KCONO  CLAM  P.  O. 


'  'V 


Editor  St  PublishOR 


diversity 
(See  page  7) 

Judge  Greene 
luieslor 
Beby  Beiis 
(See  page  9) 

The  stale  el 
the  gay  press 
(See  page  U) 


USA  TODAY  Reporter  Jack  Kelley  intmieuis  a  wotruin  at  the  Abdali  refugee  camp  at  the  Iraqi  border  in  northern  Kuwait. 


Jack  Kelley’s  reporting  from  Kuwait  for 
USA  TODAY  and  Gannett ’s  81  local 
newspapers  across  the  country  has  brought 
timely,  insightful  news  stories  to  millions 
of  readers  since  his  arrival  in  the  emirate 
two  weeks  after  the  end  of  the  Persian 
Gulf  War.  Kelley  was  based  in  Jordan 
throughout  the  war. 

The  USA  TODAY  reporter’s  exclusive 
reports  on  torture  victims  held  in  a 
Kuwaiti  hospital  prompted  investigations 
by  the  Kuwaiti  government  and  the  U.S. 
Embassy.  Kelley’s  accounts  of  rape  victims 


-  most  of  whom  are  poor  women  from 
Third  World  countries  -  helped  convince 
the  government  to  open  Kuwait’s  first 
rape  counseling  center. 

By  focusing  on  human  rights  conditions 
in  Kuwait,  the  SOyear-old  Kelley  -  in 
Kuwait  longer  than  any  other  western 
correspondent  -  has  made  real  the  human 
drama  that  continues  to  unfold  as  the  small 
nation  struggles  to  recover  from  occupation. 

Jack  Kelley  is  one  of  thousands  of 
Gannett  journalists  who  bring  compelling 
news  home  to  readers  every  day. 


Oqancit 


When  USATODAY  launched  Baseball  Weekly 
we  enabled  them  to  talk  to  more  of  these  people 
with  just  a  few  more  of  their  people. 

When  USATODAY  launched  separate  phone  lines  for  inbound  So  when  you  need  to  handle 

its  Baseball  Weekly  they  knew  the  and  outbound  calls.  But  the  AT&T  a  major-league  increase  in  phone 

fans— and  the  phones— would  ISDN  Call-by-Call  feature  made  it  calls  without  greatly  increasing 

go  wild.  So  they  needed  an  eco-  possible  for  each  phone  line  to  your  overhead,  give  ATsT a  call, 

nomical  way  to  handle  a  large  handle  both  inbound  and  out-  Because  ISDN  could  be  the  answer 

increase  in  call  volume  from  sub-  bound  calls,  depending  upon  call  for  your  business,  too. 

scription  orders.They  came  to  volume  requirements  at  the  time. 

AT&T  for  help.  As  a  result,  USATODAYcan  Productivity. 

With  AT&T  ISDN,  now  they  now  handle  those  2,000  more  calls  Another  AIST advantage. 

can  handle  an  additional  2,000  a  day  by  adding  just  a  few  opera- 

calls  a  day  tors  and  phone  lines.  And  they’re  For  more  information  about  AT&T 

Until  then,  USA  TODAY  was  still  able  to  maintain  their  same  ISDN,  call  your  AT&T  Account  Exec- 

using  a  phone  system  that  needed  high-quality  service.  utive  ex 1 800  247-1212,  Ext. 434. 
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AUGUST 

9-14 — Newspaper  Advertising  Co-op  Network,  Sales  Conference  &  Orien¬ 
tation  Workshop,  Omni  Hotel,  Charlotte,  N.C. 

15-18— Mid  Atlantic  Newspaper  Advertising  and  Marketing  Executives,  Fall 
Sales  Conference,  Myrtle  Beach  Hilton,  Myrtle  Beach,  S.C. 

21-24 — Asian  American  Journalists  Association,  National  Convention,  Seat¬ 
tle  Sheraton  Hotel  and  Towers,  Seattle,  Wash. 

23- 25— PhotoPro  Professional  Photography  Trade  Show  and  Conference, 

Hyatt  Regency  Hotel  Crystal  City,  Arlington,  Va. 

27-29— World  Conference  on  Incoming  Call  Center  Management,  Royal 
York  Hotel,  Toronto,  Canada. 

SEPTEMBER 

12-14 — Mid-America  Newspaper  Conference,  Holiday  Inn/Lake  of  the 
Ozarks,  Osage  Beach,  Mo. 

12- 14 — Michigan  Press  Association,  Annual  Display  Advertising  Confer¬ 

ence,  Sylvan  Resort,  Gaylord,  Mich. 

13- 15— Freedom  of  Information  Foundation  of  Texas,  Freedom  of  Informa¬ 

tion  Assembly,  Radisson  Plaza  Hotel  at  Austin  Centre,  Austin,  Texas. 
13-14 — Missouri  Circulation  Management  Association  Convention,  Adams 
Mark,  Kansas  City,  Mo. 

18- 20 — Interstate  Advertising  Managers  Association  Meeting,  Holiday  Inn, 

Frederick,  Md. 

19- 21 — Missouri  Press  Association  Annual  Convention  and  Treide  Show, 

Holiday  Irm  Executive  Center,  Columbia,  Mo. 

19- 21— Southern  Circulation  Managers  Association,  Fall  Convention,  Hilton 

Hotel,  Daytona  Beach,  Fla. 

24- 27— National  Conference  of  Editorial  Writers,  Annual  Conference,  Little 

America  Hotel,  Salt  Lake  City,  Utah. 

24 — American  Advertising  Federation,  Advertising  Law  &  Business  Con¬ 
ference,  Parker-Meridien  Hotel,  New  York  City. 

25- 27 — American  Newspaper  Publishers  Association/Newspape''  Advertis¬ 

ing  Bureau/Libel  Defense  Resource  Center  Libel/Privacy  Confer¬ 
ence,  Hyatt  Regency,  Reston,  Va. 

25- 28— National  Newspaper  Association,  Annual  Convention  and  Trade 

Show,  Excelsior  Hotel,  Little  Rock,  Ark. 

26- 28— New  Jersey  Press  Association,  Annual  Fall  Meeting  and  Convention, 

Warren  Hotel,  Spring  Lake,  N.J. 

29-10/2— International  Newspaper  Marketing  Association,  Eastern  Region 
Meeting,  Vista  International  Hotel,  Pittsburgh,  Pa. 

Seminars!  WorkshopsIClinics 

AUGUST 

9- 11 — Education  Writers  Association,  Wingspread  Weekend  Seminar  for 

Education  and  Youth  Reporters  and  Writers,  Wingspread  Confer¬ 
ence  Center,  Racine,  Wis. 

11-13— Graphic  Arts  Technical  Foundation,  Integrating  Color  Electronic 
Prepress  Systems,  O’Hare  Marriott  Hotel,  Chicago,  III. 

11- 16— Poynter  Institute,  Art  &  Journalism  Professors  Seminar,  Poynter 

Institute,  St.  Petersburg,  Fla. 

12- 15— Inter  American  Press  Association,  “How  to  Effectively  Manage  a 

Newspaper  in  the  IQSOs”  Senior  Management  Seminar,  Calinda 
Hotei,  Cancun,  Mexico. 

25-28— American  Press  Institute,  Reporters  Workshop,  Kellogg  West  Center 
for  Continuing  Education,  Pomona,  Calif./Harley  Hotel,  Columbus, 
Ohio. 

SEPTEMBER 

8-13 — “Media  Criticism:  Watching  the  Watchdogs,"  Poynter  Institute,  St. 
Petersburg,  Fla. 

10- 13— American  Newspaper  Publishers  Association,  Leadership  in  Opera¬ 

tions  Workshop,  Adam's  Mark  Hotei,  Houston,  Texas. 

15-21— American  Press  Institute,  City  and  Metro  Editors  Seminar,  API  Head¬ 
quarters,  Reston,  Va. 

20- 22 — Mid  America  Press  institute,  “Better  Writing  for  All  Sections"  Semi¬ 

nar,  Radisson  Plaza  Hotel,  Indianapolis,  Ind. 

20-22— Foundation  for  American  Communications  (FACS),  “The  Economics 
and  Ethics  of  Health  Care,"  University  of  North  Carolina,  Chapel  Hill. 
22-24 — American  Newspaper  Publishers  Association,  Muiticuitural  Manage¬ 
ment  Workshop,  Hyatt  Regency,  Fort  Worth,  Texas. 

22-28 — American  Press  Institute,  Advertising  Executives  Seminar,  APi 
Headquarters,  Reston,  Va. 
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By  Doug  Borgstedt 


"MEVER  MIMD  TMEM-  *  PAY  attention  to 

I U  always  protect  us  ,  YOU  cant  AlWAYS 


About  Awards 


AFCP  awards.  The  Chicago-based  Association  of  Free 
Community  Papers  has  announced  winners  in  its  contest 
for  design  and  publishing  free  papers. 

Winners  in  general  excellence  for  papers  with  100% 
advertising  content  were,  in  descending  order:  the  Village 
Advocate  of  Chapel  Hill,  N.C.;  Pennysaver  of  Cedar 
Rapids,  Iowa;  and  Shopping  News  of  Boone,  Iowa. 

Winners  for  papers  with  5%  to  25%  news/feature/edito- 
rial  content  were:  the  Lake  shore  Chronicle  of  Manitowoc, 
Wis.;  The  Advertiser  of  Ames,  Iowa;  Norwich  &  Sidney 
Pennysaver  of  Norwich,  N.Y.  Winners  for  papers  with 
25%  or  more  non-advertising  content  were:  Omnibus  of 
Charleston,  S.C. ;  Blue  Ridge  Business  of  Hendersonville, 
N.C.;  Boone  (Iowa)  Today. 

Ed  Marks,  founder  and  chairman  of  the  board  of  Marks- 
Roiland  Communications  Inc.  of  Jericho,  N.Y.,  received 
the  AFCP’s  Distinguished  Service  Award. 

TAPME  Malcolm  Law  Memorial  awards.  The  Tennes¬ 
see  newspapers  the  Knoxville  Journal  and  the  Leaf- 
Chronicle  of  Clarksville  received  the  1991  Malcolm  Law 
Memorial  awards  for  investigative  reporting  in  the  com¬ 
petition  sponsored  by  the  Tennessee  Associated  Press 
Managing  Editors. 

The  Commercial  Appeal  of  Memphis  won  the  most 
awards  of  any  state  newspaper  with  11,  including  first- 
place  honors  for  news  picture  and  feature  photography. 

Other  Malcolm  Law  Memorial  awards  went  to  the 
Nashville  Banner  and  The  Oak  Ridger  of  Oak  Ridge. 

The  Malcolm  Law  awards  are  named  for  the  late  associ¬ 
ate  editor  of  the  Jackson  (Tenn.)  Sun. 

British  editor  honored.  The  British  newspaper  industry 
recognized  London  Daily  Mail  editor  Sir  David  English 
with  a  “Chairman’s  Award”  at  a  recent  British  Press 
Awards  meeting. 

The  following  also  were  honored:  Keith  Waterhouse  of 
the  Daily  Mail,  Columnist  of  the  Year;  Mail  on  Sunday, 
Campaigning  Journalist  of  the  Year;  Tony  Burton  of  the 
Daily  Mail,  David  Holden  International  Reporter  of  the 
Year;  and  Graham  Turner  of  the  Daily  Mail,  Feature 
Writer  of  the  Year. 
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The  New  Curmudgeon 


When  I  left  college,  I  didn’t  know 
how  to  run  a  typewriter.  When  I  left 
the  newsroom  six  years  ago,  I  didn’t 
know  how  to  run  a  word  processor. 
I’m  a  computer  illiterate,  so  take 
these  comments  accordingly. 

There  is  no  turning  back  to  the 
typewriter-hot  type  days.  The  elec¬ 
tronic  newsroom  has  wrought  too 
many  miracles  in  production,  cost 
savings,  speed  and  efficiency. 

However,  a  psychological  down¬ 
side  does  exist.  Going  electronic  has 
had  a  greater  influence  on  the  psyche 
of  today’s  crop  of  uptight  bean¬ 
counting  publishers  and  editors. 
Some  of  that  blame  should  be  shared 
by  the  computer,  which  makes  it  so 
much  easier  to  count  those  beans. 

Here  are  some  computer-related 
trends  and  possible  solutions: 

IC  *  4: 

More  and  more  “bigfoot”  report¬ 
ers  and  columnists  now  work  at  home 
or  go  directly  to  their  assignments 
from  home.  They  seldom  are  seen  at 
the  water  cooler. 


Example:  Peter  Gammons,  the  daz¬ 
zling  baseball  writer,  agreed  to  go  to 
work  for  Sports  Illustrated  only  if  he 
could  continue  to  work  out  of  his 
home  in  Brookline,  Mass.,  on  a  home 
computer  supplied  by  S.I.  He  files 
from  home  or  the  ballpark,  does  not 
even  have  a  desk  at  Sports  Illustrated 
in  New  York.  Gammons  represents  a 
growing  work  pattern.  When  the  stars 
don’t  come  to  the  office,  it  greatly 
diminishes  the  spirit,  atmosphere  and 
inspiration  of  the  newsroom,  espe¬ 
cially  for  the  young  journalists  who 
learn  so  much  by  schmoozing  with 
those  who  have  made  it. 

How  can  bosses  meet  computer¬ 
ized  absenteeism?  For  starters,  edi¬ 
tors  should  simply  ask  their  heavy 
hitters  to  work  at  the  office.  Editors 
do  have  ways  to  make  their  point  felt. 
If  that  doesn’t  work,  try  not  giving 
stay-at-home  writers  and  columnists 
access  to  the  morgue.  Nexus,  other 


(Winship  is  president  of  the  Center 
for  Foreign  Journalists  in  Reston,  Va., 
after  20  years  as  editor  of  the  Boston 
Globe.  His  column  appears  monthly.) 


information  services  and  the  wire  ser¬ 
vices. 

*  *  * 

Two-way  electronic  messaging 
puts  a  dent  in  group  discussions  and 
bull  sessions  in  and  out  of  the  work¬ 
place. 

“The  newsroom  sure  isn’t  what  it 
used  to  be,”  says  Arthur  Gelb,  who 
recently  retired  as  New  York  Times 
managing  editor. 

“In  times  past,  reporters  and  edi¬ 
tors  used  to  retire  to  the  local  saloon 
to  collaborate,  talk  to  others,  and 
chew  over  how  they  should  have  han- 
dled  stories.”  Now,  Gelb  has 
observed,  “reporters  talk  to  comput¬ 
ers  rather  than  to  each  other.” 

Creating  more  togetherness  is  a 
tough  one.  One  answer  is  holding 
more  staff  meetings  and  group  discus¬ 
sions.  Another  is  to  subsidize  a  local 
pub. 

Too  often  editors  and  reporters 
give,  take  and  discuss  story  assign¬ 
ments  via  electronic  message. 

It  is  just  too  easy  for  an  editor  to 


message  instructions  to  a  reporter  or 
photographer  rather  than  to  get  up  off 
his  backside  and  walk  across  the 
room  to  discuss  a  story  in  a  give-and- 
take  discussion. 

Or  when  in  angry  disagreement, 
what  an  easy  way  out  it  is  for  report¬ 
ers  or  editors  to  vent  their  feelings  via 
message  rather  than  have  a  face-to- 
face  confrontation. 

Editors  should  tell  their  people  to 
talk  to  each  other,  not  only  to  their 
computer  screen. 

♦  *  ♦ 

Electronic  editing  is  easier  and 
faster,  but  is  it  more  accurate? 

One  skilled  editor  put  it  this  way: 
“I’ve  been  editing  on  a  computer  15 
years,  but  I  still  feel  more  comfortable 
pencil-editing  on  a  piece  of  paper. 
You  edit  differently  electronically, 
and  probably  not  as  well. 

"With  pencil-editing,  you  make 
notations  on  the  margins  and  come 
back  to  them  as  you  tinker  with  the 
copy.  When  editing  on  a  screen, 
sometimes  you  delete  and  alter  for¬ 
ever  words  you  shouldn’t.  In  so 
doing,  you  sometimes  lose  what  the 
reporter  was  trying  to  convey,”  the 


By  Thomas  Winship 


editor  warned. 

The  same  danger  lurks  for  the 
reporter.  In  juggling  paragraphs 
around  so  easily,  he  may  forget  that 
he  is  quoting  someone  else,  possibly  a 
minor  contributor  to  the  recent  pla¬ 
giarism  cases.” 

“Right  on,”  agrees  Ray  Pike,  a  vet¬ 
eran  Associated  Press  rewrite  man  in 
New  York.  “Sometimes  I  am  dis¬ 
mayed  when  I  read  my  stories  on  the 
wire.  Why,  the  editors  are  even  on  a 
different  floor  than  the  writers,”  says 
Brother  Pike.  “The  computer  in¬ 
creases  isolation.” 

Syndicated  columnist  Ellen  Good¬ 
man  believes  newsroom  socializing 
remains  vigorous.  “There  is  a  lively 
computer  culture  out  there.  Messages 
are  flying  all  over  the  lot.” 

She  makes  two  other  points:  “Mes¬ 
sages  of  praise  on  the  screen  are  so 
impersonal.  I  must  say  handwritten  or 
typed  messages  are  much  cherished 
these  days.”  Also,  she  notes,  how 
much  quieter  newsrooms  are  today. 

That  is  my  final  point.  When  old 
tads  walk  into  newsrooms,  they  are 
forever  saying,  “This  newsroom 
reminds  me  of  an  insurance  office. 
Where’s  the  action?  Where’s  the 
excitement  we  all  remember?” 

I  am  waiting  for  some  snappy 
human  resources  v.p.  to  pipe  over  a 
newsroom  p.a.  system  ink-scented 
tape  beating  out  sounds  of  clattering 
typewriters,  interspersed  with  shouts 
of  “copy,  copy”  and  “boy,  boy.” 
Remember? 

Price  named  chair 
of  art  schooi  board 

Charles  T.  Price,  executive  vice 
president  of  the  Sun-Times  Co.,  has 
been  named  chairman  of  the  board  of 
governors  of  the  School  of  the  Art 
Institute  of  Chicago. 


Two-way  electronic  messaging  puts  a  dent  in  group 
discussions  and  bull  sessions  in  and  out  of  the 
workplace. 
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Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Decide,  stay  and  dissent 

Judge  Harold  H.  Greeene  covered  it  all.  He  lifted  the  legal  bar  that 
had  prevented  the  seven  regional  Baby  Bell  telephone  companies 
from  offering  information  services,  as  he  virtually  had  been  ordered 
to  by  the  U.S.  Court  of  Appeals  for  the  District  of  Columbia  last  year 
when  it  directed  him  to  reconsider  his  position  on  ownership  of 
information  services. 

Then,  as  if  to  express  his  disdain  for  this  maneuver,  he  blocked  his 
ruling  from  taking  effect  until  all  appeals  have  been  exhausted. 

He  accompanied  this  with  his  own  dissent  from  the  ruling: 

“It  would  hardly  make  sense  or  be  in  the  public  interest  to  cancel  an 
important  part  of  an  antitrust  decree  forged  after  several  decades  of 
on-and-off  litigation,  and  turn  a  key  ingredient  of  the  emerging 
information  society  over  to  corporations  who  not  so  long  ago  were 
involved  in  major  violations  of  the  antitrust  laws,  and  who  even  now 
seem  ready  to  engage  in  anti-competitive  practices  whenever  the 
opportunity  therefore  presents  itself.” 

The  Bell  companies  control  five-sixths  of  the  nation’s  telephone 
systems.  It  does  not  make  any  sense,  as  Judge  Greene  states,  to  have 
split  up  AT&T  for  antitrust  reasons  and  then  seven  years  later  make 
it  possible  for  the  seven  Baby  Bells  to  create  their  own  monopolies  in 
information  services.  There  are  hundreds  of  companies  in  the  in¬ 
formation  industry,  including  newspapers,  most  of  which  would  be 
seriously  affected  by  this  ruling,  if  it  stands. 

It  is  certain  that  the  newspaper  industry  will  appeal  it,  as  will 
others.  It  is  unfortunate  that  the  first  appeal  must  be  to  the  same 
Court  of  Appeals  which  ordered  Judge  Greene  to  review  his  position 
and  which  apparently  disagrees  with  the  judge’s  original  ruling.  It 
may  be  that  Congress  will  be  the  court  of  last  resort  on  the  issue. 

One  Baby  Bell  executive  has  hailed  Judge  Greene’s  ruling  as  a 
victory  for  American  consumers,  business  and  the  economy.  The 
antitrust  laws  are  supposed  to  prevent  the  creation  of  monopolies 
and  Congress  may  have  to  decide  that  this  is  exactly  what  is  hap¬ 
pening. 

One  month  of  silence 

It  has  been  one  month  since  leaders  of  U.S.  media  sent  a  letter  to 
Secretary  of  Defense  Dick  Cheney  {E&P,  July  6)  requesting  a  meet¬ 
ing  to  discuss  their  report  that  described  the  Gulf  war  as  “the  most 
under-covered  major  conflict  in  modern  American  history”  because 
of  restrictions  imposed  by  the  military. 

E&P  called  the  media  group  which  had  sent  the  letter  “17  of  the 
biggest  guns  in  media — newspapers,  broadcasters  and  magazines” — 
and  up  to  now  they  are  being  ignored. 

The  media  leaders  have  conceded  “the  legitimate  need  to  preserve 
operational  security.”  They  are  seeking  from  the  military  the  proper 
balance  between  that  and  the  public’s  right  to  know.  The  subject 
demands  attention. 
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Letters  to  the  Editor 


Says  antitrust  laws  should  be  enforced  against  syndicates 


The  controversy  over  “Gasoline 
Alley,”  as  reported  in  the  June  15 
Editor  &  Publisher,  should  fuel  a 
move  to  enforce  antitrust  laws  against 
syndicates. 

The  article  reports  that  Journal 
Newspapers  will  not  sue  the 
Washington  Post  or  Tribune  Media 
Services  on  the  matter. 

So  why  does  the  Justice  Depart¬ 
ment  not  bring  a  suit  under  antitrust 
laws?  Some  loyal  Republicans  there 
might  remember  that  the  Washington 
Post  dug  up  Watergate  and  the  Chi¬ 
cago  Tribune  dug  up  the  Iran-contra 
scandal.  This  digging  will  increase  if 
the  newspaper  market  is  more  com¬ 
petitive. 

Television  shows;  radio  reports, 
but  only  newspapers  show,  report 
and  dig. 

With  more  newspapers  or  more  dig¬ 
gers,  the  faster  one  will  uncover  the 
buried  treasure  —  that  precious  gem 
of  truth. 

By  digging  for  and  uncovering  bur¬ 
ied  problems  of  government,  business 
and  non-profit  organizations,  news¬ 
papers  serve  the  public  interest. 

Our  nation  today  has  many  prob¬ 
lems.  These  include  high  health-care 
costs,  poverty,  the  environment,  and 
a  government  that  controls  every¬ 
thing  but  its  own  spending. 

The  forum  debate  of  these  prob¬ 
lems  is  in  editorial  pages  of  newspa¬ 


pers.  The  editorial  page  is  no  longer 
an  editor  writing  “now  hear  this,  now 
do  this,”  but  rather  a  place  for  expres¬ 
sion  of  many  points  of  view. 

These  points  of  view  include  those 
of  editors,  readers  and  syndicated 
columnists. 

If  a  publisher  wants  a  balanced  edi¬ 
torial  page,  he  may  decide  that  Mike 
Royko’s  point  of  view  is  essential  but, 
if  a  competing  newspaper  has  that 
column,  the  publisher  cannot  produce 
a  balanced  editorial  page. 

By  locking  out  columns,  syndicates 
and  publishers  are  keeping  other 
publishers  from  producing  the  edito¬ 
rial  pages  our  nation  needs  to  solve  its 
problems. 

In  the  1943  case  of  the  United 
States  V.  the  Associated  Press,  the 
federal  court  for  the  Southern  District 
of  New  York  said,  “It  is  impossible  to 
treat  two  services  as  interchangeable 
and  to  deprive  a  paper  of  the  benefit  of 
any  service  .  .  .  and  to  deprive  the 
reader  of  the  means  of  information.” 

Mike  Royko’s  column  is  not  inter¬ 
changeable  with  any  other.  “Gasoline 
Alley”  is  not  interchangeable  with 
any  other  comic.  In  fact  no  two  com¬ 
ics  are  interchangeable.  Most  syndi¬ 
cated  material  is  not  interchangeable. 

“Ann  Landers”  and  “Dear  Abby” 
are  interchangeable  —  they  are  twin 
sisters.  William  F.  Buckley  and 
George  Will  might  be  interchange¬ 


able,  but  little  else  is. 

In  the  1940s,  the  courts  said  papers 
needed  wire  news  to  survive.  In  the 
1990s,  wire  news  is  not  as  essential  to 
survival  as  is  the  editorial  page,  the 
comic  page,  and  the  help  page.  The 
source  for  much  of  these  services  is 
syndicated  material. 

Consider  how  these  would  apply  if 
someone  were  to  start  a  newspaper  in 
any  market.  He  faces  an  uphill  battle 
on  Mount  Everest. 

First,  he  must  change  readers’ 
habits,  from  reading  no  newspaper  or 
a  competing  newspaper,  to  reading 
his  newspaper.  To  do  this,  the  new 
publisher  must  look  at  the  competing 
newspaper,  evaluate  its  strengths  and 
weaknesses,  improve  its  weaknesses, 
and  copy  its  strengths. 

If  one  strength  is  that  the  existing 
paper  wakes  people  up  with  “Pea¬ 
nuts”  and  “Hints  From  Heloise,” 
then  any  restraint  on  the  new  paper 
from  using  this  material  is  a  restraint 
of  trade  in  violation  of  antitrust  laws. 

Second,  the  new  newspaper  needs 
strong  financial  backing.  If  it  has  to 
enter  a  bidding  war  with  the  existing 
paper,  it  will  be  paying  for  “Peanuts” 
and  not  paying  the  rent,  and  will  soon 
be  in  the  alley. 

Some  say  new  daily  newspapers 
are  hypothetical,  but  if  they  were  to 
have  access  to  all  syndicated  mate- 
(Continued  on  page  40) 
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50  years  ago  .  .  . 

A  poll  of  newspaper  editors  by 
E&P  finds  they  oppose  immediate 
U.S.  participation  in  the  war  by  more 
than  two  to  one.  They  feel  the  best 
interests  of  the  U.S.  will  be  served  by 
avoiding  conflict. 

:1c  ^ 

Sifting  the  war  claims  and  propa¬ 
ganda  to  arrive  at  some  semblance  of 
the  truth  is  the  most  difficult  problem 
being  faced  by  U.S.  editors. 

:|c  4c  dc 

Wide  World  Photos  Inc.,  one  of  the 
four  major  picture  syndicates,  was 
sold  by  the  New  York  Times  to  the 
Associated  Press.  This  is  the  first 
move  by  the  AP  board  of  directors  to 
accelerate  the  collection  and  produc¬ 
tion  of  news  photos. 

From  Editor  &  Publisher 
August  2,1941 
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Color  is  defined  as  a  phenomenon  of  light  or  visual  perception 
that  enables  one  to  differentiate  otherwise  identical  objects. 


Editor  &  Publisher  is  a  phenomenon  of  magazines  which  enables  readers  to  keep  up  to  date 
about  the  goings  on  of  the  newspaper  business.  In  our  September  28th  issue 
our  pages  will  radiate  with  editorial  on  the  effectiveness  of  color  in  advertising, 

new  techniques  for  color  printing,  case  histories  and  more. 

a 
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Recession  undercuts  diversity 

Concensus  at  National  Association  of  Black  Journalists  meeting: 
Faltering  economy  blamed  for  perceived  retreat  from  newsroom  diversity 


By  Mark  Fit^erald 

If  pervasive  sentiment  at  the  recent 
National  Association  of  Black  Jour¬ 
nalists  convention  is  any  guide, 
increasing  numbers  of  the  best  and 
brightest  black  journalists  believe 
many  news  organizations  are  using 
the  recession  as  a  convenient  excuse 
to  retreat  on  newsroom  diversity. 

In  public  speeches  and  hallway 
conversations,  NABJ  convention- 
goers  were  quick  to  say  there  are 
newspapers,  chains  and  broadcast 
groups  that  are  pressing  ahead  with 
affirmative  action  in  the  newsroom. 

Still,  again  and  again,  the  bottom- 
line  accusation  stood:  This  recession 
has  revealed  that  the  news  industry’s 
commitment  to  newsroom  diversity  is 
shallow  and  evanescent. 

As  if  to  underscore  the  point, 
NABJ  members  elected  officers  who 
hammered  that  argument  most  force¬ 
fully. 

“1  think  there’s  been  a  complete 
retreat  from  any  attempt  at  diversity, 
under  the  guise  of  economic  auster¬ 
ity,”  Sidmel  Estes-Sumpter  said  in  an 
interview  at  the  convention. 

Estes-Sumpter,  evening  news  pro¬ 
ducer  for  WAGA-TV  in  Atlanta,  nar¬ 
rowly  defeated  Sports  Illustrated 
senior  editor  Roy  S.  Johnson  to 
become  the  first  woman  president  in 
the  NABJ’s  16  years. 

Like  other  NABJ  members,  Estes- 
Sumpter  argued  that  blacks  and  other 
minorities — who  are  often  the  first 
fired  because  they  are  the  last  hired — 
should  be  spared  in  recessionary  lay¬ 
offs. 

“We  should  not  be  losing  any  peo¬ 
ple  of  color  in  our  newsrooms 
because  we  have  too  few  already 
[and]  because  [otherwise]  we  will  go 
back  to  newsrooms  that  are  lily- 
white,”  Estes-Sumpter  said. 

Washington  Post  columnist  Doro¬ 
thy  Gilliam,  who  was  elected  vice 
president  for  print,  said  that,  based  on 


“a  lot  of  anecdotal  evidence,”  she 
saw  a  retreat  from  diversity  in  the 
newsroom  as  part  of  a  wider  political 
attack. 

“We  are  in  a  political  maelstrom,” 
she  declared  in  a  speech.  “The  guns 
are  trained  in  this  country  against 
diversity  ....  We  have  downsizing 
in  the  industry,  we  have  recession,  we 
have  veterans  in  this  industry  who  are 
threatened  with  losing  their  jobs. 

“The  response  from  many  in  the 
industry  is,  ‘We’ve  given  you  enough. 
We’ve  had  enough  with  diversity.’  ” 

In  an  interview,  Gilliam  raised  a 
frequently  cited  statistic — the  fact 
that,  according  to  the  American  Soci¬ 
ety  of  Newspaper  Editors,  51%  of 
daily  newspapers  have  no  minority 
newsroom  staffers — to  argue  that 
“the  record  of  this  industry  is  abys¬ 
mal. 


to  put  pressure  on  them.  RTNDA  is 
‘dissing’  us,”  Stainback  said,  using 
the  street  term  for  disrespecting. 

This  belief  among  many  of  the  jour¬ 
nalists  at  the  Kansas  City,  Mo.,  con¬ 
vention,  July  24-28,  was  echoed  by  a 
doleful  report  on  the  state  of  blacks  in 
business,  economics  and  politics.  The 
report  was  presented  at  the  meeting 
and  sponsored  by  the  NABJ  business 
writers’  task  force. 

“I  am  not  a  racist,  but  I  do  not — 
repeat,  do  not — believe  the  vast 
majority  of  whites  in  business  want  to 
see  the  empowerment  of  black  peo¬ 
ple,”  former  Maryland  Congressman 
Parren  Mitchell  said  at  a  press  confer¬ 
ence  on  the  report. 

“Some  of  you  going  to  white 
schools,  working  on  white  newspa¬ 
pers,  will  say,  ‘My  boss  sees  me  as 
superior.’  Yeah,  he  tells  you  that,” 


“Look  at  the  top  50,  the  top  20,  the  top  10 
managers,  and  look  at  who  they  are.  The  fact  is— and 
lets  face  it— mediocre  white  men  have  been  getting 
promoted  for  years,”  Black  said. 


“Yes,  there  are  certain  newspa¬ 
pers,  certain  chains  that  will  continue 
to  make  progress,”  she  said,  “but  I 
see  diversity  really  coming  under 
attack.  The  more  the  face  of  the 
nation  changes,  in  demographics,  the 
more  there  is  a  hardening  of  the 
opposition.” 

On  the  broadcast  side,  Sheila  Stain- 
back.  reporter  and  anchorwoman  for 
WPIX-TV  in  New  York  City,  was 
elected  vice  president-broadcast 
largely  on  a  platform  of  putting  more 
pressure  on  the  biggest  broadcast 
news  association,  the  Radio  and  Tele¬ 
vision  News  Directors  Association. 

“ASNE  has  studied  us  to  death, 
but  at  least  paid  attention  to  us,  while 
the  RTNDA  does  nothing.  We’ve  got 


Mitchell  said,  suggesting  black  jour¬ 
nalists  would  be  naive  to  think  that  is 
a  true  feeling. 

Indeed,  many  speeches  and  con¬ 
versations  at  the  convention  seemed 
to  provide  almost  a  laboratory 
demonstration  of  the  conclusions  in 
“The  Newspaper  Barometer  Proj¬ 
ect”  that  was  officially  released  at  the 
convention. 

That  survey,  by  Ted  Pease  and  J. 
Frazier  Smith  of  the  E.W.  Scripps 
School  of  Journalism  at  Ohio  Univer¬ 
sity,  found  that  black  and  minority 
journalists  had  far  different  views 
from  white  journalists  about  minority 
progress  in  their  newsrooms.  While 
whites  mostly  consider  that  minority 
(Continued  on  page  8) 
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journalists  have  a  leg  up  in  the  news¬ 
room,  minorities  themselves  see  con¬ 
tinuing  barriers  of  prejudice  and  con¬ 
descension.  (E&P,  June  29,  1991.  P. 
16). 

On  the  one  hand,  the  convention 
attracted  industry  leaders  and  numer¬ 
ous  recruiters  averring  a  continuing 
commitment  to  newsroom  diversity. 

When  John  Siegenthaler,  the  chair¬ 
man,  publisher  and  chief  executive 
officer  of  The  Tennessean  of  Nash¬ 
ville,  was  honored  at  a  convention 
luncheon,  he  quoted  Martin  Luther 
King  Jr.’s  famous  declaration  that  the 
civil  rights  movement  would  liberate 
bigots  and  the  prejudiced  as  well  as 
blacks. 

“It  is  25  years  later  and  we  in  this 
nation — and  we  in  this  industry — are 
not  liberated.  Let  me  ask  you  to  take 
this  year  and  dedicate  it  to  liberate  us, 
too,”  said  Siegenthaler,  who  is  white. 

The  American  Newspaper  Pub¬ 
lishers  Association’s  new  president 
and  chief  executive  officer,  Cathleen 
Black,  portrayed  herself  as  a  link 
between  minorities  and  industry  lead¬ 
ers. 

“Look  at  the  top  50,  the  top  20,  the 
top  10  managers,  and  look  at  who  they 
are.  The  fact  is — and  let’s  face  it — 
mediocre  white  men  have  been  get¬ 
ting  promoted  for  years,”  Black  said. 

As  the  laughter  of  the  luncheon 
crowd  died  down.  Black  added, 
“OK,  I  didn’t  say  that  in  my  first  day 
at  the  ANPA  convention.” 

Her  point.  Black  went  on,  was  that 
just  as  “the  corporate  culture 
assumes  that  white  males  will  be  suc¬ 
cessful,  it  should  make  the  same 
assumptions  about  minorities.” 

Despite  the  recession,  about  95%  of 
the  costs  of  NABJ  convention  ses¬ 
sions  and  workshops  were  underwrit¬ 
ten  by  media  companies. 

In  addition,  more  than  100  news 
organizations  were  attracted  to  the 
NABJ  job  fair,  about  the  same 
amount  as  in  recent  years. 

Even  that  presence,  however, 
invited  skepticism  from  many  of  the 
journalists. 

For  one  thing,  it  was  obvious  that 
several  big  newspapers  in  the  process 
of  downsizing  by  layoffs  or  early 
retirement  incentives  were  not  hiring. 

This  led  to  a  widespread  feeling 
among  the  journalists  that  virtually 
none  of  the  job  fair  recruiters  were 
actually  recruiting. 

That  perception  was  unfair,  recruit- 

Iers  said. 

“There  are  jobs  out  there.  I  know 


there  aren’t  as  many  as  there  were  in 
the  past,  but  to  suggest  that  no  one.  is 
hiring  is  not  correct,”  said  Joe 
Grimm,  recruiting  and  development 
editor  for  the  Detroit  News.  Knight- 
Ridder,  for  one,  was  looking  to  fill 
more  than  25  positions,  Grimm  said. 

Further,  even  companies  that  were 
not  hiring  said  they  were  interested  in 
maintaining  contact  with  black  jour¬ 
nalists  for  the  inevitable  time  when 
hiring  picks  up. 

Still,  for  some  journalists,  talking 
with  job  fair  recruiters  amounted  to 
playing  in  a  kind  of  cynical  game 
being  run  by  the  news  industry. 

“If,  by  ‘outreach,’  the  industry 
means  that  you  can  come  around  [to 
another  NABJ  job  fair]  three  years 
later  and  introduce  yourself  to  the 
same  recruiter  who  will  have  abso¬ 
lutely  no  idea  who  you  are  and  have 
them  tell  you  how  absolutely  pleased 
they  are  to  meet  you,  and  that  they 
surely  will  be  getting  back  to  you — 
without  having  any  idea  that  they’ve 
already  gotten  back  to  you  three  years 
ago  and  told  you  you  somehow  didn’t 
fit  their  needs — if  that’s  what  this 
industry  is  talking  about,  we  don’t 
need  this  kind  of  outreach,”  said 
Robin  Washington,  a  news  producer 
for  the  Black  Entertainment  Televi¬ 
sion  cable  network. 


Washington  also  suggested  that  his 
own  situation  is  a  good  example  of 
how  the  layoff  of  just  one  minority 
journalist  in  a  newsroom  can  have  a 
disproportionate  impact  on  news¬ 
room  diversity. 

Earlier  this  year,  Washington  was 
one  of  30  workers — and  the  only 
black  male  producer — laid  off  by 
WBZ-TV  in  Boston. 

Before  his  layoff,  Washington  was 
part  of  a  group  preparing  a  program  to 
counter  black-on-black  violence. 

“The  group  that  started  all-black 
eventually  was  90%  white — all  con¬ 
cerned  people — and  throughout  the 
whole  thing  I  was  the  only  black  male. 
And  who  are  we  talking  about  this 
violence  happening  to?  Black  males,” 
he  remarked. 

In  a  comment  echoed  repeatedly  at 
the  convention,  Washington  main¬ 
tained  that  news  organizations  could 
quickly  produce  a  truly  diverse  news¬ 
room — if  they  really  wanted  to. 

“In  I%8  when  cities  were  burning 
up,  white  media  were  desperate  for 


blacks  who  knew  anything  about  the 
black  community.  So  they  took  peo¬ 
ple  off  the  street  and  stood  them  up  in 
front  of  a  camera. 

“They  just  did  it — and  nothing  ter¬ 
rible  happened  ....  Please  tell  me 
what  is  so  hard  about  being  a 
[newspaper]  reporter?  If  they  wanted 
to  do  it,  they  could  create  those  peo¬ 
ple  today,”  Washington  declared. 

For  some  NABJ  members,  the 
recession  meant  they  did  not  attend 
the  Kansas  City  session. 

In  past  years,  news  organizations 
subsidized  all  or  part  of  the  cost  of 
sending  journalists  to  the  convention. 
This  year,  many  had  to  dig  into  their 
own  pockets,  or  stay  home. 

Attendance  of  about  1,200  was 
about  500  fewer  than  last  year,  NABJ 
spokesman  Cornelius  F.  (Neil)  Foote 
reported. 

The  organization  itself  suffered 
financially  during  1990,  with  ex¬ 
penses  exceeding  revenues  and  finan¬ 
cial  support  by  $69,097,  according  to 
its  annual  report. 

At  the  same  time,  NABJ  member¬ 
ship  in  July  reached  a  record  2,108. 

As  NABJ  has  grown,  it  has  faced 
the  question  of  whether  to  admit  as 
full  members  such  non-journalists  as 
public  relations  practitioners  and 
academics. 


“My  view  is  we  need  to  be  more 
inclusive  than  exclusive,”  Washing¬ 
ton  Post  columnist  Dorothy  Gilliam 
said.  “In  those  early  days  when  our 
founding  journalists  were  starting 
out,  we  needed  to  be  quote,  unquote, 
‘pure.’  We  couldn’t  afford  to  be  all 
things  to  all  people.” 

NAB  is  also  making  efforts  to 
attract  more  members  from  the  black- 
owned  press,  which  is  surprisingly 
underrepresented  in  the  organization. 

“We  have  failed  to  reach  out  to 
journalists  writing  for  the  black 
press,”  said  Gregory  Freeman,  col¬ 
umnist  for  the  St.  Louis  Post-Dis¬ 
patch.  “One  reason  we  do  not  see 
more  journalists  from  the  black  press 
here  is  that  we  often  don’t  address 
their  problems  at  our  workshops.” 

If  NABJ  members  believe  this  is  a 
particularly  hard  time  to  be  black 
journalists,  however,  their  fondness 
for  the  organization  was  clear  during 
the  convention. 

“There’s  a  spirit  that  stays  with 
( Continued  on  page  40) 


While  whites  mostly  consider  that  minority 
journalists  have  a  leg  up  in  the  newsroom,  minorities 
themselves  see  continuing  barriers  of  prejudice  and 
condescension. 
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RBOCs  win  round 

Judge  Greene  reluctantly  allows  Baby  Bells  Into  Information  services; 
warning  of  market  domination,  he  stays  order  pending  appeals 


By  Debra  Gersh 

With  “considerable  reluctance,” 
U.S.  District  Judge  Harold  H.  Greene 
has  lifted  restrictions  on- the  expan¬ 
sion  of  the  regional  Bell  operating 
companies  into  information  services. 

The  judge,  however,  placed  a  stay 
on  the  effect  of  his  ruling,  pending  the 
outcome  of  expected  appeals,  likely 
to  go  as  high  as  the  U.S.  Supreme 
Court.  Congressional  action  also  is 
expected. 

“(W)ere  the  court  free  to  exercise 
its  own  judgment,”  Greene  wrote,  “it 
would  conclude  without  hesitation 
that  removal  of  the  information  ser¬ 
vices  restriction  is  incompatible  with 
the  [original]  decree  and  the  public 
interest.” 

Relying  on  what  some  see  as  a  nar¬ 
row  interpretation  of  the  appellate 
court  ruling,  Greene  found  that  he 
could  not  meet  the  requirements, 
outlined  by  the  appeals  court,  to  jus¬ 
tify  maintaining  the  restrictions  on  the 
RBOCs. 

Despite  his  mandate  from  the 
appeals  court,  Greene  said,  in  his 
opinion,  “informed  by  over  12  years 
of  experience  with  evidence  in  the 
telecommunications  field,  the  most 
probable  consequences  of  such  entry 
by  the  regional  companies  into  the 
sensitive  information  services  market 
will  be  the  elimination  of  competition 
from  that  market  and  the  concentra¬ 
tion  of  the  sources  of  information  of 
the  American  people  in  just  a  few 
dominant,  collaborative  conglom¬ 
erates,  with  the  captive  local  tele¬ 
phone  monopolies  as  their  base. 

“Such  a  development  would  be 
inimical  to  the  objective  of  a  competi¬ 
tive  market,  the  purpose  of  the  anti¬ 
trust  taws,  and  the  economic  well¬ 
being  of  the  American  people,” 
Greene  wrote  in  a  71 -page  decision. 

Greene  reversed  his  earlier  rul¬ 
ing,  he  said,  on  directions  from  the 
Court  of  Appeals  to  consider  three 
primary  points:  that  “special  weight 
and  deference”  be  given  to  the  argu¬ 
ments  of  the  Justice  Department;  that 
he  remove  the  restrictions  unless  he  is 
certain  that  RBOC  entry  into  the 
information  market  “will  lead  to  anti¬ 
competitive  conduct”;  and  that  he 
give  “primary  weight  to  the  neces¬ 
sarily  theoretical  present-day  fore¬ 


judge  Harold  H.  Greene 

casts  of  economists”  rather  than 
looking  at  the  RBOCs’  behavior  when 
they  were  part  of  the  Bell  System. 

Greene,  seeming  unhappy  that  he 
had  to  defer  to  the  Department  of 
Justice,  noted  that  the  court  is  sup¬ 
posed  to  act  as  a  check  on  the  admin¬ 
istration,  not  a  “rubber  stamp.” 

He  found  that  none  of  DoJ’s  princi¬ 
pal  assertions  supporting  RBOC 
entry  into  information  services  was 
supported  by  credible  evidence  in  the 
record. 


no  choice  but  to  defer  to  the  current 
conclusions  of  the  Department  of  Jus¬ 
tice  on  these  issues,”  Greene  wrote. 

He  pointed  out  in  a  footnote  that, 
for  years  when  the  restrictions  had 
been  originally  drafted  and  adopted, 
the  Justice  department  had  “ex¬ 
pressed  and  urged  upon  the  court 
views  that  were  precisely  the  oppo¬ 
site  of  its  current  stance  on  virtually 
every  issue.  Nothing  occurred  at  the 
time  of  the  department’s  change  in 
position  other  than  a  change  in  per¬ 
sonnel.” 

On  the  issue  of  certainty,  Greene 
wrote  that  “the  certainty  standard 
may  well  be  an  impossible  one;  as  the 
Court  of  Appeals  recognized,  eco¬ 
nomic  analysis  and  market  predic¬ 
tions  are  not  an  exact  science.” 

While  persuaded  that,  once  RBOCs 
got  into  information  services  they 
would  quickly  “dominate”  that  mar¬ 
ket  and  “eliminate  both  competition 
and  the  independents  which  would 
make  that  competition  possible,” 
Greene  said  he  could  not  be  certain 
that  would  happen. 

Further,  the  appelate  decision 
directed  Greene  to  assess  whether 
lifting  the  restrictions  would  be  anti¬ 
competitive  under  current  market 
conditions. 

A  difficult  consideration,  Greene 
wrote,  since  the  disagreements 
between  the  various  experts  “add  to 


If  RBOCs  enter  the  information  services  market,  the 
“most  probable  consequences,”  Greene  said,  “will  be 
the  elimination  of  competition  from  that  market  and 
the  concentration  of  the  sources  of  information  of  the 
American  people  in  just  a  few  dominant,  collaborative 
conglomerates,  with  the  captive  local  telephone 
monopolies  as  their  base.” 


“[TJhe  court  finds  instead  .  .  .  that 
should  the  restrictions  on  information 
services  be  removed,  the  regional 
companies  would  have  the  incentive 
and  the  ability,  notwithstanding  reg¬ 
ulatory  contraints,  to  engage  in  anti¬ 
competitive  acts  on  a  substantial 
scale. 

“Nevertheless,  in  view  of  the 
strong  and  hardly  routine  Court  of 
Appeals  admonitions,  this  court  has 


the  weight  that  must  be  given  to  the 
Justice  Department’s  judgments  and 
it  further  complicates  the  search  for 
certainty.” 

Media  attorneys  familiar  with  the 
case  agreed  that  Greene’s  decision 
was  unusual  in  its  approach  and 
appeared  designed  to  set  the  stage  for 
appeals. 

“1  think  what  it  means  is  the  last 
(Continued  on  page  39) 
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IN  BRIEF 


Times  Co. 
takes  charge 

The  New  York  Times  Co.  said  it 
will  take  a  $20  million,  or  150  a  share, 
pretax  charge  against  earnings  to  pay 
for  buyouts  designed  to  cut  160 
employees  from  the  New  York  Times 
payroll. 

The  cuts  from  most  non-production 
departments  had  been  announced 
before.  About  125  people  in  jobs  rep¬ 
resented  by  the  Newspaper  Guild 
local  are  targeted,  and  the  rest  are 
exempt  positions. 

Buyouts  are  being  offered  to 
employees  over  55  years  old  who 
have  15  years’  tenure. 

The  company  expected  the  cost  of 
the  buyouts  would  be  recovered  in 
less  than  two  years  because  of 
decreased  payroll  expenses. 

The  staff  cuts  are  necessary  to 
bring  operating  expenses  in  line  with 
sharply  lower  revenues,  as  advertis¬ 
ing  linage  continues  to  drop  in  the 
Northeast’s  sagging  economy. 

The  Times  expected  to  report  six- 
month  ad  revenues  18.5%  below  the 
period  last  year. 

Earlier  this  year  the  paper  laid  off 
61  lower-level  employees,  and  in  late 
1989  it  recorded  a  pretax  charge  of  $30 
million  to  pay  for  staff  cuts  it  wanted 
at  its  new  plant  in  Edison,  N.J.  The 
plant  has  yet  to  open  because  the 
company  and  unions  have  failed  to 
reach  agreement  on  terms.  The  com¬ 
pany  has  begun  binding  arbitration 
with  unions  representing  mailers  and 
drivers.  Nevertheless,  the  Times 
reduced  its  composing  room  staff  by 
50  workers  at  a  cost  of  $5  million, 
leaving  $25  million  for  further  reduc¬ 
tions. 

The  paper  said  it  may  need  an  addi¬ 
tional  charge  if  it  reaches  agreements 
with  the  unions  but,  if  a  settlement 
comes  from  arbitration,  it  will  not. 

Regional  labor 
bureau  to  close 

The  Industrial  Relations  Bureau, 
which  has  served  California  and 
Western  states’  newspapers  in  labor 
and  employee  relations  for  over  51 
years,  is  going  out  of  business. 

Executive  vice  president  Howard 
Looney  said  recently  that  the  deci¬ 
sion  to  end  operations  July  31  was 
made  by  the  board  of  directors  and 
ratified  by  a  majority  of  members. 

Looney  attributed  the  step  to 
declining  membership  brought  about 
by  changing  economic  conditions. 


“The  number  of  independent  news¬ 
papers  which  have  been  acquired  by 
newspaper  groups,  most  of  which 
have  their  own  legal,  human  re¬ 
sources  and  training  staffs,  has  been  a 
major  factor  in  the  decline  in  bureau 
participation,”  he  continued.  “This, 
combined  with  an  improved,  less 
aggressive  labor  climate  and  the  cur¬ 
rent  downturn  in  newspaper  adver¬ 
tising,  have  also  added  to  the  decline 
in  membership.” 

IRB  was  first  called  the  CNPA  Sta¬ 
tistical  Bureau,  later  the  CNPA/ 
Industrial  Relations  Bureau,  followed 
by  the  Western  Newspaper  Industrial 
Relations  Bureau. 

In  recent  years,  IRB  has  continued 
to  assist  members  in  contract  negotia¬ 
tions,  but  has  placed  greater  emphasis 
on  employee  relations  and  compli¬ 
ance  with  human  resource  legislation 
and  regulations. 

IRB  president  Fred  Weybret, 
publisher  of  the  Lodi  (Calif.)  News- 
Sentinel,  expressed  regret  at  its  clos¬ 
ing,  saying:  “IRB  has  been  of  great 
service  to  the  newspapers  of  Cal¬ 
ifornia  .  .  .  but  times  are  changing 
and  many  of  our  former  members  find 
that  they  prefer  to  provide  ‘in-house’ 
personnel  to  perform  the  services 
which  heretofore  have  been  supplied 
by  the  bureau  staff.” 

Looney,  IRB  general  manager  and 
executive  vice  president  since  1956, 
announced  that  he  plans  to  open  an 
office  in  Foster  City,  Calif.,  as  an 
independent  consultant  to  the  indus¬ 
try  in  employee  and  labor  relations 
matters. 

Weybret  praised  Looney  for  his 
“long  and  dedicated  service.” 

—  M.L.  Stein 

Well  takes 
Phoenix  post, 
rejoins  newspapers 

Louis  A.  “Chip”  Weil  III,  a  former 
Gannett  and  Time  executive,  has 
been  named  publisher  of  the  Arizona 
Republic,  Phoenix  Gazette  and 
Arizona  Business  Gazette,  it  was 
announced  July  29. 

The  publications,  whose  parent 
company  is  Phoenix  Newspapers 
Inc.,  have  been  without  a  publisher 
since  the  resignation  of  John  Zanotti 
last  January. 

PNI  president  Eugene  S.  Pulliam 
said  Weil  also  will  serve  as  executive 
vice  president  and  chief  executive 
officer  of  PNI. 

Weil,  50,  spent  20  years  with  the 
Gannett  organization,  including  time 


as  publisher  and  CEO  of  the  Detroit 
News  from  1987  to  1989.  He  also  was 
chairman  and  publisher  of  Gannett’s 
group  of  dailies  based  in  White  Plains, 
N.Y. 

In  May  1989,  Weil  left  Gannett  to 
become  U.S.  publisher  of  maga¬ 
zine.  He  left  in  March  to  return  to  the 
newspaper  business,  saying,  “I’ve 
just  got  a  lot  of  newspaper  ink  in  my 
veins,  and  that’s  where  my  love  is.” 

Frank  E.  Russell,  president  of  Cen¬ 
tral  Newspapers  Inc.,  PNI’s  parent, 
said,  “We  are  very  excited  about 
bringing  a  man  of  Chip  Weil’s  experi¬ 
ence,  leadership  and  management 
abilities  into  the  Phoenix  market.” 

Weil  graduated  from  Indiana  Uni¬ 
versity  with  a  B.A.  in  English.  He  is  a 
former  naval  officer  and  presently 
serves  as  a  board  member  of  1 1  Pru¬ 
dential  mutual  funds.  He  also  is  chair¬ 
man  of  the  Foundation  for  American 
Communications  (FACS),  a  non¬ 
profit  group  seeking  to  create  a  better 
understanding  between  media  and 
business. 

Weil’s  father,  Louis  Weil  Jr.,  who 
lives  in  Scottsdale,  Ariz.,  is  retired  as 
a  newspaper  publisher  and  president 
of  Federated  Publications. 

— M.L.  Stein 

Journalists 
begin  teaching 

Two  staffers  at  the  Winston-Salem 
(N.C.)  Journal  are  back  in  school  this 
semester  —  but  they  are  there  as 
teachers  rather  than  students. 

John  Gates,  editorial  page  editor, 
and  Floyd  Rogers,  senior  reporter  for 
special  projects,  are  working,  without 
pay,  as  adjunct  professors  in  mass 
communications  at  Winston-Salem 
State  University,  a  historically  black, 
state-supported  institution. 

Dr.  Maurice  Odine,  the  department 
chairman,  originally  had  scheduled 
two  classes,  but  had  no  faculty  to 
teach  them  and  no  money  to  hire 
faculty,  according  to  the  Journal 
parent  company  Media  General  Inc. 
of  Richmond,  Va. 

The  newspaper  provides  released 
time  to  Gates  and  Rogers  to  help  them 
meet  their  class  schedules,  but  most 
of  the  work  is  done  on  their  own  time, 
according  to  M-G. 

Students  win  cash 

Three  high  school  students  were 
awarded  savings  bonds  of  $100,  $50 
and  $25  for  winning  the  Baltimore 
Sun’s  Newspaper  in  Education  In¬ 
vestment  Game. 
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NABJ  boots  FBI  from  job  fair 


Guess  who’s  not  coming  to  the  job 
fair. 

National  Association  of  Black 
Journalists  officials  were  embar¬ 
rassed  that  an  FBI  special  agent 
recruitment  booth  was  set  up  at  its 
annual  convention  job  fair  in  Kansas 
City  recently. 

The  Federal  Bureau  of  Investiga¬ 
tion  recruitment  effort  came  two 
years  after  the  NABJ  booted  the  CIA 
from  its  1989  convention,  and 
declared  that  government  organiza¬ 
tions  would  be  barred  from  any  future 
job  fairs. 

However,  in  Kansas  City,  the  FBI 
solicited  for  special  agent  applicants 
for  two  days  with  no  complaints 
before  NABJ  president  Thomas  Mor¬ 
gan  III  discovered  that  the  agency 
was  recruiting. 

“I’m  not  just  shocked  and  ap¬ 
palled,  I’m  pissed  off,”  the  normally 


soft-spoken  Morgan,  a  New  York 
Times  reporter,  said  after  being  noti¬ 
fied  the  FBI  was  recruiting. 

“They  should  not  be  here.  Quite 
honestly,  this  is  because  we  have  a 
brand-new  office  staff,”  he  added. 

Morgan  vowed  to  kick  the  FBI  out 
immediately,  but  a  bureau  spokesman 
maintained  agents  were  never  actu¬ 
ally  told  to  leave  the  fair,  which  was 
held  during  the  16th  NABJ  conven¬ 
tion,  July  24-28. 

“We  were  disappointed  they  didn’t 
contact  us,”  said  Kansas  City  FBI 
agent  Max  Geiman. 

“If  we  had  known  we  weren’t 
wanted,  we  wouldn’t  have  registered 
in  the  first  place,  or  paid  our  $500,”  he 
said. 

Geiman  said  the  FBI  finally  packed 
up  its  booth  midday  Saturday,  the 
final  day  of  the  job  fair. 

Geiman  said  the  rejection  by  the 


black  journalists’  group  was  particu¬ 
larly  disheartening  because  the  FBI 
has  been  trying  to  recruit  more 
minority  agents.  Several  black  and 
Hispanic  agents  in  the  past  have  filed 
legal  complaints  of  discrimination 
against  the  bureau. 

“We  try  to  reach  out  to  every  type  of 
person,  so  we  are  at  college  [job] 
fairs,  legal  groups,  accounting 
groups,  Hispanic,  black  and  women’s 
groups.  We  thought  this  [NABJ]  was 
a  group  where  we  could  find  individu¬ 
als  who  have  the  type  of  abilities  we 
are  looking  for,”  Geiman  said. 

In  fact,  he  added,  “I  certainly  feel 
that  the  job  of  journalist  and  the  job  of 
FBI  special  agent  have  many  similari¬ 
ties.  [Being  an  FBI  agent]  requires 
investigating  skills,  which  journalists 
have.  It  involves  writing  clearly,  an 
ability  to  comprehend  facts  and  draw 
conclusions.”  —  Mark  Fitzgerald 


ADVERTISING 


Papers  reject  ad  to  gay  soldiers 


The  Army  Times  Publishing  Co.  of 
Springfield,  Va.,  publisher  of  several 
weekly  newspapers  for  military  per¬ 
sonnel,  has  rejected  an  advertisement 
that  acknowledges  gays  and  lesbians 
who  serve  in  the  armed  forces. 

The  Gay  and  Lesbian  Military 
Freedom  ftoject,  supported  by  gay 
rights  groups  and  human  rights  orga¬ 
nizations  such  as  the  American  Civil 
Liberties  Union,  wanted  to  run  the 
half-page  ad  in  the  July  4  edition  of  the 
Army  Times,  Navy  Times,  Air  Force 
Times  and  Marine  Times. 

However,  the  board  that  deter¬ 
mines  the  ad  acceptability  for  the 
papers  decided  to  reject  the  ad  unless 
some  wording  was  changed. 

Reportedly,  the  committee  had 
objected  to  the  ad’s  insinuation  that 
there  are  homosexuals  serving  in  the 
armed  forces. 

People  who  are  openly  gay  or  les¬ 
bian  have  never  been  allowed  to  serve 
in  the  U.S.  military,  a  policy  which 
has  been  subject  to  widespread 
debate,  of  late. 

Defense  Secretary  Dick  Cheney 
recently  told  USA  Today  that,  while 
the  gay  lifestyle  has  long  been  consid¬ 
ered  inconsistent  with  military  ser¬ 
vice,  he  believes,  without  question, 
that  there  are  homosexuals  serving  in 
the  armed  forces. 

The  ad,  which  featured  a  graphic  of 
the  American  flag  beneath  the  head¬ 


ing  “Gay,  Lesbian,  Bisexual  Person¬ 
nel,”  read: 

•  The  United  States  has  a 
SECRET  weapon  —  YOU; 

•  SECRET  because  no  one  knows , 
or  will  let  on  that  they  know,  about 
your  service; 

•  SECRET  because,  under  current 
military'  regulations,  if  you  disclose 
your  sexual  orientation,  you  will  be 
investigated,  discharged,  or  even 
court-martialed. 

The  newspapers  asked  that  the  pas¬ 
sages  be  removed  but  the  group 
refused  and  instead  will  attempt  to 
have  it  published  elsewhere. 

In  a  statement,  William  B.  Ruben- 


stein,  director  of  the  ACLU’s  Les¬ 
bian  and  Gay  Rights  Project,  called 
rejection  of  the  ad  “censorship,  pure 
and  simple.  This  is  just  another  pitiful 
attempt  to  make  lesbian  and  gay  sol¬ 
diers  invisible.  Even  [Cheney]  recog¬ 
nizes  that  there  are  gay  people  in  the 
military ,  but  Army  Times  is  still  afraid 
to  admit  it.” 

Nat  Kornfeld,  vice  president  for 
advertising  at  Army  Times,  did  not 
return  several  phone  calls.  He  told  the 
New  York  Times  that  the  company 
has  “strong,  definite  criteria”  con¬ 
cerning  what  it  publishes,  but  he  did 
not  disclose  what  guidelines  the  ad 
violated.  —  Tony  Case 


More  newspapers  join  APD 


Alternate  Postal  Delivery  Inc.  has 
signed  three  New  Jersey  papers,  the 
San  Francisco  Newspaper  Agency 
and  the  Colorado  Springs,  Colo., 
Gazette  Telegraph,  to  contracts  to 
deliver  magazines  and  catalogs. 

Grand  Rapids,  Mich.-based  APD 
said  the  new  additions  put  the  com¬ 
pany  in  27  markets — ahead  of  its 
schedule  to  create  a  network  of  95 
markets. 

New  affiliates  in  New  Jersey  are 
the  Asbury  Park  Press  in  Neptune, 
and  Macromedia  Inc.,  publishers  of 
The  Record  in  Hackensack  and  the 


News  Tribune  in  Woodbridge.  The 
Press  and  Record  already  operate 
delivery  subsidiaries. 

The  San  Francisco  Chronicle  and 
San  Francisco  Examiner,  as  well  as 
the  Gazette  Telegraph,  are  starting 
new  delivery  subsidiaries. 

Tacoma  in  AD/SAT 

The  Tacoma,  Wash.,  Morning 
News  Tribune  has  joined  the  AD/SAT 
advertising  distribution  network,  its 
126th  newspaper  participant. 
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Publisher  charged  with 
shooting  at  deliverer 

William  Odett,  publisher  of  the  Antelope  Valley  (Calif.) 
Press,  was  charged  with  assault  with  a  deadly  weapon  and 
three  other  counts  after  he  was  arrested  for  allegedly  using 
a  shotgun  to  threaten  a  woman  who  was  delivering  a 
telephone  book  to  his  home. 

The  Antelope  Valley  Sheriffs  Department  reported  that 
10  deputies  surrounded  Odetf  s  Palmdale  home  after  the 
incident,  using  a  bullhorn  to  ask  that  he  come  out. 

When  he  did  emerge,  deputies  said,  they  found  five 
rifles,  two  shotguns  and  box  of  shotgun  shells  in  the  house. 

Los  Angeles  County  Deputy  District  Attorney  Steve 
Cooley  said  Odett,  45,  also  was  charged  with  possession  of 
a  small  amount  of  cocaine,  delaying  and  obstructing  a 
police  officer  in  performance  of  his  duty,  and  displaying  a 
firearm  in  a  rude  and  angry  manner. 

No  shots  were  fired  during  the  alleged  shotgun  threat  or 
the  home  confrontation,  it  was  reported. 

Rosemary  Minyard  told  deputies  she  was  delivering  a 
Pacific  Bell  phone  directory  to  Odett’s  home  in  midafter¬ 
noon.  She  said  Odett  emerged  from  the  house  with  a 
shotgun,  pointed  it  at  her  head,  marched  her  to  the  street 
and  told  her  to  leave. 

Odett,  who  also  is  treasurer  of  Antelope  Valley  News¬ 
papers,  publishers  of  the  daily  Press  in  Palmdale,  was 
freed  on  $15,000  bond  on  the  felony  assault  charge. 

Neither  Odett  nor  his  attorney  returned  E&P  calls. 


About  Awards 


Baxter  Foundation  scholarships  awarded.  Two  New 
York  students  have  received  $1,000  Bob  Baxter  Founda¬ 
tion  scholarships,  which  are  awarded  annually  to  aspiring 
press  photographers. 

The  1991  recipients  are  Peter  J.  Taylor  of  Freehold, 
N.Y.,  a  student  at  Rochester  (N.Y.)  Institute  of  Technol¬ 
ogy,  and  Cynthia  J.  Thurston  of  Somerville,  N.Y.,  a 
student  at  the  Newhouse  School  of  Communications  at 
Syracuse  (N.Y.)  University. 

The  foundation  is  named  for  former  press  photographer 
Bob  Baxter. 

Helen  B.  Bernstein  Award  for  Excellence  in  Journalism. 
The  New  York  Public  Library  has  awarded  Nicholas 
Lemann,  national  correspondent  for  The  Atlantic  maga¬ 
zine  and  author  of  the  book  The  Promised  Land:  The 
Great  Black  Migration  and  How  It  Changed  America,  the 
fourth  annual  Helen  B.  Bernstein  Award  for  Excellence  in 
Journalism. 

Nominations  for  the  award  were  solicited  from  editors 
of  20  newspapers  and  newsmagazines  nationwide, 
according  to  the  New  York  Public  Library. 

The  award  is  the  result  of  a  gift  to  the  library  in  1987 
from  Joseph  Frank  Bernstein,  a  retired  real  estate  devel¬ 
oper,  and  is  named  for  his  wife,  a  contributing  writer  to  the 
Palm  Beach  Daily  News  and  Palm  Beach  Life  magazine. 

AMCAM  CAMEO  award.  Marvin  C.  Veal  Jr.,  retired 
executive  advertising  director  of  the  Dallas  Morning 
News,  has  been  awarded  the  Association  of  Newspaper 
Classified  Advertising  Managers’  first  CAMEO  award, 
recognizing  service  to  ANCAM  and  the  classified  adver¬ 
tising  field. 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

7/30/91 

7/23/91 

7/30/90 

Affiliated  Publications  Inc.  (NY) 

8.125 

8.50 

10.00 

A.H.  Belo  Corp.  (NY) 

30.375 

30.375 

34.50  ■ 

Capital  Cities/ABC  Inc.  (NY) 

457.50 

470.00 

550.50 

Central  Newspapers  Inc.  (NY) 

19.625 

19.875 

17.75 

Dow  Jones  &  Co.  Inc. (NY) 

25.375 

25.25 

22.375 

Gannett  Co.  Inc.  (NY) 

44.375 

43.50 

35.375 

Knight  Bidder  Inc.  (NY) 

50.25 

51.875 

48.375 

Lee  Enterprises  Inc.  (NY) 

26.00 

26.375 

23.50 

McClatchy  Newspapers  Inc.  (NY) 

21.125 

21.625 

18.00 

Media  General  Inc.  (AM) 

22.125 

22.625 

26.75 

Multimedia  Inc.*  (OTC) 

28.75 

29.50 

21.67 

New  York  Times  Co.  (AM) 

22.00 

22.875 

21.375 

Park  Communications  Inc.  (OTC) 

15.25 

15.50 

19.75 

Pulitzer  Publishing  Co.  (NY) 

24.75 

23.75 

25.75 

E.W.  Scripps  Co.  (OTC) 

22.50 

22.50 

18.25 

Times  Mirror  Co.  (NY) 

30.75 

30.625 

29.375 

Tribune  Co.  (NY) 

45.00 

45.875 

41.00 

Washington  Post  Co.  (NY) 

222.00 

223.50 

244.75 

*3  for  1  stock  split 

Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

7/30/91 

7/23/91 

7/30/90 

McLean  Hunter  Ltd.  (a) 

10.625 

10.50 

9.25 

Hollinger  Inc.  (a) 

11.25 

11.25 

12.75 

Quebecor  Inc.  Class  A  (a) 

N/A 

17.25 

10.00 

Southam  Inc.  (a) 

17.50 

17.625 

22.875 

Thomson  Corp.  (a) 

14.50 

15.125 

14.50 

Toronto  Sun  Publishing  Corp.  (a) 

16.50 

17.125 

19.00 

Torstar  Corp.  (a) 

24.75 

25.25 

24.75 

Pearson  (b) 

7.50 

7.50 

7.35 

News  Corp.  Ltd.  (c) 

12.75 

12.875 

19.25 

*(a)  Quotes  are  in  Canadian  Dollars 
*(b)  Quote  is  in  British  Pounds 
*(c)  Quote  is  in  U.S.  Dollars 


Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 


AP  bureau  chief  receives  Italian  journalism  award.  Den¬ 
nis  Redmont,  Associated  Press  bureau  chief  in  Rome,  has 
been  awarded  Italy’s  international  “Solemare”  prize  for 
his  work  in  journalism. 

The  prize,  sponsored  by  Italy’s  Ministry  of  Culture  and 
a  major  insurance  company,  honors  figures  in  various 
fields  for  thier  career  achievements. 

Among  this  year’s  winners  were  Premier  Giulio 
Andreotti;  Enrico  Manca,  president  of  Italy’s  state-owned 
broadcasting  company  RAI;  and  Paolo  Mieli,  editor  in 
chief  of  La  Stampa  in  Turin. 

Redmont,  who  has  been  with  the  AP  since  1%3,  has 
worked  in  Rome,  Lisbon  and  Rio  de  Janeiro. 

NPRA  Catalyst  award.  The  Washington,  D.C. -based 
Newspaper  Personnel  Relations  Association  has  pre¬ 
sented  Terry  T.  Sullivan,  vice  president  of  personnel  at 
USA  Today,  with  the  organization’s  highest  honor  for 
human  resources  professionals,  the  Catalyst  Award. 
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Merger  set  for  July  1992 

In  the  talking  stages  for  the  past  several  months,  the  date  is  finally 
set  for  the  merger  of  the  seven  business-side  newspaper  organizations 


By  M.L.  Stein 

The  emerging  Newspaper  Market¬ 
ing  Association  (NMA)  appeared  to 
be  signed,  sealed  and  ready  for  deliv¬ 
ery  by  July  1 , 1992,  judging  by  reports 
given  at  the  recent  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  (INAME)  convention 
in  Monterey,  Calif. 

The  operational  date  was  projected 
by  Fred  Crisp,  vice  president  and  gen¬ 
eral  manager  of  the  Raleigh  (N.C.) 
News  &  Observer,  who  heads  a  com¬ 
mittee  that  has  been  developing  the 
merger  of  seven  business-side  news¬ 
paper  organizations,  including  the 
Newspaper  Advertising  Bureau 
(NAB). 

Crisp  said  of  the  merger,  “It’s  all 
coming  together,”  adding  that  he 
hoped  to  present  a  final  plan  in  four 
weeks. 

He  conceded  that  misgivings  have 
been  expressed  by  some  of  the  organi¬ 
zations  to  be  involved,  but  asserted 
that  he  did  not  see  any  “major  opposi¬ 
tion.” 

His  observation  was  buttressed  by 
Dale  Harris,  president  of  the  Associa¬ 
tion  of  Newspaper  Classified  Adver¬ 
tising  Managers  (ANCAM),  some  of 
whose  members  have  voiced  doubts 
about  the  new  structure. 

“We’re  all  on  board  and  doing  our 
part,”  commented  Harris,  classified 
ad  manager  at  the  Omaha  World-Her¬ 
ald. 

The  creation  of  an  NMA  umbrella 
for  the  seven  groups  was  proposed 
following  a  study  by  the  New  York 
consulting  firm  of  Booz-Allen  & 
Hamilton.  The  study  was  commis¬ 
sioned  by  the  NAB  and  the  American 
Newspaper  Publishers  Association 
boards. 

Besides  NAB,  ANCAM  and 
INAME,  the  NMA  will  include  the 
International  Circulation  Managers 
Association  (ICMA),  the  Newspaper 
Research  Council  (NRC),  the  News¬ 
paper  Advertising  Cooperative  Net¬ 
work  (NACON)  and  the  International 
Newspaper  Marketing  Association 
(INMA). 

Earlier,  at  INAME’s  Midyear  Sales 
Conference  and  Workshops  (July  21- 
24),  the  organization’s  president. 


Beverly  Klein,  of  the  Journal  and 
Sentinel  in  Milwaukee,  had  said 
in  a  speech  to  the  membership  that 
INAME  supports  the  merger  and  ex¬ 
pects  substantial  benefits. 

“The  challenges  we  face  as  adver¬ 
tising  and  marketing  executives  have 
never  been  greater  and  consequently 
our  expectations  from  the  new  associ¬ 
ation,  in  which  we  will  invest  time  and 
money,  have  never  been  more  de¬ 
manding,”  she  added. 

Klein  said  she  believes  that  NMA, 
by  being  leaner  and  more  cost-effi¬ 
cient,  will  be  able  to  improve  the 
industry’s  market  share  and  revenue. 

She  envisioned  NMA  as  “member- 
driven,  not  staff-driven  —  a  structure 
that  will  bring  together  all  the  adver¬ 
tising  and  marketing  forces  ...  to 
enable  us  to  address  our  customers’ 
needs  and  develop  new  streams  of 
revenue.” 


their  current  dues  to  their  groups 
while  receiving  all  the  products  and 
services  offered  by  all  the  associa¬ 
tions. 

Meanwhile,  he  continued,  the  Ad 
Bureau  is  rebuilding  its  own  house  in 
line  with  recommendations  from  the 
Booz-Allen  study. 

One  step,  he  said,  is  the  establish¬ 
ment  of  the  Joint  Policy  Committee  of 
the  NAB  and  ANPA  boards  to  make 
each  organization  more  efficient  and 
cost-effective. 

Forman  ruled  out  a  merger  of  NAB 
and  ANPA  as  something  “I  don’t  see 
at  this  time.” 

Also  in  the  works  is  a  Newspaper 
Associations  Administrative  Center 
to  provide  many  of  the  support  ser¬ 
vices  that  are  now  maintained  sepa¬ 
rately  by  each  marketing  group,  For¬ 
man  added. 

In  the  face  of  the  “grim  economy,” 


Klein  assured  members  they  will  still  have  INAME 
conferences,  although  its  summer  gatherings  will  be 
discontinued  after  1992. 


Klein  assured  members  they  will 
still  have  INAME  conferences, 
although  its  summer  gatherings  will 
be  discontinued  after  1992.  She  also 
vowed  that  INAMEers  will,  individu¬ 
ally  and  collectively,  “play  a  major 
role  in  the  decision-making  process” 
of  NMA. 

In  his  address  at  the  INAME  meet¬ 
ing,  NAB  president  Len  Forman  said 
NMA  can  have  far-reaching  influence 
with  publisher-directors  of  newspa¬ 
per  companies  and  be  a  catalyst  for 
change  —  “an  industrywide  re¬ 
source  for  research,  for  strategic 
initiatives,  for  new  product  devel¬ 
opment.” 

Forman,  however,  noted  that  the 
problems  of  reconciling  the  different 
purposes  and  memberships  of  the 
various  organizations,  as  well  as  how 
decisions  will  be  shaped  and  shared, 
are  still  being  worked  out. 

During  the  transition  period,  For¬ 
man  explained,  members  of  individ¬ 
ual  organizations  will  continue  to  pay 


the  Ad  Bureau  has  cut  costs  by  20%, 
reduced  staffing  from  148  to  1 15  peo¬ 
ple,  reorganized  and  consolidated 
existing  departments,  installed  new 
management,  introduced  new  pro¬ 
grams,  and  upgraded  staff  perfor¬ 
mance,  he  reported. 

“I  want  you  to  know  that  we’re 
going  to  market  more  effectively  and 
more  efficiently  than  we  did  a  year 
ago,”  Forman  insisted.  “We’re  not 
the  same  company.  Doing  the  same 
better  didn’t  get  it  done.” 

NAB’s  priorities,  he  announced, 
are  to: 

•  Satisfy  the  marketing  needs  of  all 
newspapers  regardless  of  size. 

•  Deliver  the  high-quality  products 
newspapers  want  and  need. 

•  Market  newspapers  more  effec¬ 
tively  to  multimarket  advertisers. 

•  Reduce  costs  without  impairing 
operating  effectiveness. 

•  Be  “agents  for  change  in  the 
newspaper  business.” 
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Gay  newspapers 

There  are  more  than  125  gay  newspapers  in  the  United  States 
with  a  combined  totai  circuiation  of  more  than  one  miiiion 


By  Jonathan  Curiel 

In  the  fall  of  1989,  Deborah  Berg¬ 
man  had  a  problem.  She  was  tired 
from  working  70  hours  a  week,  but 
late  at  night,  ^ter  turning  off  the  lights 
and  making  sure  the  alarm  was  set, 
Bergman  just  couldn’t  fall  asleep. 

“I  used  to  get  insomnia,”  she  said. 
“There  was  a  period  when  things 
were  more  difficult.” 

Things  are  better  now  because 
Bergman  has  gotten  used  to  working 
two  jobs.  During  the  day,  she  is  an 
editor  with  the  Los  Angeles  Times- 
Washington  Post  News  Service;  at 
night,  when  a  lot  of  her  colleagues  go 
home  to  relax  and  have  dinner,  Berg¬ 
man  goes  home  to  her  second  job  as 
publisher  of  the  Lesbian  News. 

Bergman  stays  up  as  late  as  4  a.m. 
working  on  the  monthly  newspaper, 
making  phone  calls,  laying  out  the 
paper,  rewriting  stories.  When  her  1 1- 
year-old  daughter  stays  with  her, 
Bergman  has  to  get  up  by  6:45  a.m. 

“I  need  to  get  her  to  school  at 
8:20,”  said  Bergman,  who  has  been 
divorced  for  five  years.  “Sometimes, 
during  production  week,  she’ll  stay  at 
her  dad’s  and  I  can  sleep  a  little 
longer.” 

Bergman  bought  the  Lesbian  News 
in  September  1989  for  less  than 
$30,000.  She  said  her  news  service 
does  not  mind  that  she  moonlights  as 
editor  and  publisher  of  one  of  the 
largest  lesbian  newspapers  in  the 
country. 

“My  boss  is  very  flexible,”  said 
Bergman,  who  has  worked  as  an  edi¬ 
tor  for  the  Los  Angeles  Times,  the 
Philadelphia  Daily  News  and  the  San 
Francisco  Chronicle.  “He  knows  I 
run  the  paper.  In  fact,  when  I  took  this 
job,  he  said,  ‘If  there  are  any  stories 
that  conflict  with  the.  Lesbian  News, 
let  someone  else  handle  them,’  but  it 
hasn’t  been  a  problem.” 

More  and  more  people  like  Berg¬ 
man  —  journalists  who  have  worked 
or  still  work  in  the  mainstream 
media  —  now  work  for  gay  newspa¬ 
pers.  It  is  one  way  the  gay  press  has 


(Curiel  is  with  the  San  Francisco 
Chronicle  and  wrote  this  for  E&P  on  a 
free-lance  basis.) 


changed  dramatically  in  this  country 
since  the  first  gay  publication  was 
sold  openly  38  years  ago. 

Today  there  are  more  than  125  gay 
newspapers  in  the  United  States, 
which  have  a  combined  total  circula¬ 
tion  of  more  than  one  million.  Every 
major  American  city  now  has  one  gay 
paper,  often  two  or  three  in  fierce 
competition.  Even  smaller  cities  such 
as  Boise,  Idaho,  and  Birmingham, 
Ala.,  now  have  at  least  one  newspa¬ 
per  aimed  at  gays  and  lesbians,  who 
number  at  least  20  million  in  the 
United  States,  according  to  most  esti¬ 
mates. 

“The  gay  press  has  grown  tremen¬ 
dously  in  just  one  decade,”  stated  Joe 
DiSabato,  who  handles  advertising 
for  many  gay  papers  in  the  United 
States.  “When  I  started  business  in 
1979,  I  began  by  representing  about 
30  gay  newspapers,  which  was  all  I 
could  find.” 


Philadelphia  Gay  News  consults  reg¬ 
ularly  with  editors  at  the  Philadelphia 
Daily  News  on  questions  of  libel, 
news  coverage,  even  advertising  con¬ 
tent. 

“My  boss  and  I  had  to  calm  down 
some  of  their  ads,”  said  Richard 
Argood,  editorial  page  editor  of  the 
Philadelphia  Daily  News.  “Years 
back,  they’d  run  the  occasional  story 

on  fist-f- - ,  but  they’ve  toned  it 

down  now. 

“Some  of  my  colleagues  might 
argue  with  me,”  Argood  added,  “but 
I  think  PGN  is  a  good  community 
newspaper.” 

Argood  emphasized  “communi¬ 
ty” — he  doesn’t  consider  the  Phila¬ 
delphia  Gay  News,  a  free  gay  weekly 
with  a  circulation  of  15,(X)0,  to  be 
competition  for  the  Daily  News. 

That  is  one  reason  why  metropoli¬ 
tan  papers  will  work  with  the  gay 
press.  Despite  the  fact,  people  on 


Unlike  mainstream  papers,  gay  papers  are  not  widely 
distributed  through  newsracks  scattered  around  a 
city.  Instead,  most  gay  papers  are  distributed  in  gay 
bars,  gay  nightclubs  and  other  gay  businesses. 


The  gay  press  has  also  grown  in 
stature  —  AIDS  was  first  reported  in 
the  pages  of  the  gay  press,  particu¬ 
larly  the  New  York  Native  —  and 
there  are  now  more  quality  gay  papers 
that  cover  hard  news  and  consistently 
break  stories. 

The  Washington  Blade,  for  exam¬ 
ple,  has  reported  several  times  on  the 
purge  of  gay  servicemen  at  U.S.  mili¬ 
tary  bases,  stories  the  Washington 
Post  has  followed  up  on,  even  credit¬ 
ing  the  Blade  in  some  of  its  articles. 

“The  Post  is  usually  very  reluctant 
to  do  that  [cite  another  paper],”  noted 
Blade  publisher  Don  Michaels. 

An  increasing  number  of  gay 
papers  have  tacit  working  relation¬ 
ships  with  major  metropolitan  news¬ 
papers. 

Reporters  at  the  Washington 
Blade,  for  example,  share  sources 
with  reporters  from  the  Post,  and  in 
Philadelphia,  the  publisher  of  the 


both  sides  distrust  each  other  — 
many  in  the  straight  press  complain 
gay  papers  are  not  objective  or  pro¬ 
fessional,  while  the  gay  press  say  they 
would  not  exist  if  the  mainstream 
press  covered  gay  issues  fairly  and 
adequately  —  metropolitan  papers 
and  the  gay  press  do  not  compete  with 
each  other. 

Though  the  gay  press  contains  the 
same  kinds  of  news  and  features  that 
metropolitan  newspaper  have,  and 
some  use  the  same  features  —  the 
Weekly  News  in  Miami  runs  editorial 
cartoons  from  Tom  Toles  of  the  Buf¬ 
falo  News  —  practically  everything 
that  appears  in  the  gay  press  has  a  gay 
or  lesbian  slant. 

Under  world  news,  recent  stories 
have  profiled  Africa’s  first  gay  pride 
parade  in  Johannesburg;  Soviet 
intolerance  of  gays  despite  glasnost, 
and  lesbians  in  the  U.S.  military  who 
were  sent  to  Saudi  Arabia  for  the  Per- 
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sian  Gulf  war. 

“Fight  Over  Kuwait  Puts  Dykes  at 
Front  Despite  Military  Bias,”  was  the 
front-page  headline  of  a  story  in  the 
Lesbian  News. 

Medical  news  on  HIV  and  AIDS  is 
always  given  prominent  coverage  in 
the  gay  press,  as  are  stories  of  politics 
and  anti-gay  violence  and  discrimina¬ 
tion. 

Stories  on  business,  the  economy 
and  sports  are  rare,  and  you  won’t 
find  Dear  Abby  or  “Garfield”  and 
“Beetle  Bailey.”  You  will  finds  AIDS 
advice  columns,  opera  reviews,  and 
cartoons  such  as  “Lesbian  Survival 
Hints”  and  “The  Most  Unfabulous 
Life  of  Ethan  Green.” 

You  will  find  newspapers  with 
seemingly  unusual  names  such  as 
“Mom  .  .  .  Guess  What”  and  cross¬ 
word  puzzles  that  contain  such  ques¬ 
tions  as  “7  Down  /  Harvey  Milk’s 
Murderer,  White,”  and  “44  Across  / 
Site  of  Gay  Games  II.” 

With  the  advent  of  AIDS,  some  gay 
papers  have  created  obituary  sections 
which,  unlike  obituaries  in  the  daily 
papers,  contain  mug  shots  with 
almost  every  story. 

Such  is  the  importance  of  these 
obits  to  the  gay  community  that  some 
obit  writers  are  practically  revered  as 
columnists. 

Harold  Fairbanks,  who  writes  obi¬ 
tuaries  full  time  for  Update,  a  South¬ 
ern  California  gay  weekly,  is  one  of 
the  most  prolific  gay  writers  in  the 
country.  Fairbanks  has  such  a  reputa¬ 
tion  in  Southern  California  that  orga¬ 
nizations  such  as  the  Gay  Men’s 
Health  Study  call  him  if  they  have  not 
seen  an  AIDS  patient  for  a  few  days. 

Last  year,  when  the  New  York 
Times  ran  a  story  on  AIDS  patients 
who  commit  suicide,  Fairbanks’  obits 
were  widely  quoted,  particularly  the 
case  of  a  38-year-old  man  who,  as 


Fairbanks  wrote,  “took  the  precau¬ 
tion  to  wear  a  hooded  sweatshirt  so  he 
wouldn’t  make  a  mess.” 

Fairbanks  gets  as  much  space  as 
possible  for  his  obituaries,  which  run 
every  other  week  and  usually  feature 
20  people  who  have  died. 

“I  know  the  daily  publications  have 
space  limitations  with  a  few  para¬ 
graphs  for  each  person  ...  but  we 
have  no  space  limitations.  We  try  to 
be  as  thorough  as  possible.” 

ABC  and  the  BBC  contacted  Fair¬ 
banks  for  interviews  after  the  New 
York  Times  piece  ran,  but  Fairbanks 
remains  mostly  unknown  outside  the 
gay  community  because  the  gay  press 
is  still  largely  invisible  to  the  non-gay 
world. 

Unlike  mainstream  papers,  gay 
papers  are  not  widely  distributed 
through  newsracks  scattered  around 
a  city.  Instead,  most  gay  papers  are 
distributed  in  gay  bars,  gay  nightclubs 
and  other  gay  businesses.  If  gay 
papers,  the  majority  of  which  are  free 
weeklies  with  relatively  small  circula¬ 
tions,  do  have  newsracks,  they  tend 
to  be  in  “gay  ghettos”  such  as  the 
Castro  district  in  San  Francisco. 

Publishers  of  gay  papers  say  they 
have  tried  putting  newsracks  in  more 
visible  spots  outside  of  gay  areas,  but 
that  the  newsracks  tend  to  get  van¬ 
dalized  or  painted  with  anti-gay  graf¬ 
fiti. 

“It  was  an  invitation  to  disaster,” 
said  Dan  Hauch,  publisher  of  Update. 
“We  tried  for  six  months,  but  they 
were  always  vandalized  ....  It 
wasn’t  worth  the  cost.” 

Readers  of  gay  papers  do  not  neces¬ 
sarily  want  to  be  seen  in  public,  any¬ 
way. 

“Even  people  who  read  gay  news¬ 
papers  may  not  want  to  be  seen  riding 
the  subways  and  buses  reading  gay 
newspapers,”  said  DiSabato.  “I 


mean,  discretion  is  still  uppermost  in 
a  lot  of  people’s  minds.  You  may  wind 
up  with  a  baseball  bat  to  your  head. 

“I  think  most  people  who  read  gay 
publications  do  so  in  the  privacy  of 
their  own  home.” 

Most  visible 

Perhaps  one  of  the  most  visible  gay 
papers  in  the  country  is  the  Washing¬ 
ton  Blade.  The  second-largest  gay 
paper  in  the  United  States  at  30,000 
copies  a  week,  the  Blade,  a  free 
weekly,  has  almost  300  distribution 
points  around  Washington,  D.C., 
including  some  straight  businesses.  In 
fact,  half  of  the  Blade’s  advertising 
comes  from  non-gay  businesses, 
which  makes  the  Blade  unique  in  the 
gay  press. 

Non-gays  advertise  with  the  Blade 
because  of  its  reputation  for  being  a 
paper  of  record.  Also,  Don  Michaels 
has  a  strict  limit  on  “skin”  advertise¬ 
ments,  especially  ads  for  phone-sex 
numbers. 

Fifty  percent  of  all  gay  newspapers 
rely  on  phone-sex  ads  for  adver¬ 
tising  —  in  some  papers,  the  first  ad 
readers  see  features  an  undressed 
man  with  a  telephone  cord  wrapped 
around  his  body  —  but  Michaels 
thinks  that  pages  and  pages  of  nude 
men  in  provocative  positions 
destroys  credibility  and  its  appeal  to 
lesbians  and  non-gays. 

“We  keep  a  limit  on  the  stuff 
because  it  gives  an  overwhelming 
male  flavor  to  the  public,”  Michaels 
said.  “One  thing  that  keeps  a  lot  of 
advertisers  away  is  the  overwhelming 
number  of  skin  ads.  Our  philosophy  is 
if  gay  men  want  skin,  there  are  a  lot  of 
magazines  out  there  for  that.” 

Sensitive  subject 

The  subject  of  skin  ads  is  a  sensi¬ 
tive  one  for  the  gay  press.  Many 
(Continued  on  page  16) 
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publishers  argue  that  in  this  time  of 
safe  sex,  phone  ads  serve  a  vital  role 
in  the  gay  community.  Privately,  they 
say,  those  papers  that  run  a  lot  of 
phone-sex  numbers  would  not  be  in 
business  without  them. 

“They’ve  been  a  godsend,”  de¬ 
clared  one  gay  publisher. 

In  fact,  enough  of  the  gay  press 
have  recognized  the  commercial  suc¬ 
cess  of  these  ads  that  some  have 
started  their  own  phone-sex  numbers. 

Last  year,  the  San  Francisco-based 
Bay  Area  Reporter,  at  35,000  copies 
the  largest  circulation  gay  weekly 
paper  in  the  country,  invested  $50,000 
to  set  up  its  own  phone-ad  system. 
The  BAR  now  has  10  of  its  own 
phone-sex  numbers,  as  well  as  a  tele¬ 
club  system  for  its  free  personal  ads. 

“The  biggest  mistake  I  ever 
made,”  said  Bob  Ross,  publisher  of 
the  BAR,  “was  about  five  years  ago 
when  I  was  asked  to  invest  $5,000  in 
one  of  those  systems.  Each  of  the 
partners  [on  that  deal]  made  half-a- 
million  dollars  out  of  it.” 


Today,  the  BAR  averages  between 
64-72  pages  each  edition,  and  during 
special  issues  —  such  as  the  one  for 
the  San  Francisco  Gay  and  Lesbian 
Parade  —  it  publishes  65,000-70.000 
copies. 

An  East  Coast  publisher  of  a 
weekly  gay  paper  also  has  looked  into 
publishing  a  daily,  according  to  a 
source.  He  also  publishes  six  free 
shoppers  and  is  “too  embarrassed,” 
afraid  advertisers  in  these  papers  will 
object  if  they  find  he  publishes  a  gay 
paper. 

“They  have  to  be  very  careful 
because  of  their  advertisers,”  the 
source  observed. 

Only  one  gay  paper,  the  Montrose 
Voice  in  Houston,  is  believed  to  have 
ever  published  daily.  The  Voice  tried 
it  in  November  1986,  found  it  did  not 
have  enough  advertising  and,  after 
one  week,  cut  back  to  publishing 
twice  a  week,  on  Tuesdays  and  Fri¬ 
days.  That  lasted  about  six  months. 

“We  just  couldn’t  get  enough 
advertising,”  said  Henry  McClurg, 
publisher  of  the  Montrose  Voice. 
“We  were  broke  and  we  were 
exhausted. 

“It’d  be  my  desire  to  publish 
daily,”  remarked  McClurg,  who  also 


“One  thing  that  keeps  a  lot  of  advertisers  away  is 
the  overwhelming  number  of  skin  ads.  Our 
philosophy  is  if  gay  men  want  skin,  there  are  a  lot  of 
magazines  out  there  for  that." 


National  gay  daily? 

Ross  is  one  of  the  few  gay  newspa¬ 
per  publishers  who  talks  openly  of 
establishing  a  gay  daily  paper,  per¬ 
haps  a  nationally  distributed  one. 
There  has  never  been  a  national  gay 
daily  paper  —  The  Advocate  was  a 
national  paper  before  it  became  a 
biweekly  magazine,  and  the  Gay 
Community  News,  although  it 
publishes  only  8,000  copies  a  week 
and  is  fairly  hard  to  find,  bills  itself  as 
a  national  weekly  newspaper. 

Ross  has  investigated  the  cost  of 
starting  a  daily  in  San  Francisco. 

“It  would  cost  me  up  front  about  $5 
million  just  to  set  it  up,”  Ross  said, 
“and  that  doesn’t  include  the  union 
help  [reporters,  printers,  etc.]. 

“I’d  like  to  do  it,  but  I  don’t 
know,”  he  said.  “We’ve  actually 
talked  about  coming  out  two  or  three 
times  a  week.” 

Since  its  debut  in  1971,  the  BAR, 
like  many  gay  papers,  has  grown  con¬ 
sistently.  In  1980  the  paper  had  a 
press  run  of  12,000-15,000  copies, 
with  each  paper  averaging  40  pages. 


owns  a  gay  paper  in  New  Orleans, 
“but  1  don’t  know  where  the  adver¬ 
tising  support  would  come  from.” 

Recession-proof 

DiSabato  of  Rivendell  Marketing 
thinks  it  should  come  from  national 
advertisers.  He  says  the  gay  press  is 
virtually  recession-proof,  that  gays 
are  among  the  best  demographic 
groups  in  the  country. 

To  prove  that,  DiSabato  coordi¬ 
nated  a  readership  survey  with  Sim¬ 
mons  Market  Research  Bureau  of 
New  York  in  1988  with  eight  of  the 
largest  gay  papers:  the  New  York 
Native,  the  Philadelphia  Gay  News, 
the  Windy  City  Times  in  Chicago,  the 
Montrose  Voice,  the  BAR,  Bay  Win¬ 
dows  in  Boston,  the  Dallas  Voice,  and 
Frontiers  in  Los  Angeles,  which  now 
calls  itself  a  national  newsmagazine. 

The  results,  said  DiSabato,  were 
“mind-boggling.” 

Average  individual  income  in  the 
survey  was  $36,800  —  three  times 
the  U.S.  average  of  $12,287.  Average 
household  income  was  $55,430  — 
$23,000  more  than  the  U.S.  average. 


The  percentage  of  college  graduates 
in  the  survey  was  60%  —  over  three 
times  the  U.S.  average  of  18%  —  and 
the  percentage  of  readers  who  had 
professional  and  managerial  jobs  was 
49%,  three  times  the  U.S.  average  of 
16%. 

The  study  was  a  landmark  for  the 
gay  press. 

“It  was  the  first  time  this  kind  of 
sophisticated  demographic  survey 
had  been  done  of  the  readers  of  local, 
gay  newspapers,”  he  said. 

Though  there  are  individual  corpo¬ 
rate  advertisers  that  now  use  the  gay 
press  —  DiSabato  pointed  to  the 
liquor  industry,  the  movie  industry 
and  book  publishers  —  he  readily 
admitted  that  “the  floodgates  haven’t 
opened. 

“You’re  still  talking  about  a  target 
market  that  a  lot  of  corporate  adver¬ 
tisers  are  skittish  about  approaching 
for  one  reason  or  another,”  he  said. 
“If  these  statistics  applied  to  any 
other  market.  I’d  be  beating  corpo¬ 
rate  advertisers  off  with  a  stick,  but, 
because  it’s  the  gay  community, 
there’s  still  a  lot  of  prejudice  that  has 
to  be  overcome.” 

Gay  papers  can  actually  be  more 
expensive  to  advertise  in  than  com¬ 
parable  media.  Because  gay  papers 
individually  have  such  small  circula¬ 
tions,  advertisers,  if  they  want  to 
reach  a  large  gay  audience,  must  use 
many  individual  ads  or  special 
inserts,  which  is  not  very  cost-effec¬ 
tive.  Special  inserts  can  be  particu¬ 
larly  expensive  because  gay  papers 
do  not  have  the  press  technology  of 
large  metropolitan  newspapers,  and 
most  gay  papers  do  not  even  have 
their  own  presses. 

DiSabato  relayed  a  story  about  the 
Columbia  CD  Club,  which  has  an 
“Eight  CDs  for  one  penny”  member¬ 
ship  offer. 

“They  looked  at  the  Simmons 
research  statistics  about  record  buy¬ 
ing  and  CD  ownership,  and  last 
February  [1990]  they  decided  they 
were  going  to  place  a  test  insert  in  the 
top  12  gay  papers. 

“The  cost  of  doing  a  free-standing 
insert  in  gay  newspapers  is  fairly  high 
because  .  .  .  they  [gay  papers]  rarely 
do  it.  And  when  they  do,  it  slows 
down  the  printing  process  if  they’re 
doing  it  with  a  small  printer,  if  the 
printer  can  do  it.  Some  publishers 
actually  have  to  get  all  the  papers 
delivered  to  their  office  and  have  a 
crew  come  in  and  do  it  by  hand,” 
DiSabato  pointed  out. 

“Well,  when  I  gave  the  cost  for 
these  12  papers  to  the  Columbia  CD 
Club,  they  went  white. 

“This  is  incredible,”  they  said. 
‘We  have  never  paid  on  a  cost-per- 
thousand  basis  this  much  for  doing  an 
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insert.’  [ 

“I  said,  ‘If  you  want  to  do  an  insert 
as  opposed  to  an  ad  in  the  book, 
you’re  going  to  have  to  pay  this  cost.’ 

“They  said,  ‘OK.  The  statistics  are 
so  good,  we’ll  give  it  a  shot.’  They  did 
it  in  12  [newspapers]  last  February 
[1990].  They  came  back  in  September 
and  went  in  33  gay  newspapers,  and 
they  came  in  January  [1991]  into  70 
gay  newspapers.  They  must  be  doing 
very  well.  They  don’t  even  ask  me 
about  cost-per-thousand  anymore.’’ 

DiSabato  believes  that  there  is  a 
fairly  simple  explanation  for  why 
readers  in  the  gay  press  responded  so 
well  to  the  Columbia  CD  Club  inserts; 
Though  they  had  probably  seen  those 
inserts  in  other  media,  for  the  first 
time  they  were  being  addressed  in 
their  “own”  newspaper. 

“When  a  gay  man  is  reading  gay 
media,  when  he  sees  a  national  adver¬ 
tiser  in  these  pages,  it  has  an  awful 
lot  of  psychological  impact.  At  that 
point,  the  reader  is  very  aware  of 
being  part  of  a  group  that  fears  preju¬ 
dice  and  discrimination.  When  he 
reads  the  New  York  Times  or  TV 
Guide,  he  may  not  be  thinking  about 
that,  so  an  ad  doesn’t  have  any  special 
psychological  impact. 

“When  he’s  reading  [a  gay 
publication],  he’s  very  self-conscious 


about  being  part  of  a  group  which 
faces  this.  These  papers  are  full  of 
stuff  about  violence  against  gays  and 
political  setbacks  and  Jesse  Helms 
and  everything  else  gay  people  have 
to  face. 

“It’s  all  full  of  bad  news,  and 
that’s  why  the  Columbia  CD  Club,  or 
any  other  advertiser  which  has  been 
using  the  gay  press,  has  gotten  such 
an  incredible  response  rate.  Because 
it’s  saying  to  the  reader:  Here’s  a 
big  corporation  which  is  preju¬ 


publishing  in  September  1%7  as  a 
monthly.  Jim  Michaels  published  the 
Advocate  out  of  his  living  room. 

Michaels  was  a  member  of  the  now- 
defunct  gay  rights  organization 
PRIDE  (Personal  Rights  in  Defense 
and  Education),  which  was  publish¬ 
ing  a  newsletter  that  Michaels  bought 
the  rights  to  for  one  dollar.  He  turned 
it  into  the  Los  Angeles  Advocate, 
using  an  IBM  Selectric  typewriter, 
newspaper  headlines,  and  2()-pound 
stock  paper. 


Average  individual  income  in  the  survey  was 
$36,800  —  three  times  the  U.S.  average  of  $12,287. 
Average  household  income  was  $55,430  —  $23,000 
more  than  the  U.S.  average. 


diced  ....  I  would  bet  that  there’s 
not  one  person  who  responded  to  the 
Columbia  CD  Club  ad  who  hasn’t 
seen  that  ad  half-a-dozen  times  in 
other  media,”  he  explained. 

First  gay  newspaper 
The  Los  Angeles  Advocate,  which 
gay  historians  consider  the  first  gay 
newspaper  in  the  United  States, 
barely  had  any  advertisements.  Now 
the  Advocate  magazine,  it  began 


Michaels  published  the  Advocate 
partly  as  a  response  to  crackdowns  on 
gay  bars  in  Los  Angeles,  which  were 
frequent  in  1%7.  Police  would  make 
random  arrests  in  the  bars,  charging 
solicitation  or  lewd  behavior. 

Michaels,  who  charged  25<t  an  issue 
and  distributed  the  paper  in  gay  bars, 
wanted  a  publication  that  would  alert 
gays  to  these  bar  raids,  news  of  which 
(Continued  on  page  18) 


Funnel  Facts 

“Funnel  Facts  and  Fables”  is  a  1 0-minute 
program  on  video  that  sorts  the  facts  about 

Produced  by  the  National  Coordinating  Council  on  ' 

Emergency  Management,  it  clears  up  misconceptions 
about  what  people  should  do  and  when  they  should  do  it 
when  tornados  threaten. 

There’s  also  a  30-second  PSA  from  NCCEM  that  makes  similar  points. 

State  Farm  Insurance  funded  production  of  the  programs  and  is  offering  ^ 
copies  to  NCCEM  offices  and  the  media  throughout  the  country. 

To  order,  tell  us  whether  you  want  the  program  or  the  PSA,  or  both,  and  specify  Vi 
or  %  inch  cassettes.  They’re  free.  Write: 

sTATi  r*iM  Funnel  Facts 

Public  Relations  Department 
State  Farm  Insurance 
iN^iANci  O'’’®  State  Farm  Plaza 
Bloomington,  IL  61710 
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was  not  being  published  in  other  Los 
Angeles  newspapers. 

In  fact,  Michaels  was  one  of  those 
arrested  just  for  being  in  a  gay  bar. 

“I  was  sitting  in  a  small  neighbor¬ 
hood  bar,  and  the  vice  squad  came  in 
and  tapped  1 1  people  on  the  shoulder 
and  arrested  us  ....  I  really  took 
offense  at  that  behavior,”  he  recalled. 

Bars  have  been  a  haven  for  many 
gays  and  lesbians,  a  sort  of  social 
Shangri-La  where  they  can  meet 
away  from  a  non-gay  world  they  often 
consider  homophobic.  Consequently, 
police  would  focus  on  bars  in  their 
efforts  to  intimidate  the  gay  commu¬ 
nity. 

That  is  what  happened  on  the  night 
of  June  27, 1969,  at  the  Stonewall  Inn, 
a  gay  bar  in  Greenwich  Village. 


lasted  until  just  before  World  War  II, 
when  Hitler  banned  the  gay  press 
entirely. 

•  Friendship  and  Freedom,  a 
mimeographed  newsletter  in  Chicago 
that  published  a  couple  of  issues  in 
1925  before  police  reportedly  arrested 
the  members  of  the  publishing  group 
and  seized  copies  of  the  publication 
on  obscenity  charges. 

•  The  Mattichine  Review,  a  news¬ 
letter  published  by  the  Mattichine 
Society,  one  of  the  first  modem  gay 
rights  groups  in  the  United  States.  The 
Review  lasted  from  1955  until  1%7. 

•  ONE  magazine,  probably  the 
first  widely  distributed  and  openly 
sold  gay  publication  in  the  United 
States.  Between  1953  and  1968,  ONE 
published  monthly,  “more  or  less,” 
according  to  Jim  Kepner,  who 
worked  as  an  editor  on  the  magazine. 

Today,  although  the  number  of  gay 
newspapers  has  increased  tremen¬ 
dously,  the  profit  margins  have  not. 


The  “Stonewall  Rebellion”  marked  the  beginning  of 
the  modern  gay  rights  movement  and  the  modern  gay 
press. 


When  police  went  to  raid  the  bar, 
they  met  unexpected  resistance.  Bot¬ 
tles  and  trash  cans  were  thrown  and 
police  threatened  to  use  their  guns. 
Rioting  broke  out,  and  for  the  next 
several  ni^ts,  almost  2,000  gays  pro¬ 
tested  against  police  entrapment  and 
harassment.  TTie  “Stonewall  Rebel¬ 
lion”  marked  the  beginning  of  the 
modem  gay  rights  movement  and  the 
modem  gay  press. 

Soon  ^terward,  new  gay  organiza¬ 
tions  sprang  up  around  the  country 
and  started  publishing  newspapers 
and  newsletters.  Urban  gay  neighbor¬ 
hoods  formed  —  neighborhoods 
where  the  gay  press  could  readily  dis¬ 
tribute  copies  of  their  publications. 

Where  gays  before  might  have  been 
considered  quietly  assimilative,  these 
new  gays  were  coming  out  of  the 
closet,  pronouncing  their  gayness, 
even  flaunting  it,  and  becoming  more 
active  and  militant. 

This  was  quite  a  contrast  to  pre- 
Stonewall  days,  when  just  a  handful 
of  national  gay  organizations  and 
publications  existed. 

Those  that  did,  that  were  not 
entirely  underground,  often  faced 
police  and  political  harassment. 

Some  of  the  earliest  gay  publica¬ 
tions  included: 

•  Der  Eigene,  the  first  known  gay 
periodical  in  the  world,  which  began 
publishing  in  Germany  in  18%.  It 


“There’s  not  vast  money  to  be 
made  [in  the  gay  press],”  John 
Knoebel,  president  and  CEO  of  the 
Advocate  magazine  observed.  “Most 
gay  publications  are  owned  by  gay 
entrepreneurs  with  a  political  agenda. 
They  want  to  do  something  for  the 
community.  A  lot  of  them  have 
scraped  by  on  very  narrow  profit  mar¬ 
gins  for  years. 

“I  always  hear  about  so-and-so, 
that  maybe  they’re  going  to  go  out  of 
business  because  they  owe  their 
printers  too  much  money,  but  they 
scrape  by  somehow.” 

Sometimes  it  is  from  the  generosity 
of  wealthy  gays.  When  the  New  York 
Native  ran  into  a  financial  squeeze  in 
1982,  the  paper  got  help  from  com¬ 
poser  Leonard  Bernstein. 

“The  truth  is,  the  Native  would  not 
now  exist  without  Leonard  Bern¬ 
stein,”  the  Native  wrote  after  Bern¬ 
stein  died  last  year.  “A  few  years  after 
we  started  publication,  we  faced  the 
unusual  problem  of  being  the  only  gay 
newspaper  in  a  city  with  a  burgeoning 
epidemic  about  which  we  were  trying 
to  tell  the  truth. 

“Lenny  understood  the  urgency  of 
the  problem,  and  the  depth  of  our 
commitment,”  the  paper  wrote. 
“When  we  asked  for  his  help,  he  gave 
it  swiftly  and  without  the  slightest 
hesitation.  ‘Keep  the  candy  store 
going,’  he  insisted.  ‘Take  care  of  the 


house.’  ” 

The  Native,  one  of  the  few  gay 
papers  to  charge  a  cover  price,  says  it 
is  doing  OK  now.  It  raised  its  price 
from  $1  to  $2  in  Janu^  1986  without 
a  dramatic  decrease  in  sales,  and  cir¬ 
culation,  it  claims,  is  steady  at  18,000 
copies  a  week. 

Rumors  still  circulate,  however, 
that  Christopher  Street,  a  gay  literary 
monthly  published  by  the  Native’s 
parent  company,  is  in  serious  trouble. 

Knoebel,  who  has  heard  these 
rumors,  thinks  it  points  out  a  certain 
aspect  of  the  gay  press:  that  gays  as  a 
group  prefer  gay  publications  that 
emphasize  news  and,  to  a  somewhat 
lesser  extent,  sex. 

“The  common  denominator  for 
gays  is  sexuality  and  the  social  politi¬ 
cal  movement  in  which  we  live,”  he 
stated. 

That  is  why  Update’s  Don  Hauch, 
whose  paper  has  broken  stories  that 
were  reported  by  the  Los  Angeles 
Times,  also  owns  two  erotic  publica¬ 
tions,  Mr.  and  Huddle  Up;  why  Fron¬ 
tiers  almost  always  runs  “beefcake” 
photos  on  its  cover;  and  why  the  New 
York  Native  will  review  porno¬ 
graphic  videos. 

F^vately,  some  editors  in  the  gay 
press  worry  too  much  emphasis  is  put 
on  sex,  especially  sex  as  it  applies  to 
white,  gay  males. 

Lesbians  and  gays  of  color  have  for 
years  complained  that  the  gay  press 
ignores  them.  In  an  initial  effort  to 
attract  more  diverse  readership,  gay 
press  publishers  have  started  to  run 
more  stories  on  lesbians  and  gays  of 
color.  Outlines,  a  monthly  gay  news¬ 
paper  in  Chicago,  now  includes  a  reg¬ 
ular  Spanish-language  section,  and 
Update  tried  and  may  go  back  to 
including  a  two-page  section  in  Span¬ 
ish. 

Perhaps  the  biggest  complaint 
about  the  gay  press  is  that  too  many 
publishers  have  advocacy  editori^ 
policies  and  too  many  tend  to  hire  gay 
activists  with  no  journalism  experi¬ 
ence,  both  of  which  result  in  articles 
that  pontificate  and  take  sides. 

Until  this  change,  critics  charge, 
the  gay  press  —  no  matter  how  many 
stories  it  breaks  —  will  never  be 
taken  as  seriously  as  it  would  like  to 
be. 

Jim  Michaels,  who  sold  the  Advo¬ 
cate  in  1974,  is  one  of  these  critics. 

“I  think  the  gay  press  has  gone  too 
far  left,”  he  said. 

“They’ve  become  too  much  the 
advocate,  as  if  they  think  it’s  their 
duty  ...  I  wish  the  gay  press  were 
more  impartial,  but  they’re  very  intol¬ 
erant.” 

For  example,  Michaels  said  he 
refused  to  join  a  gay  rights  organiza- 
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tion  when  he  was  publishing  the 
Advocate  because  he  did  not  want  to 
become  “polemical”  or  feel  aligned 
with  any  particular  viewpoint. 

Today  gay  papers  are  often  targets 
of  demonstrators. 

In  July  1990,  eight  members  of  the 
organization  AIDS  Coalition  to 
Unleash  Power  (ACT  UP)  occupied 
the  offices  of  Blade  publisher  Don 
Michaels,  because  the  Blade  had  run 
a  story  reporting  there  would  be 
demonstrations  at  the  International 
AIDS  Conference  in  San  Francisco. 
The  protesters,  who  thought  the  story 
“gave  away”  their  plans,  also  did  not 
like  how  the  Blade  had  covered  the 
conference  and  felt  slighted  that  the 
paper  had  not  given  more  coverage  to 
ACT  UP. 

“They  don’t  like  our  objective 
news  approach,”  Michaels  said.  “We 
don’t  take  the  gay  activist  agenda  and 
decide  what  is  news.” 

Michael’s  policy  is  one  reason  the 
Blade  gets  high  marks,  including 
those  from  members  of  the  main¬ 
stream  press.  Randy  Shilts,  national 
correspondent  for  the  San  Francisco 
Chronicle  and  a  prominent  gay 
reporter  in  the  mainstream  press, 
called  the  Blade  “the  best  gay  paper 
in  the  country.” 

“If  you’re  good,  activists  will  hate 
you,”  said  Shilts,  who  also  has  come 
under  attack  from  gay  protest  groups. 
“Activist  groups  view  the  gay  press 
as  a  place  to  put  their  press  releases. 
Heaven  forbid  you  print  anything 
else. 

“In  the  gay  community,”  Shilts 
admitted,  “I’m  very  disliked.” 

Author  of  the  book  about  AIDS 
titled  And  the  Band  Played  On,  Shilts 
said  he  thinks  the  gay  press  has  not 
covered  the  AIDS  crisis  very  well. 

The  gay  press  tends  to  “rewrite 
press  releases,”  Shilts  said,  and  rely 
on  the  mainstream  press  with  their 
much  bigger  budgets  to  break  stories, 
such  as  the  Chicago  Tribune’s  two- 
year  investigative  report  on  AIDS  in 
1989. 

“The  gay  press  as  a  whole  doesn’t 
get  high  marks  for  coverage,”  Shilts 
said. 

Some  gay  press  editors  admit  their 
news  coverage  is  spotty,  but  they  say 
money  is  the  problem,  not  news  judg¬ 
ment. 

“We  pay  $25  for  a  news  story,”  Jeff 
McCourt  noted  with  a  laugh.  The  edi¬ 
tor  and  publisher  of  the  Windy  City 
Times  feels  that  “Unfortunately, 
that’s  the  way  it  is  for  the  gay  press.” 

Shilts  got  his  start  in  the  gay  press 
as  Pacific  Northwest  correspondent 
for  the  Advocate  between  1975  and 
1978,  and  he  still  contributes  articles 
to  the  magazine,  such  as  its  Jan.  1, 
1991,  cover  story,  “1990  —  The  Year 


of  the  Queer.” 

That  is  emblematic  of  one  of  the 
biggest  changes  ever  in  the  gay  press; 
Many  more  reporters  and  editors  who 
work  for  the  gay  press  either  still 
work  or  have  worked  in  the  main¬ 
stream  press. 

Richard  Rouilard  was  a  senior  edi¬ 
tor  at  the  Los  Angeles  Herald  Exam¬ 
iner  before  becoming  editor  in  chief  of 
the  Advocate. 

Paul  Moor,  who  has  been  a  foreign 
correspondent  for  Time  and  Life 
magazines,  writes  regularly  for  the 
Advocate. 

Before  he  died  of  AIDS  last  Decem¬ 
ber,  David  Smyth  free-lanced  for  the 
New  York  Times  and  the  Bay  Area 
Reporter. 

Joe  Nicholson,  a  medical/science 
reporter  for  the  New  York  Post,  has 
written  for  the  New  York  Native. 

Deborah  Bergman  sees  herself 
working  a  number  of  years  full  time 
for  the  Los  Angeles  Times-Washing- 
ton  Post  News  Service  while  she 
publishes  the  Lesbian  News. 

Shilts  thinks  more  and  more  main¬ 
stream  journalists  —  even  straight 
ones  —  will  start  working  for  the  gay 
press. 

This  would  mirror  a  trend  in  the 
mainstream  press,  where  more  and 
more  open  gays  work. 

Leroy  Aarons,  until  last  January 
deputy  editor  at  The  Tribune  in  Oak¬ 
land,  Calif.,  started  a  National  Asso¬ 
ciation  for  Gay  and  Lesbian  Journal¬ 
ists  last  year. 

Some  members  of  the  gay  press  say 
they  can  imagine  straights  owning  gay 
newspapers  if  the  gay  press  becomes 
more  profitable  and  it  becomes  more 


socially  acceptable  to  be  gay  or  asso¬ 
ciated  with  the  gay  and  lesbian  com¬ 
munity. 

“Yes,  I  think  it’s  possible,”  said 
the  Blade’s  Michaels. 

“Just  about  every  metropolitan 
area  has  a  strong  gay  newspaper.  I 
think  it’s  possible  in,  say  the  next 
decade,  some  chain  of  weekly  or 
small  dailies  [which]  comes  looking  to 
add  to  its  portfolio  could  make  an 
offer  to  take  over  half-a-dozen  of  the 
gay  weeklies.  It’s  definitely  possi¬ 
ble.” 

Columnist 

closeted 

By  Tony  Case 

At  a  time  when  some  public  figures 
openly  profess  their  homosexuality 
and  others  who  are  secretly  gay  or 
lesbian  are  “outed”  by  gay  activists, 
Houston  Post  editors  have  kept  a 
popular  columnist  in  the  closet,  at 
least  for  Post  readers. 

Juan  R.  Palomo,  while  writing 
about  gay-bashing  and  the  July  slay¬ 
ing  of  a  local  gay  youth,  wanted  to 
admit  to  Post  readers  that  he,  too,  is 
gay.  He  included  his  “confession”  in 
the  original  draft  of  the  column,  but 
that  version  was  revised  to  exclude 
the  writer’s  admission. 

While  editors  at  the  Post  stand 
behind  the  revised  column,  Palomo 
said,  “It  was  a  lie.  That’s  not  the  way 
it  was.  It  was  not  a  straight  person 
writing  about  [the  subject],  it  was  a 
gay  person.” 

(Continued  on  page  38) 
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NEWSPEOPLE  IN  THE  NEWS 


Scott  McKibben 


P.  Scott  McKibben,  advertising 
director  and  formerly  retail  advertis¬ 
ing  director  of  the  Dallas  Times  Her¬ 
ald,  has  been  named  vice  president 
and  general  manager  at  the  paper, 
responsible  for  circulation,  advertis¬ 
ing  and  marketing. 

McKibben  previously  had  served 
as  retail  sales  account  executive  of 
the  Green  Bay  (Wis.)  Gazette,  adver¬ 
tising  director  of  the  Oshkosh  (Wis.) 
Northwestern,  vice  president  of  oper¬ 
ations  of  the  Rapid  City  (S.D.)  Jour¬ 
nal,  vice  president/advertising  direc¬ 
tor  and  acting  publisher  of  the  Argus 
Leader  \n  Sioux  Falls,  S.D.,  publisher 
of  the  Dubuque  (Iowa)  Telegraph 
Herald,  director  of  corporate  mar¬ 
keting  for  Woodward  Communica¬ 
tions  of  Dubuque  and  retail  advertis¬ 
ing  manager  of  Philadelphia  Newspa¬ 
pers  Inc.,  publishers  of  the  Philadel¬ 
phia  Inquirer  and  the  Philadelphia 
Daily  News. 


Lee  Enterprises  Inc.  of  Davenport, 
Iowa,  has  announced  the  following 
staff  appointments. 

G.  Bruce  Whittenberg,  director 
of  advertising  sales  for  the  company, 
has  been  named  general  manager  of 
the  Quad  City  Times  of  Davenport. 
He  succeeds  William  K.  Johnston, 
who  moves  to  the  corporate  head¬ 
quarters  as  assistant  to  the  vice  presi¬ 
dent  of  newspapers. 

Whittenberg  previously  had 
worked  in  the  advertising  department 
of  the  Southern  Illinoisan  of  Carbon- 
dale,  Ill.,  as  advertising  sales  rep¬ 
resentative  and  circulation-promo¬ 
tion  manager  for  Marion  (Ill.)  Pub¬ 
lishing  Co.  and  manager  of  advertis¬ 
ing  sales  for  Lee  Enterprises. 

Johnston  previously  had  worked 
for  Madison  (Wis.)  Newspapers  Inc., 
as  classified  advertising  supervisor  at 
the  Globe-Gazette  of  Mason  City, 
Iowa,  retail  advertising  manager  at 
the  Gazette-Times  of  Corvallis,  Ore., 
retail  advertising  manager  at  the  Quad 
City  Times  and  publisher  in  Mason 
City. 


—  NEWSPEOPLE  EDITOR 
TONY  CASE 


Jim  Hayden 


Kathleen  Lanini 


Kelli  Humbert 


James  E.  Bell,  formerly  publisher 
of  the  Star  Courier  of  Kewanee,  Ill., 
has  been  named  publisher  at  the 
Globe-Gazette.  He  succeeds  John 
VanStrydonck,  who  has  been 
named  president  and  chief  executive 
officer  of  NAPP  Systems  Inc. 

Bell  previously  had  worked  as 
comptroller  for  the  La  Crosse  (Wis.) 
Tribune. 


Richard  J.  Splittorf,  who  has 
held  sales  management  positions  with 
the  Richmond  (Va.)  Times-Dispatch, 
San  Diego  Union,  San  Diego  Tribune 
and  several  magazines,  has  been 
named  vice  president  of  sales  for  Met¬ 
ropolitan  Sunday  Newspapers  Inc.  of 
New  York. 


Jim  Hayden,  former  director  of 
advertising  for  the  Denver  Post  and 
the  Philadelphia  Inquirer  and  Phila¬ 
delphia  Daily  News,  has  been  named 
vice  president  of  marketing  at  Forbes 
Newspapers  of  Bedminster,  N.J. 

Hayden  previously  had  worked  in 
sales  posts  for  the  Los  Angeles  Times. 


Kathleen  Lanini,  former  editor  of 
suburban  weekly  papers  in  Virginia 
for  DCI  Publishing,  has  been  named 
vice  president  of  editorial  at  Forbes 
Newspapers. 

Lanini  previously  had  worked  in 
the  newspaper  industry  in  Texas  and 
later  served  as  a  legislative  aide  in 
Washington,  D.C. 

*  *  * 

Tim  Collum,  formerly  advertising 
manager  at  the  Rocky  Mountain 
News  of  Denver,  has  been  promoted 
to  display  advertising  manager  at  the 
paper. 

Collum  previously  had  worked  as 
classified  advertising  manager,  assis¬ 
tant  classified  manager  and  territory 
manager  at  the  News  and  earlier  had 
served  as  advertising  manager  for  the 
now-defunct  Colorado  Springs 
(Colo.)  Sun. 


Kelli  Humbert,  formerly  special 
services  coordinator/marketing  sec¬ 
retary  and  circulation  clerk  at  the 
Peoria  (Ill.)  Journal  Star,  has  been 
promoted  to  public  relations  coordi¬ 
nator  at  the  paper. 


John  Durr,  general  manager  of 
Commonwealth  Direct  Mail  of  Nor¬ 
folk,  Va. ,  has  been  promoted  to  direc¬ 
tor  of  commercial  printing  and  alter¬ 
nate  delivery  sales  for  Common¬ 
wealth  Printing  Co.  He  succeeds  Pat 
Tracy,  who  has  joined  Publisher’s 
Express  in  Atlanta. 

Durr,  who  will  continue  to  oversee 
CDM,  previously  had  worked  with 
Harte  Hanks/AmeriComm  and  in 
advertising  management  outside  the 
newspaper  industry. 

*  ♦  ♦ 

Paul  E.  Jones,  formerly  circula¬ 
tion  telemarketing  manager  of  the 
Orlando  (Fla.)  Sentinel,  has  been  pro¬ 
moted  to  sales  development  manager 
in  the  paper’s  circulation  department. 

Jones  previously  had  served  as  a 
sales  manager  at  the  Tampa  (Fla.) 
Tribune. 

iff  jHh 

Anthony  R.  Schiavi  has  been 
named  director  of  safety  and  environ¬ 
mental  affairs  at  the  Boston  Globe. 

Schiavi  previously  had  served  in  a 
similar  position  at  the  New  York 
Daily  News  and  as  an  engineer  and 
consultant. 

*  *  * 

Mike  McMullin,  formerly  tele¬ 
marketing  manager  for  the  Los 
Angeles  Daily  News,  has  been  named 
to  the  newly  created  position  of  gen¬ 
eral  manager  of  the  newspaper’s 
Antelope  Valley  operations. 

In  his  new  position  he  is  responsi¬ 
ble  for  all  advertising  and  circulation 
operations  in  the  Antelope  Valley 
region. 

McMullin  previously  had  served  as 
automotive  sales  representative  and 
contract  manager  for  the  paper’s  clas¬ 
sified  department. 


20 


EDITOR  &  PUBLISHER  tor  August  3,  1991 


Richard  G.  Capen  Jr.,  vice  chair¬ 
man  and  director  of  Knight-Ridder 
Co.  of  Miami  who  heads  the  com¬ 
pany’s  Business  Information  Ser¬ 
vices  and  cable  television  interests, 
has  announced  his  resignation,  effec¬ 
tive  Dec.  31.  He  will  remain  a  consul¬ 
tant  to  the  paper. 

Capen  said  he  is  leaving  the  com¬ 
pany  to  return  to  his  previous  home, 
San  Diego,  where  he  plans  to  write 
and  speak  on  ethics. 

There  are  no  plans  to  replace  Capen 
as  vice  chairman  or  director,  K-R  said 
in  a  statement. 

BIS  president  David  K.  Ray  will 
assume  responsibility  for  BIS  opera¬ 
tions,  reporting  to  K-R  chairman  and 
chief  executive  officer  James  K.  Bat¬ 
ten. 

*  *  * 

Billy  Watson,  president  and 
publisher  of  the  Columbus  (Ga.)  Led¬ 
ger-Enquirer,  has  been  elected  presi¬ 
dent  of  the  Georgia  Press  Associa¬ 
tion. 

Other  GPA  officers  elected  are: 
Roy  Chalker  Jr.  of  the  True  Citizen 
of  Waynesboro  —  vice  president; 
and  Walter  Geiger  of  the  Herald 
Gazette  of  Bamesville  —  treasurer. 

*  *  * 

Cole  C.  Campbell,  assistant  man¬ 
aging  editor  of  the  Virginian-Pilot  and 
Ledger-Star  of  Norfolk,  Va.,  has 
been  promoted  to  managing  editor  of 
the  papers.  He  succeeds  James  C. 
Raper,  who  has  resigned  to  pursue 
personal  interests. 

Campbell  previously  had  served  as 
associate  managing  editor  of  the 
Greensboro  (N.C.)  News  Record. 
*  *  * 

The  National  Federation  of  Press 
Women  has  elected  the  following  offi¬ 
cers. 

Marj  Carpenter,  former  reporter 
for  newspapers  in  Texas  —  presi¬ 
dent;  Gwen  White,  Dare  County, 
N.C.,  public  information  director  — 
first  vice  president;  Ruth  Neil  Anna, 
writer/public  relations  consultant  in 
Lakewood,  Colo.  —  second  vice 
president;  Linn  Rounds,  Wyoming 
State  Library  publications  officer  — 
third  vice  president;  Mary  Jane 
King,  director  of  college  relations  at 
Piedmont  Community  College  in 
Virginia  —  secretary;  and  Vivien 
Sadowski,  editor  and  publisher  of  the 
Abilene  (Kan.)  Reflector-Chron¬ 
icle  —  treasurer. 

*  *  * 

Jewish  Media  Group  Inc.  of  Miami 
has  announced  the  following  appoint¬ 
ments. 

Gloria  F.  Katz,  previously  editor 
in  chief  of  Sunshine  Publications  of 
Fort  Lauderdale,  Fla.,  has  been 
named  editor  of  Broward  Jewish 
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World  of  Broward  County,  Fla. 

Katz  previously  had  served  as  man¬ 
aging  editor  at  Sunshine  and  had  held 
writing  and  editing  posts  with  the  Bro¬ 
ward  Tribune. 

Stacy  Ann  Zolotin,  formerly  a 
writer  with  a  Florida  public  relations 
and  marketing  firm,  has  been  named 
editor  of  Palm  Beach  (Fla.)  Jewish 
World. 

Zolotin  previously  had  served  as 
senior  editor  of  the  Fort  Lauderdale 
Jewish  Journal. 


The  Morning  Call  of  Allentown, 
Pa. ,  has  announced  the  following  staff 
appointments. 

Jonathan  E.  Best,  formerly  con¬ 
troller  of  the  Morning  Call,  has  been 
promoted  to  director  of  finance  and 
administration  at  the  paper. 

Best  previously  had  served  as 
assistant  controller  at  the  paper. 

Debra  R.  Stevens,  formerly  assis¬ 
tant  controller  and  accounting  man¬ 
ager  at  the  paper,  has  been  named  to 
succeed  Best  as  controller. 


Dr.  Wayne  A.  Danielson,  for¬ 
merly  dean  of  communication  at  the 
University  of  Texas  at  Austin,  has 
been  appointed  chairman  of  the 
department  of  journalism  at  UT.  He 
succeeds  Dr.  Maxwell  E.  Mc¬ 
Combs,  who  is  returning  to  full-time 
teaching  and  research  in  the  depart¬ 
ment. 

In  addition.  Dr.  Robert  C.  Jef¬ 
frey  has  been  reappointed  dean  of 
the  college  of  communication  at  UT. 


Donrey  Media  Group  of  Fort 
Smith,  Ark.,  has  announced  the  fol¬ 
lowing  appointments. 

Mike  Ferguson,  formerly  general 
manager  of  the  Las  Vegas  (Nev.) 
Review-Journal,  has  been  named 
publisher  of  the  Inland  Valley  Daily 
Bulletin  in  Ontario,  Calif. 


Ferguson  previously  had  worked  in 
various  posts,  including  retail  sales 
manager,  with  the  Pomona  (Calif.) 
Progress  Bulletin,  business  manager 
for  the  Pomona  and  Ontario  papers, 
advertising  director  of  the  Vallejo 
(Calif.)  Times-Herald  and  general 
manager  of  the  Woodland  (Calif.) 
Daily  Democrat. 

John  Wright,  formerly  publisher 
and  region  manager  for  the  Kilgore 
(Texas)  News  Herald,  has  been 
named  to  succeed  Ferguson  as  gen¬ 
eral  manager  of  the  Review-Journal. 

Wright  previously  had  served  as 
business  manager  at  the  Denison 
(Texas)  Herald. 

Frank  Rowe,  formerly  advertising 
manager  at  the  Weatherford  (Texas) 
Democrat,  has  been  named  to  suc¬ 
ceed  Wright  as  publisher  in  Kilgore. 

Rowe  previously  had  worked  as  an 
advertising  sales  representative  at  the 
Springdale  (Ark.)  News  and  the  Fort 
Smith  (Ark.)  Southwest  Times 
Record. 

David  R.  Stringer,  formerly  edi¬ 
tor  of  the  Northwest  Arkansas  Morn¬ 
ing  News  of  Rogers,  has  been  named 
publisher  of  the  Lompoc  (Calif.) 
Record. 

Stringer  previously  had  served  as 
sports  editor,  managing  editor  and 
general  manager  at  the  Pauls  Valley 
(Okla.)  Daily  Democrat. 


Longtime  New  York  Post  society 
columnist  Aileen  Mehle,  better 
known  to  readers  as  “SuzY”,  has  left 
the  Post  to  pursue  a  free-lance  writing 
career.  She  is  succeeded  by  Bill 
Norwich,  editor  at  large  and  colum¬ 
nist  for  the  fashion  magazine  Vogue. 


Larry  Portzline,  a  reporter  for 
the  Press  and  Journal  of  Middletown, 
Pa.,  has  been  promoted  to  associate 
editor  at  the  weekly  newspaper. 


John  A.  Park,  Jr.  &  Son 
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Susan  B.  Anthony,  74,  ajoumalist, 
author  and  great-niece  of  the  suf¬ 
fragette  Susan  B.  Anthony,  died  of 
bone  cancer  July  8  in  Florida. 

Anthony  had  worked  for  the  Asso¬ 
ciated  Press,  the  Key  West  (Fla.)  Citi¬ 
zen,  the  Democrat  &  Chronicle  of 
Rochester,  N.Y.,  and  the  Washing¬ 
ton  (D.C.)  Star. 

*  *  * 

Chris  H.  Batdorff,  45,  former 
publisher  of  the  Manistee  (Mich.) 
News  Advocate  and  publisher  and 
founder  of  a  quarterly  for  kite  enthu¬ 
siasts,  died  July  6  in  Traverse  City, 
Mich.,  after  having  suffered  a  heart 
attack. 

*  *  * 

Ivan  D.E.  Beaumont,  60,  former 
reporter  and  later  general  manager  at 
the  Nebraska  City  (Neb.)  News- 
Press,  died  July  5  in  Austin,  Texas. 

*  *  * 

William  Blake,  80,  a  former 
newspaper  publisher  and  broad¬ 
caster,  died  July  3  in  Fairlea,  W.Va. 

Blake  had  worked  for  several  West 
Virginia  papers  during  his  career, 
including  the  Kanawha  Valley  Leader 
in  Nitro,  the  Parkersburg  News,  the 
Wheeling  Intelligencer  and  the  Blue- 
field  Telegraph. 

*  *  * 

Arthur  S.  Bostwick,  89,  a  retired 
assistant  professor  of  journalism  at 
Ohio  State  University  in  Columbus 
and  a  former  Associated  Press  news¬ 
man  in  Columbus  and  Cleveland,  died 
July  2. 

Id  Ik  % 

Jim  Conner,  77,  a  former  writer 
and  editor  for  the  Pueblo  (Colo.)  Star- 
Journal  and  the  Pueblo  Chieftain, 
died  July  12. 

4i  * 

Everett  E.  Davis  Jr.,  63,  retired 
managing  editor  of  the  Harlan  (Ky.) 
Daily  Enterprise ,  died  of  cancer  July  5 
in  Harlan. 


Charles  B.  Decker,  34,  assistant 
managing  editor  of  the  Watertown 
(N.Y.)  Daily  Times,  died  of  a  brain 
stem  stroke  July  3. 

Decker  previously  had  worked  for 
the  Adirondack  Daily  Enterprise  in 
Saranac  Lake,  N.Y.,  the  Wheeling 
(W.Va.)  Intelligencer  and  the  Par¬ 
kersburg  (W.Va.)  Sentinel. 

*  *  * 

Walter  Dorney,  58,  a  copy  editor 
for  the  Star-Ledger  of  Newark,  N.J., 
died  June  26  following  a  long  illness. 

Dorney  previously  had  worked  for 
the  now-defunct  Star  Journal  of  Long 
Island,  N.Y. 


-OBITUARIES  — 


John  Dreiske,  84,  retired  political 
editor  and  columnist  at  the  Chicago 
Sun-Times,  died  July  17  in  Forest 
Park,  Ill. 

*  *  * 

Mabel  Crockett  Files,  90,  a  for¬ 
mer  reporter  for  the  Berlin  (N.H.) 
Reporter,  died  July  5  in  West  Stew- 
artstown,  N.H. 

*  *  * 

Wallace  Fong  Jr.,  66,  a  retired 
Associated  Press  photographer  based 
in  California,  died  of  a  heart  attack 
July  9  in  Rancho  Palos  Verdes,  Calif. 

Id  *  Id 

Julius  “Bud”  Goodman,  79,  who 
had  held  several  editorial  posts  at  the 
Detroit  News,  the  Detroit  Free  Press 
and  the  Detroit  Times,  died  of  cancer 
July  12  in  Grosse  Pointe,  Mich. 

Goodman  previously  had  worked 
for  the  Philadelphia  Record  and  the 
Baltimore  Sun. 

Id  Id  Id 

Eleanor  Hanley,  77,  a  former 
reporter  with  the  Lowell  (Mass.)  Sun 
and  the  Kansas  City  Star,  died  July  12 
in  New  Bedford,  Mass. 

*  Id  Id 

Dan  Henderson,  38,  assistant 
managing  editor  at  the  Memphis, 
Tenn.,  Commercial  Appeal,  was 
found  dead  in  his  apartment  June  26. 

The  cause  of  death  was  not  immedi¬ 
ately  determined. 

Henderson  reportedly  had  suffered 
from  a  heart  condition. 

*  Id  * 

Edward  Janicki,  66,  a  reporter  and 
editor  for  several  weekly  papers  in 
Michigan  and  later  a  writer  and  editor 
for  automotive  magazines,  died  of 
cancer  July  29  in  Mount  Clemens, 
Mich. 

Id  Id  Id 

Charles  Jurrist,  46,  a  dance  critic 
for  the  New  York  Daily  News,  died 
June  23  in  New  York  City. 

Id  Id  Id 

Stephen  N.  Lemantis,  78,  retired 
photographer  with  the  Springfield 
(Mass.)  Daily  News,  died  July  8  in 
Springfield. 

Id  *  * 

Bill  McConnell,  75,  former  own¬ 
er  of  the  Carroll  County  Democrat  of 
Huntingdon,  Tenn.,  died  June  24. 

Id  *  * 

James  Eugene  “Bo”  Patterson, 
80,  former  publisher  of  the  S  &  H 
Journal  of  Big  Sandy,  Texas,  died 
July  8. 

Patterson  previously  had  worked 
for  the  Texas  newspapers  the  Hous¬ 
ton  Post,  the  Temple  Daily  Telegram, 


the  Belton  Journal,  the  San  Marcos 
Record,  the  Wichita  Falls  Times 
Record-News  and  the  Cameron  Her¬ 
ald. 

*  *  * 

Kenneth  C.  Ritter,  63,  former 
production  department  employee  at 
the  Alexandria  (Va.)  Gazette  Packett 
and  its  antecedent  paper  the  Alexan¬ 
dria  Gazette,  died  June  8  in  Alexan¬ 
dria  following  surgery. 

Id  Id  Id 

Irwin  J.  Thomas,  73,  former  city 
editor  and  Sunday  editor  at  the  Daily 
Freeman  of  Kingston,  N.Y.,  died 
July  13. 

Thomas  previously  had  held  sev¬ 
eral  other  positions  at  the  newspaper, 
including  editorial  posts  in  the  sports 
department. 

Id  Id  Id 

J.  Lowell  Ware,  63,  editor, 
publisher  and  owner  of  the  black- 
oriented  weekly  Atlanta  Voice  who 
had  helped  launch  another  black 
paper  the  Atlanta  Inquirer,  died  July  5 
after  having  been  treated  for  a  lung 
ailment. 

*  Id  Id 

Charles  Whited,  62,  former  col¬ 
umnist  for  the  Miami  Herald,  died  of 
cancer  July  10  in  Miami. 

Whited  previously  had  served  as  a 
reporter  for  the  Herald  and  earlier  had 
worked  at  The  Tennessean  of  Nash¬ 
ville,  Tenn. 

Id  *  * 

Carey  Williams  Sr.,  90,  former 
publisher  of  the  Her  aid- Journal  of 
Greensboro,  Ga.,  and  the  Advocate- 
Democrat  of  Cra\^ordville,  Ga.,  died 
July  3  in  Georgia. 


Julian  Wilson,  75,  former  Asso¬ 
ciated  Press  photographer,  died  of 
emphysema  June  26. 

Wilson  had  worked  for  the  AP  in 
Kentucky,  St.  Louis,  Tokyo,  Shang¬ 
hai,  Detroit,  New  York  and  Cleve¬ 
land.  Earlier  he  had  worked  for  the 
Herald-Leader  of  Lexington,  Ky., 
and  the  Courier-Journal  of  Louis¬ 
ville,  Ky. 

ICMA  elects  Woldt 

The  International  Circulation  Man¬ 
agers  Association  has  elected  Harold 
Woldt  as  its  new  president. 

Woldt,  vice  president/circulation  at 
Newsday  on  Long  Island  in  New 
York,  was  elected  without  opposition 
at  the  organization’s  convention  in 
Boston  July  3. 
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Fort  Worth  daily  publishes  good  news  edition 


By  Steve  Polilli 

A  recent  special  section  of  the  Fort 
Worth  Star-Telegram  contained  so 
much  “good  news”  for  advertisers 
that  the  paper’s  executives  decided  to 
circulate  it  to  all  160,000  morning  edi¬ 
tion  subscribers. 

The  eight-page  Good  News  Edi¬ 
tion,  designed  to  replicate  the  paper’s 
front  page,  contained  economic  news 
and  tips  for  advertisers  on  how  to 
design,  write  and  target  print  adver¬ 
tising. 

Targeted  largely  at  the  small  adver¬ 
tiser,  the  June  10  special  section  also 
features  economic  news  that  disputes 
grim  day-to-day  reports  of  a  reces¬ 
sion,  layoffs  and  business  closings  in 
Tarrant  County  and  the  north  Texas 
area. 

“Some  of  this  is  the  kind  of  thing 
we  report  in  our  news  sections  on  a 
daily  basis  and  someone  reading  that 
might  think  things  are  worse  than  they 
really  are.  We’ve  had  12,000  layoffs 
[in  Tarrant  County]  since  the  begin¬ 
ning  of  the  year,  but  it  turns  out  the 
net  effect  is  a  lot  better  than  some 
people  might  think,”  said  Star-Tele-1 
gram  publisher  Richard  Connor. 

“We  decided  to  send  it  out  to  all  of 
our  morning  subscribers  to  say  we 
thought  you  would  want  to  know  that 
there  are  4,000  more  jobs  now  than 
there  were  at  this  time  last  year,”  he 
commented. 

(Polilli  is  a  free-lance  writer.) 


Cicod  News  Edition 

m  During tougb  economic tim^  wecanjielp 

Ads  are  an  advant^e 


Sen'spapcr  makes  many  changes  for  the  readers 


Good  News  Edition 


Advertising  and  circulation  vice 
president  Mac  Tully  said  the  special 
edition  was  produced  less  than  three 
weeks  after  it  had  been  suggested  by 
classified  ad  manager  Jerry  Scott. 
The  major  cost  of  the  section  was  the 
newsprint  which,  Connor  stated,  was 
about  $3,600. 

Among  the  headlines  in  the  Good 
News  Edition  were;  “Newspaper  ads 
put  success  on  the  table,”  “Co-op 


dollars  help  you  stretch  local  adver¬ 
tising  budgets,”  and  “Creativity  is 
big  ingredient  in  successful  advertise¬ 
ments.” 

Bylined  articles  included  a  descrip¬ 
tion  of  changes  in  editorial  and  design 
by  editor  Michael  Blackman,  an  eco¬ 
nomic  analysis  of  Tarrant  County  by 
research  manager  Gary  Kromer  and 
an  analysis  of  advertising  during 
recessionary  times  by  advertising 
head  Tully. 

Design  of  the  mock  front  page 
mimicked  the  real  one,  including  a 
weather  forecast  box  which,  of 
course,  predicted  clear  skies, 
although  it  was  clearly  labeled  an 
advertising  section.  Circulation 
workers  were  not  told  explicitly  how 
to  insert  the  section  and  most 
wrapped  it  around  the  early  print  sec¬ 
tion,  although  some  wrapped  it  in 
front  of  the  news  sections. 

Asked  if  there  may  have  been  some 
confusion  among  readers,  as  a  few 
reporters  privately  charged,  Connor 
dismissed  those  complaints  as  “an 
insult.” 

“Readers  are  a  lot  smarter  than  we 
in  the  news  business  sometimes  give 
them  credit  for,”  he  asserted.  “I 
don’t  think  anyone  would  consider 
this  as  the  day’s  front-page  newspa¬ 
per.” 

Tully  noted  that  a  prototype  was 
shown  to  editors  and  certain  re¬ 
quested  design  changes  were  then 
made. 


IN  BRIEF 


Media  to  pay 
for  campaign 
aide  travel  costs 

The  Federal  Election  Commission 
has  voted  to  allow  presidential  cam¬ 
paigns  to  bill  the  news  media  for 
travel  costs  of  campaign  aides  whose 
only  job  is  to  help  journalists. 

The  commission  also  voted  to  allow 
campaigns  to  bill  the  media  for  the 
difference  between  the  actual  cost  of 
travel  for  Secret  Service  agents  and 
the  amount  the  government  will  reim¬ 
burse  for  the  agents’  travel,  provided 
the  agents  fly  on  a  separate  press 
charter  and  not  the  candidate’s  plane. 

Both  changes  were  approved  6-0  at 
a  special  EEC  meeting  in  June.  The 
changes  followed  complaints  from 


past  Democratic  presidential  cam¬ 
paigns  that  they  had  difficulty  meet¬ 
ing  some  spending  limits  in  part 
because  of  travel  costs  they  felt  were 
unfairly  allocated  to  the  campaigns. 

—  AP 


Two  indicted 
in  death 
of  columnist 

A  judge  in  Mexico  has  indicted  two 
men  in  the  slaying  of  a  doctor  who 
wrote  controversial  columns  for  a 
local  newspaper. 

Judge  Alberto  Vasquez  Quintero 
ruled  that  Arturo  Salas  Sanchez,  21, 
and  Sergio  Aguirre  Torres,  19,  must 
stand  trial  for  the  slaying  of  Dr.  Victor 
Manuel  Oropeza. 


Police  say  Oropeza  was  killed  in 
retaliation  for  his  complaint  that  led  to 
the  jailing  of  Samuel  de  la  Rosa 
Reyes,  of  nearby  El  Paso,  Texas,  for 
allegedly  breaking  Oropeza’s  wind¬ 
shield. 

However,  Oropeza’s  family  says 
Oropeza  was  killed  because  he  wrote 
stinging  columns  for  the  Diario  de 
Juarez,  many  critical  of  Chihuahua 
Gov.  Fernando  Baeza  Melendez. 

Vasquez  rejected  claims  by  attor¬ 
neys  for  Salas  and  Aguirre  that  their 
clients  were  tortured.  The  judge  said 
neither  man’s  attorney  presented  a 
medical  certificate  to  substantiate  the 
claims. 

Oropeza’s  family  and  a  human 
rights  group  are  asking  for  a  new 
police  investigation  in  the  case  and 
the  release  of  Salas  and  Aguirre. 

—  AP 
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Higher  turnover  for  minorities,  women  at  newspapers 


Minorities  and  women  are  more 
likely  to  quit  their  newspaper  jobs 
than  white  males,  a  survey  finds. 

The  survey  said  that  though  82%  of 
newspaper  employees  are  white, 
whites  account  for  only  78%  of  depar¬ 
tures,  while  minorities,  who  make  up 
18%  of  the  newspaper  work  force, 
account  for  22%  of  departures. 

“Although  employee  departures  do 
not  appear  to  be  directly  related  to 
ethnic  group  overall,  there  is  a  signifi¬ 
cant  difference  within  the  first  year  of 
employment,  when  46%  of  minority 
departures  took  place,  compared  to 
34%  of  non-minority  departures,” 
said  the  Task  Force  on  Minorities  in 
the  Newspaper  Business  survey. 

Women,  who  make  up  four  of  10 
newspaper  employees,  account  for 
half  of  ^1  departures. 

“Unlike  ethnic  groups,  gender 
appears  to  affect  rates  of  departure 
among  newspaper  employees,”  the 
survey  said. 


It  found  newspaper  circulation 
departments  had  the  highest  turnover 
rate  and  production  the  lowest. 

While  circulation  employs  23%  of 
the  industry’s  work  force,  it  accounts 
for  34%  of  departures.  Production 
provides  29%  of  all  jobs,  but  just  22% 
of  departures.  The  newsroom  was  on 
par  for  its  size. 

By  job,  managers  have  the  lowest 
turnover.  With  17%  of  all  jobs,  they 
account  for  only  7%  of  turnover. 
Craftsmen  are  next  lowest.  They  have 
24%  of  jobs  and  18%  of  turnover. 

Among  newsroom  journalists, 
minorities  account  for  9%  of  the  work 
force — but  12%  of  the  departures. 
Overall  in  the  newsroom,  minorities 
account  for  10  out  of  100  employees — 
but  14%  of  departures. 

“The  report  indicates  a  very  low 
turnover  rate  for  white  male  employ¬ 
ees,”  said  Jon  Funabiki,  director  of 
the  Center  for  Integration  and 
Improvement  of  Journalism  at  San 


Francisco  State  University.  “This 
would  support  the  argument  that  they 
enjoy  special  treatment  in  the  indus¬ 
try  vis-a-vis  other  groups.” 

“Retention  of  .  talented  and  dedi¬ 
cated  journalists  of  color  should  prob¬ 
ably  be  a  higher  priority  than  entry- 
level  hiring  if  we  are  to  achieve  the 
goal  of  parity  in  the  next  decade,” 
said  Clint  C.  Wilson  II,  assistant  dean 
at  Howard  University’s  College  of 
Comunications.  He  said  if  the  news¬ 
papers  readers  read  were  “more 
multicultural,”  the  working  atmo¬ 
sphere  for  minority  journalists  would 
improve,  and  so  would  their  chances 
of  staying. 

Gerald  Garcia,  publisher  of  the 
Knoxville  (Tenn.)  Journal  and  chair¬ 
man  of  the  task  force  of  44  national 
and  regional  associations,  said  news¬ 
paper  managers  must  realize  “how 
crucial  the  first  year  of  employment  is 
to  keeping  minorities  and  women  in 
their  work  force.” 


Head  of  Japanese  news  agency  steps  down 

Takes  responsibility  for  plagiarized  series 


The  Kyodo  News  Service,  Japan’s 
largest  news  agency,  has  announced 
its  president  will  step  down  to  take 
responsibility  for  a  series  of  medical 
articles  that  the  writer  plagiarized. 

The  announcement  was  the  second 
resignation  in  a  week  of  a  top  Japan¬ 
ese  media  official  and  added  to  a 
growing  list  of  executives  who  have 
stepped  down  in  recent  scandals, 
including  the  heads  of  two  of  Japan’s 
largest  securities  firms. 

Shinji  Sakai,  71,  will  formally 
resign  at  the  next  meeting  of  Kyodo’s 
board  of  directors  in  September, 
according  to  company  officials,  who 
spoke  on  condition  of  anonymity.  He 
has  served  as  president  since  1985. 
The  officials  said  Sakai  would  be  suc¬ 
ceeded  by  managing  director  Yasu- 
hiko  Inukai,  63. 

Resigning  to  take  responsibilities 
for  scandals  that  tarnish  a  company’s 
reputation  is  common  in  Japan. 

The  case  involved  a  51-story  health 
series  by  senior  writer  Hidetoshi 
Okada,  49,  which  ran  between  April 
1990  and  March  1991.  Okada  was 
fired  in  May  after  it  was  revealed  that 
the  stories  were  almost  identical  to  a 
series  published  17  years  earlier  by 
the  national  newspaper  Asahi  Shim- 
bun. 

In  keeping  with  the  practice  of  col¬ 
lective  responsibility,  Sakai  had 


taken  a  10%  pay  cut  for  a  month  and 
the  managing  editor,  Ichiro  Saita,  was 
relieved  of  his  post.  Four  other  senior 
editors  also  lost  titles  or  took  pay 
cuts. 

After  the  scandal  broke,  Saita  said, 
“Kyodo  News  Service  takes  the  inci¬ 
dent  as  a  serious  violation  of  journal¬ 
istic  standards,  and  is  gravely  reflect¬ 
ing  on  the  matter.” 

Kyodo  subsequently  established  an 
in-house  commission  to  investigate 
the  scandal,  and  the  officials  said  the 
panel  issued  a  report  and  recommen¬ 
dations  on  restoring  the  news  ser¬ 
vice’s  integrity. 

Specifics  of  the  recommendations 
were  not  disclosed. 

Keiji  Shima,  chairman  of  Japan’s 
public  broadcast  network,  resigned  in 
July  for  lying  about  his  whereabouts 
in  April  when  a  rocket  built  by  Gen¬ 
eral  Dynamics  Commercial  Launch 
Services  veered  off  course  after 
launch  from  Cape  Canaveral,  Fla., 
and  had  to  be  destroyed.  The  rocket 
was  carrying  a  satellite  for  the  tv  net¬ 
work. 

Shima  told  a  parliamentary  com¬ 
mittee  he  had  monitored  the  launch  in 
a  New  Jersey  office  of  General 
Electric  Co.,  which  built  the  satellite 
for  the  network.  However,  later  he 
acknowledged  he  had  been  in  Los 
Angeles  that  day. 


In  1989,  Toichiro  Hitotsuyanagi 
stepped  down  as  president  of  Asahi 
Shimbun  after  a  staff  photographer 
damaged  a  rare  coral  reef  to  illustrate 
a  story  on  environmental  damage. 

Aside  from  cases  that  draw  major 
attention,  the  Japanese  press  has 
been  criticized  as  shackled  by  infor¬ 
mal  barriers  to  the  flow  of  information 
from  the  government. 

Reporters  from  mainstream  Japan¬ 
ese  media  who  cover  a  particular 
ministry,  local  government,  police 
agency  or  big  business  form  report¬ 
ers’  clubs.  Only  club  members  are 
admitted  to  background  briefings  by 
leading  officials  in  the  agency  covered 
by  the  club. 

Critics  say  reporters  should  find 
their  own  stories  and  not  wait  for 
information  from  officials. 

—  AP 


New  office 

New  York  Newsday  has  moved  its 
Brooklyn- bureau  into  new  quarters  at 
Two  Metrotech  Center  in  downtown 
Brooklyn. 

The  new  office  includes  2,700 
square  feet,  four  times  the  size  of  the 
old  office  at  2508  Coney  Island  Ave. 

In  addition,  two  new  reporters  have 
been  added  to  the  Brooklyn  staff. 
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LEGAL  BRIEFS 


Reporter  acquitted 
of  trespassing 

An  Associated  Press  reporter  has 
been  acquitted  of  a  trespassing  charge 
for  walking  to  the  front  door  of  the 
home  of  Sen.  John  Heinz  of  Pennsyl¬ 
vania  on  the  day  he  died  in  an  airplane 
crash. 

Tara  Bradley-Steck,  the  correspon¬ 
dent  in  charge  of  AP’s  Pittsburgh 
bureau,  did  not  knowingly  disobey 
“No  Trespassing”  signs  at  the  Heinz 
estate,  Judge  Raymond  L.  Scheib 
ruled. 

Bradley-Steck  testified  she  went  to 
a  suburban  Pittsburgh  neighborhood 
to  get  comments  from  neighbors  and 
family  members  about  Heinz’s  death 
in  an  airplane  crash  near  Philadelphia. 

She  said  she  first  spoke  to  a  neigh¬ 
bor,  who  directed  her  to  the  Heinz 
home  through  a  yard. 

“I  walked  to  the  door  and  knocked. 
Nobody  answered  and  I  left,”  she 
testified. 

After  Bradley-Steck  returned  to  the 
neighbor’s  home,  a  policeman  guard¬ 
ing  the  estate  issued  her  a  citation.  A 
magistrate  found  the  reporter  guilty  of 
defiant  trespass  and  fined  her  $35 1  in 
a  May  7  court  appearance. 

Bradley-Steck  said  she  thought  she 
was  doing  nothing  wrong  because  she 
knew  both  Heinz  and  his  wife  Teresa, 
and  had  been  invited  to  the  home  on 
prior  occasions. 

—  AP 

Former  sports 
columnist  files 
discrimination  suit 

Former  Rocky  Mountain  News 
sports  columnist  Teri  Thompson  has 
filed  a  sex  discrimination  lawsuit 
against  the  Denver  newspaper,  alleg¬ 
ing  she  was  not  paid  as  much  as  her 
male  counterparts. 

Thompson  filed  the  suit  in  U.S. 
District  Court  in  July,  seeking  un¬ 
specified  damages. 

It  alleged  she  was  paid  60%  of  what 
other  sports  columnists  were  paid, 
but  was  expected  to  do  the  same 
amount  of  work.  She  also  claims  she 
was  the  target  of  sexual  discrimina¬ 
tion  on  the  job. 

News  editor  Jay  Ambrose  said  the 
newspaper  denies  the  allegations. 
The  dispute  has  “been  around  for  a 
while,  and  our  lawyers  are  dealing 
with  it,”  he  said. 

Thompson  was  hired  as  a  sports 
reporter  in  1978  and  was  promoted  to 


sports  columnist  in  1985.  She  re¬ 
signed  after  she  was  arrested  for 
cocaine  possession  last  year.  She 
pleaded  guilty  to  a  lesser  charge  and 
was  ordered  to  serve  four  years  on 
probation. 

Thompson  now  writes  a  sports  col¬ 
umn  for  the  weekly  Denver  paper 
Westword. 

—  AP 

Business  exec 
wins  libel  case 

A  Key  West,  Fla.,  businessman  has 
won  a  $27,000  libel  award  against  an 
underground  publication  for  an  article 
it  received  anonymously  and  pub¬ 
lished  under  a  pseudonym. 

Monroe  County  Circuit  Judge 
Richard  Fowler  ruled  a  story  in  The 
Mangrove  was  written  maliciously 
and  intended  to  injure  business  owner 
Frank  Romano’s  reputation.  The 
story  accused  him  of  bribery  and 
making  negative  comments  about 
AIDS  victims. 

Anthony  David  Press,  a  former 
owner  of  the  paper,  said  he  would 
fight  the  judgment,  according  to  an 
account  in  the  Key  West  Citizen. 

Press  has  since  sold  the  paper, 
which  was  published  occasionally 
and  was  not  represented  in  court 
when  the  ruling  was  handed  down. 

The  byline  on  the  offending  story 
was  fictitious.  Likewise,  when  offi¬ 
cials  sought  to  serve  papers  on  one 
Angus  McPherson,  Press  referred 
them  to  his  dog. 

Inquirer  charged 
in  labor 

violation  lawsuit 

The  U.S.  Department  of  Labor  has 
sued  the  Philadelphia  Inquirer  for 
allegedly  violating  labor  laws  by  not 
paying  overtime  to  stringers. 

In  a  four-page  complaint  filed  in 
federal  court  in  Philadelphia,  the 
agency  seeks  back  pay  plus  interest 
and  costs. 

The  suit  gave  few  details,  but  edi¬ 
tors  said  it  involved  stringers. 

In  1988,  17  full-time  correspon¬ 
dents,  arguing  they  were  paid  less  in 
money  and  benefits  than  unionized 
staff  members,  sought  union  rep¬ 
resentation.  The  group  expanded  to 
over  300  when  part-time  employees 
joined,  but  they  lost  the  union  vote. 

The  paper  now  pays  stringers  by 
the  story. 

Federal  labor  officials  sued  after 


reviewing  the  Inquirer’s  records. 
They  have  requested  a  meeting  with 
executives  at  the  Knight  Ridder  Inc. 
paper. 

Inquirer  spokesman  Charles  Fan- 
cher  said  the  paper  would  comply 
with  efforts  to  resolve  the  complaint. 

N.J.  court 
opens  records 

New  Jersey’s  highest  court  has 
held  that  a  state  highway  authority 
must  make  public  minutes  of  a  closed 
meeting  on  the  termination  of  its  chief 
executive. 

The  unanimous  ruling  June  27  came 
in  a  1989  suit  by  the  Atlantic  City 
Press,  which  sought  minutes  of 
closed  sessions  of  the  New  Jersey 
Expressway  Authority  at  which  it  dis¬ 
cussed  the  severance  terms  of  execu¬ 
tive  director  Donald  B.  Vass. 

Vass  resigned  in  1989  after  the 
Press  disclosed  he  and  other  execu¬ 
tives  charged  personal  expenses  to 
the  authority. 

The  authority  refused  to  release  the 
minutes  of  the  meetings  or  the  terms 
of  Vass’  severence  on  the  grounds 
they  contained  personnel  information 
designed  to  be  confidential  under  the 
state  sunshine  laws. 

The  Press  argued  that  minutes 
should  be  public  because  they  in¬ 
volved  a  contract  with  the  executive 
director,  his  financial  dealings  and  the 
expense  of  public  funds. 

Two  lower  courts  upheld  the  high¬ 
way  authority. 

But  the  New  Jersey  Supreme  Court 
ruled  unanimously  the  minutes  of  the 
closed  meetings  and  the  termination 
agreement — both  of  which  Vass  and 
the  highway  authority  agreed  would 
remain  part  of  his  confidential  person¬ 
nel  file — were  public  records. 

“The  compelling  public  interest  in 
favor  of  informing  the  public  of  the 
basis  for  governmental  decision  mak¬ 
ing  mandates  disclosure,”  the  court 
said,  citing  the  expense  of  public 
funds  that  was  involved. 

It  also  said  courts  “should  construe 
narrowly  any  possible  exceptions”  to 
the  state’s  right-to-know  law. 

It  remanded  the  minutes  to  the  trial 
court  to  review  and  to  balance  Vass’ 
privacy  interests  against  the  public’s 
interest  in  determining  the  reason¬ 
ableness  of  the  severance  deal.  The 
severance  agreement  was  referred  to 
the  state  law  division  for  similar 
review  and  possible  deletion  of  confi¬ 
dential  personal  information  consis¬ 
tent  with  the  court’s  ruling. 

— George  Gameau 
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Triple-I  signs  marketing,  sales  pacts 

Will  integrate,  market  Harris  classified  pagination; 
Tucson  to  install  ad  systems,  Richmond  adds  InfoFax 


By  Jim  Rosenberg 

Business  announcements  made  at 
ANPA/TEC  91  by  Information  Inter¬ 
national  Inc.  included  the  sale  of  com¬ 
munications  and  imaging  systems  for 
a  major  new  two-newspaper  facility,  a 
three-phase  ad  systems  sale  to 
another  a.m.-p.m.  operation  and  a 
long-term  agreement  to  market  Harris 
Corp.’s  classified  ad  pagination  sys¬ 
tem. 

At  the  show,  triple-I  signed  an 
OEM  agreement  with  Harris  Corp. 
for  non-exclusive  marketing  rights  to 
its  Composition  and  Controls  Divi¬ 
sion’s  classified  pagination  system. 
“It  becomes  part  of  our  product 
line,”  said  triple-I  editorial  services 
director  John  Daly,  referring  to  the 
CPS-CASH  classified  processing  and 
pagination  systems. 

Daly  said  his  company’s  PC-based 
TECS/2  system  database  supports 
classified  and  classified  display  order 
entry.  In  addition  to  a  TECS/2  inter¬ 
face,  he  said  triple-I  is  writing  an 
interface  between  its  Image  Network 
Processor  (INP)  and  the  Harris  sys¬ 
tem  in  order  to  pass  both  text  and 
images  to  a  Series  3800  broadsheet 
pagesetter.  The  INP  manages  the 
graphics  database  and  provides  file 
service  and  data  protection. 

A  month  after  triple-I  had  reached 
agreement  with  Harris,  Tucson 
Newspapers  Inc.  became  its  first  cus¬ 
tomer  for  the  classified  pagination 
system.  The  order  was  added  to  a 
recently  concluded  sale  of  two  triple-I 
ad  systems.  The  entire  package  was 
valued  at  $1.6  million.  Installation  is 
slated  to  begin  this  fall. 

Like  III  customers  in  Richmond 
and  Phoenix,  TNI  produces  two  dai¬ 
lies  (in  this  case,  however,  joint  pro¬ 
duction  of  Gannett  and  Pulitzer 
papers).  Unlike  triple-I  systems  used 
by  those  two  bigger  customers,  Tuc¬ 
son  will  adopt,  in  phases,  triple-I’s 
PC-based  TECS/2  system  for  classi¬ 
fied  with  color  monitors,  the 
AdWorks  Macintosh-based  display 
ad  system  from  Concept  Publishing 
(with  whom  triple-I  inked  a  market¬ 
ing-development  agreement  last  year) 
and  the  new  classified  pagination. 

Another  project  under  way  will  link 
Richmond  (Va.)  Newspapers  Inc.’s 


downtown  offices  to  its  suburban  pro¬ 
duction-packaging  plant  using  three 
dedicated  high-capacity  communica¬ 
tions  lines,  according  to  Robert  S. 
Meltzer,  facsimile  systems  director  at 
triple-I  and  a  former  Ricoh  Corp. 
executive.  A  $1.6  million  InfoFax 
system  to  be  installed  in  October  will 
use  T1  links  to  send  pages  scanned  or 
RIPped  downtown  to  3800/F  record¬ 
ers  outputting  film  for  platemaking  at 
the  Hanover  County  facility,  now 
under  construction  11  miles  away. 

“We  have  some  equipment  there 
now.  The  idea  .  .  .  was  to  utilize  this 
equipment  with  the  fax  as  a  distribu¬ 
tion  extension  to  it,”  said  Meltzer, 
referring  to  triple-I’s  scanners  and  Ad 
Makeup  System.  RNI  will  also  use 
Crosfield  equipment  for  color  going 
into  the  morning  Richmond  Times- 
Dispatch  and  evening  Richmond 
News  Leader. 


D.C.-based  district  sales  manager 
Richard  Wylie  said  hardware  in  the 
3800/F  recorders  measures  the  den¬ 
sity  of  each  page,  by  column,  and 
passes  the  readings,  along  with  iden¬ 
tifying  information,  to  page  area  read¬ 
ers  on  RNI’s  new  Mitsubishi  presses. 
Before  moving  to  on-line  processors, 
the  3800s  punch  film  for  pin  registra¬ 
tion  in  platemaking. 

The  recorders  offer  programmable 
resolution,  variable  by  page,  to  meet 
throughput  needs  and  “accommodate 
the  requirements  of  previous-genera¬ 
tion  fixed-resolution  devices.”  Total 
throughput  time  at  1,000  dpi  was 
given  at  approximately  a  page  per 
minute. 

Along  with  triple-I  electronic 
imaging  products,  InfoFax  systems 
rely  on  Ricoh  communications  tech¬ 
nology.  At  the  production  end  of 
Richmond’s  InfoFax  system,  each  of 
three  Ricoh  Telepress  15  receivers 
can  reconstruct  pages  from  data  it 
decompresses.  Each  has  storage  for 
up  to  100  pages. 

“This  allows  them  to  send  out  a  lot 


of  advance  stuff,”  said  Wylie,  also 
pointing  out  the  security  offered  by 
recording  from  disc. 

As  for  speed,  he  assured  “there 
won’t  be  any  waiting.”  T2  communi¬ 
cation  was  considered  but  proved 
unnecessary  because  “the  scanner 
bed  can  only  go  so  fast,”  Wylie  said. 
“It  doesn’t  buy  anything  to  get  the 
greater  bandwidth.” 

Richmond  is  the  fifth  site  to  employ 
the  equipment  used  in  facsimile  and 
remote-typesetting  applications. 
Originally  set  up  in  1989  at  The  Inde¬ 
pendent,  a  U.K.  national  daily,  Info¬ 
Fax  was  employed  in  The  National's 
so-called  digital  facsimile  page  trans¬ 
missions  to  multiple  print  sites  nation- 
wide.  InfoFax  has  since  been 
installed  at  the  Boston  Globe,  Time 
magazine  and,  in  conjunction  with 
Scitex  systems,  at  Phoenix  Newspa¬ 
pers  Inc. 


Triple-I’s  Raster  Image  Generator 
(RIG)  and  three  of  its  model  3750  laser 
scanners  will  feed  into  the  Ricoh  Tele¬ 
press  Network  Control  System  via  a 
matrix  switch.  Another  matrix  switch 
sits  between  TP- 15  receivers  and  the 
3800/F  recorders  at  the  receiving  end. 
The  configuration  allows  any  origi¬ 
nating  device  to  access  any  sending 
TP- 1 5  in  the  event  one  of  the  transmit¬ 
ters  is  out  of  service,  and  allows  any 
TP- 15  receiver  to  access  any  3800/F  if 
one  of  the  recorders  goes  down. 

The  system  can  be  expanded  to 
handle  electronic  page  assembly  of 
text  and  graphics  and  transmission  of 
raster  page  images  to  the  remote  print 
site,  as  well  as  the  facsimile  transmis¬ 
sion  of  advertiser  film  and  pasteup 
mechanicals.  The  3750  scanners, 
which  handle  both  reflective  and 
transmissive  copy,  also  can  support 
pagination  by  capturing  photos,  line 
art  and  camera-ready  ads  for  elec¬ 
tronic  composition.  Resulting  pages 
can  then  be  processed  through  the 
RIG  and  sent  by  “digital  fax”  to  the 
remote  production  site,  according  to 


Richmond  is  the  fifth  site  to  empioy  the  equipment 
used  in  facsimiie  and  remote-typesetting  appiications. 
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On  the  scanning  side,  RNI  will  use 
five  3750s:  three  for  InfoFax  and  two 
it  already  uses  for  ad  makeup.  For  at 
least  one  of  the  three  new  3750s, 
“they  bought  the  component  scan¬ 
ning  option  to  serve  as  a  backup,” 
said  Wylie,  in  the  event  another  scan¬ 
ner  is  needed  for  ad  production. 
Creating  a  “dual-purpose”  scanner 
involves  only  a  software  change,  he 
added. 

RNI’s  Crosfield  scanner  and  Studio 
system  capture  color  work,  posi¬ 
tion  pictures  and  output  page  sepa- 

rations.  Triple-Ts  3750  flatbed  scan¬ 
ner  has  pins  to  register  the  Crosfield 
films.  Once  transmitted  over  the  Tele¬ 
press  network,  scanned  color  pages 
are  output  just  like  pages  generated 
by  the  RIG.  “The  3800  doesn’t  know 
the  difference,”  noted  Meltzer. 

News  pages  are  made  up  from  gal¬ 
leys  and  also  will  go  out  over  a  scan¬ 
ner.  Galleys  are  produced  by  a  full 
3800  pagesetter,  of  which  the  RIG  is  a 
part.  The  same  RIG  handles  pagi¬ 
nated  classified  pages  but  will  bypass 
the  recorder  portion  of  the  pagesetter, 
feeding  digital  information  directly 

into  the  Telepress  network. 

Media  General  devised  its  own 
classified  pagination  system,  which 
will  be  used  with  its  tri|rfe-I  display  ad 
makeup  system  by  merging  material 
using  triple-I’s  Pi  language.  Display 
ads,  said  Wylie,  will  be  represented 
by  identified  holes  in  classified  pages. 

The  customer  wrote  a  driver,  said 
Wylie,  so  that  the  INP  can  accept 
material  from  Media  General’s  classi¬ 
fied  pagination  in  triple-I  data  format. 
When  a  page  is  completed,  classified 
and  display  are  called  from  the  INP 
and  merged  at  the  RIG. 

TECHNICAL  BRII 

cro 

Quipp  controls 
Washington  Post 
plant’s  distribution 

The  Washington  Post  has  com¬ 
pleted  installation  of  a  Quipp  Inc. 
bundle  distribution  control  system  in 
the  mailroom  of  its  Southeast  plant, 
which  handles  about  350,000  copies 
of  the  839,000  daily  circulation  and 
more  than  a  third  of  the  over-1.16 
million  Sunday  editions.  The  system 
replaces  conveyors  and  controls  that 
extended  from  stackers  and  hand 
insert  lines  to  truck  loaders  at  the 
dock. 

Designed  by  Miami-based  Quipp  to 
meet  production  requirements  for  the 
next  10  years,  the  computerized  sys¬ 
tem  provides  information  on  edition, 
production  disposition  and  distribu¬ 
tion.  Post  strategy  sought  to  assure 
product  accountability,  avoid  new 
and  unmanageable  production 
delays,  operate  the  system  without 
added  staff,  move  undamaged  prod¬ 
uct  to  the  loading  dock  and  maintain 
system  reliability. 

Strapped  bundles  (40,000  on  Satur¬ 
day  nights)  from  seven  production 
lines  are  distributed  by  a  conveyor, 
deflector  and  chute  system  to  18  truck 
loading  positions,  any  of  which  can  be 
served  from  any  tie  line. 

Quipp  engineers  built  the  control 
system  around  primary  and  backup 
computers  in  a  multitasking  environ¬ 
ment  using  an  operating  system  per¬ 
mitting  connection  to  other  comput¬ 
ers  via  TCP/IP  networking  protocol. 
Programmable  logic  controllers 
(PLCs)  manage  bundle  flow  on  the  tie 
lines  in  both  automatic  and  manual 
operating  modes. 

Displays  and  controls  are  conve¬ 
niently  located  for  use  by  the  dock 
master,  drivers  and  system  operator. 
Monitors  show  current  press  and 
product  status,  as  well  as  perfor¬ 
mance  information  for  mailroom  and 

production  office  supervisory  person¬ 
nel. 

Count  accuracy  is  achieved  by 
managing  bundle  flow  on  each  pro¬ 
cess  line.  Quipp  also  provided  for 
bundle  traffic  management  at  each 
intersection  of  the  tie  line  and  distri¬ 
bution  belt.  PLCs  used  for  such  man¬ 
agement  work  with  sensors,  convey¬ 
ors  and  gates  to  provide  accurate 
counts. 

Reduced  entry  information  simpli¬ 
fied  truck  check-in.  Truck  manifests 
are  stored  in  the  system’s  memory  so 
that  when  a  truck  is  recognized  and 
directed  to  a  chute  by  the  dock  master 
it  is  necessary  only  to  enter  the 
truck’s  ID  number  and  chute  assign¬ 
ment.  The  system  then  takes  over. 

NWI  launches, 
installs  Adsert 

Neasi-Weber  International  has 
introduced  its  newest  product,  the 
Adsert  advertising  preprint  manage¬ 
ment  software  system. 

Already  operating  at  the  Houston 
Chronicle,  Adsert  automates  the 
packaging  operation  for  preprint  man¬ 
ufacturing  by  providing  instant  pre¬ 
print  order,  distribution  and  inven¬ 
tory  information. 

(Capabilities  include  accurately 
targeting  markets  by  focused  sub¬ 
scriber/nonsubscriber  selection  down 
to  the  route  level,  quality  control  by 
tracking  each  product  from  receipt 
through  fulfillment,  support  for 
unlimited  distribution  zones,  cost 
reduction  through  precise  operations, 
streamlined  operations  through  effi¬ 
cient  systems  and  personnel  schedul¬ 
ing,  current,  comprehensive  order 
information  to  reduce  adjustments 
and  make-goods  and  integration  with 
existing  circulation  systems. 

Newsday  Inc.,  publisher  of  New 
York  City  and  suburban  Long  Island 
dailies  has  licensed  Adsert  for  con- 

trolling  all  its  preprint  orders,  inven¬ 
tory  and  distribution.  Newsday  will 
avail  itself  of  an  order  interface 
under  development  that  will  link 
Adsert  and  NWI’s  Admarc  (ad  man¬ 
agement-accounts  receivable  control 
system)  database  for  pricing  and 
credit  checking,  providing  for  verifi¬ 
cation  and  ad  data,  billing  and  MIS 
reporting. 

Draw  figures  will  be  passed  to 
Adsert  from  a  circulation  system 
developed  in-house  by  Newsday  to 
provide  a  focused  selection  of  sub¬ 
scribers  and-or  TMC  zones. 

NWI  also  licensed  Admarc  to 
Southern  California’s  Orange  County 
Register,  where  it  runs  on  an  IBM 
mainframe.  The  large  daily  is  sched¬ 
uled  to  upgrade  in  September  to  soft¬ 
ware  release  6.4,  new  features  of 
which  include  enhanced  ad  schedule 
handling  and  combination  pricing  and 
refinements  to  contract  fulfillment 
processing.  Also,  a  new  on-line 
accounts  receivable  selectivity  fea¬ 
ture  joins  existing  ad  selectivity  for 
complete  database  querying. 

Derby  promoted 
at  KBA-Motter 

George  Derby,  marketing  and  sales 
vice  president  at  KBA-Motter  Corp., 
was  promoted  to  vice  president  and 
general  manager  of  the  press  manu¬ 
facturer,  assuming  responsibility  for 
all  operating  activities  at  the  com¬ 
pany’s  Rockford,  III.,  plant  and  at  its 
headquarters  in  York,  Pa.,  where  he 
has  relocated. 

Derby  held  various  sales  and  mar¬ 
keting  positions  with  the  Goss  Co.  for 
12  years  before  joining  Dallas-based 
Publishers  Equipment  Corp.  in  1981. 
KBA-Motter  is  a  member  of  the  Koe¬ 
nig  &  Bauer-Albert  group,  PEC’s 
German  investment  and  technology 
partner. 
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AP  launches 
SportsFlash 

The  Associated  Press  and  Phone- 
works  Inc.  announced  the  July  1 
launch  of  the  pay-per-call  AP900 
Sports-Flash  audiotex  service. 

Callers  to  the  890/min.  900  number 
hear  the  latest  national  and  interna¬ 
tional  sports  scores,  news  and  inter¬ 
views,  as  well  as  local  news  and 
scores  if  the  participating  newspaper 
includes  them.  The  service  is  offered 
free  to  AP  members  independent  of 
other  AP900  programs.  Each  partici¬ 
pant  is  assigned  its  own  telephone 
number  customized  with  the  paper’s 
name  and  will  receive  a  series  of 
house  ads  to  promote  the  service. 

The  service  lets  users  fast-forward 
and  rewind  through  sports  categories 
by  pressing  certain  telephone  keys. 
Scores  are  updated  every  five  to  10 
minutes  for  major  sports  while  games 
are  in  progress.  Callers  also  hear 
action  from  wherever  it  occurs  —  on 
the  field  or  in  the  locker  room. 


Four-Color 
Network  expands 

The  National  Four-Color  Newspa¬ 
per  Network  announced  that  as  of 
Aug.  1  it  will  admit  four-color  news¬ 
papers  using  letterpress  and  flexo¬ 
graphic  printing  processes  to  the  pre¬ 
viously  all-offset  group. 

A  color  quality  test  will  be  required 
and  newspapers  will  be  monitored  to 
ensure  the  best  color  reproduction  of 
ads  based  on  the  type  of  printing  pro¬ 
cess  used.  The  network  and  USA 
Today  Quality  Services  determine 
which  newspapers  pass  the  quality| 
test. 

More  than  300  papers  with  a  com¬ 
bined  reach  of  34.2  million  house¬ 
holds  are  already  network  members. 
The  network’s  expansion  will  offer 
opportunities  for  more  newspapers  to 
use  the  network’s  nationwide  sales 
support,  increase  their  visibility 
among  national  advertisers,  and  gen¬ 
erate  more  national  advertising 
revenue  and  quality  ROP  color  ads. 


A  La  Carte  test 
ends  in  Denver 

After  production  of  the  June  21  edi¬ 
tions,  the  Rocky  Mountain  News  con¬ 
cluded  an  eight-month  test  of  its 
experimental  A  La  Carte  Edition 


electronic  newspaper  and  its  com¬ 
panion  A  La  Carte  Classroom  educa¬ 
tional  supplement,  publisher  Larry 
Strutton  said.  The  results  will  be  eva¬ 
luated  over  the  summer. 

“Although  there  has  been  great 
interest  in  A  La  Carte,  the  lifestyles 
and  habits  of  our  population  may  not 
yet  have  evolved  to  the  point  where 
an  electronic  newspaper  reaches  a 
large  enough  audience  to  be  viable,” 
said  Strutton. 

An  A  La  Carte  Classroom  national 
licensing  program,  through  which 
other  newspapers  are  licensed  to  pro¬ 
duce  their  own  local  versions  of  the 
Classroom,  will  continue. 

—  AP 

Ferag  promotes 
two  executives 

Ferag  Inc.,  the  Bristol,  Pa.-based 
post-press  processing  systems  manu¬ 
facturer,  promoted  Herman  A.  Hazen 
to  executive  vice  president  and  Barry 
C.  Evans  to  systems  engineering  vice 
president. 

With  Ferag  since  1987  as  senior 
vice  president  of  marketing,  Hazen 
was  responsible  for  sales  and  market¬ 
ing  throughout  North  America.  He 
joined  Ferag  from  PHB-Weserduette 
Inc.,  where  he  was  president  of  the 
supplier  of  bulk  material  handling  sys¬ 
tems.  He  had  earlier  held  sales  and 
management  positions  at  Interna¬ 
tional  Harvester  Co.  and  Arenco 
Machine  Co. 

Evans  joined  Ferag  in  1986  as  a 
project  manager.  He  was  promoted 
last  year  to  systems  engineering  man¬ 
ager  for  the  North  American  market. 
An  apprentice  technician  with  a  large 
space  and  defense  contractor  while 
studying  engineering,  Evans  was 
hired  as  an  engineer  after  graduation. 
He  moved  on  to  positions  in  Africa  as 
project  coordinator  for  a  defense  con¬ 
tractor  and  as  sales/project  engineer 
for  special  projects  for  a  power  com¬ 
pany. 


Eight  papers  order 
Stauffer  libraries 

With  the  addition  of  seven  dailies 
and  a  weekly,  the  number  of  Stauffer 
Gold  users  now  total  85. 

Thomson  group  newspapers  in  Vic¬ 
toria,  B.C.,  and  Winnipeg,  Man.,  and 
McNaughton’s  California  dailies  in 
Davis  and  Fairfield  and  its  Placerville 
weekly  are  now  using  the  PC/Mac- 
based  library  system.  Joplin,  Mo.- 


based  Stauffer  Media  Systems  said  it 
has  also  shipped  systems  to  the 
Quincy,  Mass.  Patriot-Ledger, 
Brainerd  (Minn.)  Daily  Dispatch  and 
Kingsport,  Tenn.  Times-News. 

Stauffer  also  announced  that  its 
systems  can  now  be  used  to  make 
printed  indexes  for  clients  who  have 
both  its  own  and  Southwest  Micro¬ 
publishing  Microfilm  systems.  The 
latter  firm  will  market  both  products 
from  its  El  Paso  and  Arlington, 
Texas,  offices.  SMS  search-only  sys¬ 
tems  are  now  available  for  public 
libraries  and  others  in  cities  where 
newspapers  use  Stauffer  Gold.  The 
first  such  system  was  ordered  by  the 
Rochester  (Minn.)  Public  Library  for 
searches  of  the  Rochester  Post-Bulle- 


Cox  joins  ERA’S 
Green  Lights 

Atlanta-based  Cox  Newspapers 
announced  it  is  joining  the  more  than 
70  companies  that  have  signed  part¬ 
nership  agreements  with  the  U.S. 
Environmental  Protection  Agency’s 
Green  Lights  project.  Cox  will  survey 
existing  lighting  at  its  17  newspapers 
and  upgrade  to  more  energy-efficient 
options  when  they  do  not  compro¬ 
mise  required  lighting  quality. 

Long-range  goals  for  the  EPA  pro¬ 
gram  begun  in  January  include  reduc¬ 
ing  U.S.  air  pollution  by  4%  to  1% 
and  electricity  bills  by  almost 
$19  billion.  The  agency  said  lighting 
represents  20-25%  of  U.S.  yearly 
electricity  use,  90%  of  which  is  for 
industrial  and  commercial  lighting. 

“We’re  proud  to  be  the  first  news¬ 
paper  company  to  participate,”  said 
Cox  Enterprises  chairman  and  CEO 
James  C.  Kennedy  of  the  program 
that  helps  companies  perform  lighting 
surveys  and  maximize  energy  savings 
while  maintaining  or  improving  their 
lighting  quality.  It  also  provides  infor¬ 
mation  about  specific  lighting  prod¬ 
ucts. 

Green  Light  “allies”  include  100 
lighting  manufacturers,  lighting  man¬ 
agement  companies  and  utilities  also 
pledged  to  achieve  the  project’s 
goals. 

St.  Louis  P-D 
re-signs  with  Areata 

Areata  Graphics/Buffalo  signed  a 
two-year  contract  extension  with  the 
St.  Louis  Post-Dispatch  to  print  each 
week  more  than  6()0,000  copies  of  the 
paper’s  Sunday  magazine. 
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Ownership  changes 


Northeast  Newspapers,  an  eight- 
newspaper  group  in  Los  Angeles,  has 
been  sold  to  Community  Media 
Enterprises,  parent  company  of 
Southern  California  Community 
Newspapers  of  South  Gate,  Calif. 

The  announcement  was  made 
jointly  by  Northeast  publisher  Oran 
W.  Asa  and  CME  president  Ric 
Trent. 

The  price  was  not  disclosed  in  the 
sale  of  the  assets.  Mel  Hodell  of 
Montclair,  Calif.,  brokered  the  trans¬ 
action. 

Northeast’s  four  semiweekly  and 
weekly  newspapers,  it  was  reported, 
will  join  SCCN’s  current  group  of  24 
semiweekly  and  weekly  community 
newspapers. 

SCCN  is  the  second  largest  organi¬ 
zation  of  its  type  in  the  nation,  with  a 
new  combined  circulation  of  733,807, 
according  to  the  announcement. 

The  eight  Northeast  papers  are  the 
Highland  Park  News  Herald  &  Jour¬ 
nal,  Eagle-Rock  Sentinel,  Mount 
Washington  Star-Review,  Lincoln 
Heights  Bulletin  News,  South  Pas¬ 
adena  Journal,  El  Sereno  Star,  East- 
side  Journal  and  Belvedere  Citizen. 

Asa,  past  president  of  the  Califor¬ 
nia  Newspaper  Publishers  Associa¬ 
tion,  has  been  involved  with  newspa¬ 
pers  for  58  years.  He  helped  found 
and  twice  served  as  president  of  the 
Suburban  Press  Foundation. 

SCNN  newspapers  serve  more 
than  30  communities  in  Los  Angeles 
and  Orange  counties. 

:|i  « 

San  Diego-based  Brehm  Communi¬ 
cations  Inc.,  owner  of  more  than  50 
daily  and  non-daily  papers,  has  pur¬ 
chased  the  weekly  Mountain  Courier- 
News  in  Crestline,  Calif. 

The  sale  was  announced  by  William 
J.  Brehm,  president  of  Brehm  Com¬ 
munications,  and  the  seller,  Allen  P. 
McCombs.  The  2,450-paid-circula¬ 
tion  newspaper  serves  the  Crestline 
area  in  the  San  Bernardino  Moun¬ 
tains. 

McCombs,  a  former  president  of 
the  California  Newspaper  Publishers 
Association,  is  publisher  of  the  Chino 
Champion  and  other  papers  in  the 
Chino  area  of  San  Bernardino 
County. 

Mel  Hodell  of  Montclair,  Calif., 
was  the  broker  in  the  sale,  whose 
price  was  not  disclosed. 

Brehm  Communications  owns  and 
operates  papers  and  shoppers  in  Cali¬ 
fornia,  Indiana,  Illinois,  Iowa, 
Nevada,  Arizona  and  Utah. 
McCombs  had  owned  the  Moun¬ 


tain  Courier-News  since  1983. 

3|I  * 

Western  Newspapers  Inc.  of 
Yuma,  Ariz.,  has  sold  three  papers 
and  bought  one  in  a  deal  with  Brehm 
Communications  Inc.  of  San  Diego. 

Western  divested  the  Mohave  Val¬ 
ley  News,  Mohave  County  Weekender 
and  Laughlin  (Nev.)  Gambler  to 
Brehm  subsidiary  News  West  Pub¬ 
lishing  Co.  and  acquired  the  Kingman 
Booster. 

No  prices  were  disclosed  in  the  deal 
that  took  effect  July  1. 

Brehm  owns  more  than  50  daily  and 
non-daily  papers  in  the  West,  and 
Western  Newspapers  owns  four  Col¬ 
orado  River-area  papers. 

:1c  :|c  :|c 

Unger  Enterprises  Inc.  has  ac¬ 
quired  the  assets  of  Valley  Publica¬ 
tions  Inc.  in  Nitro,  W.  Va.,  for  an 
undisclosed  price.  They  include  two 
free  weekly  shoppers  and  a  printing 
plant. 

Together  the  Kanawha  County 
Twin  City  Press  and  Putnam  County 
Valley  Press  circulate  more  than 
50,000  papers  weekly. 

Valley  Publications  was  started  in 
1986  by  Thomas  A.  Robinson.  He 
purchased  the  Twin  City  Press  a  year 
later. 

Unger  is  owned  by  C.  William 
Unger,  a  former  Chicago  Tribune  ad 
operations  executive. 

Robinson,  who  will  remain  with  the 
papers  during  a  transition  period,  was 
represented  by  Lon  Williams  of 
MediaAmerica  Brokers  in  Atlanta. 

*  *  * 

Inland  Industries  Inc.  has  taken 
over  the  Fairfield  (Iowa)  Ledger. 

The  4,900-circulation  afternoon 
Ledger  circulates  in  Fairfield  and  Jef¬ 
ferson  counties  and  has  been  in  the 
Junkin  and  McGiffin  families  since 
the  1850s. 

Janet  McGiffin  Farber  became  the 
fifth  generation  of  the  family  to  work 
for  the  paper  after  her  father,  Jim 
McGiffin,  died  last  year. 

Inland,  also  a  family-owned  com¬ 
pany  under  the  Murray  family,  was 
established  in  1910  and  publishes  the 
Washington  Journal  in  adjacent 
Washington  County,  Mount  Pleasant 
News  in  Henry  County  and  Kansas 
City  (Kan.)  Kansan.  It  also  owns  the 
used  printing  press  dealer  Inland 
Newspaper  Machinery  Corp.  and 
other  companies. 

Lee  Dirks  &  Associates  of  Birming¬ 
ham,  Mich.,  represented  the  sellers. 
*  *  * 

Cowies  Media  Co.  has  agreed  to 


sell  Sentinel  Publishing  and  its  1 1  Den- 
ver-area  weekly  newspapers  to  five 
companies. 

The  papers,  which  circulate 
155,000  copies  a  week,  have  been 
owned  by  Cowles  since  1971. 

Cowles,  headquartered  in  Minne¬ 
apolis,  Minn.,  said  it  expected  to 
close  the  deal  in  early  August.  It  gave 
no  price  on  the  sale  in  which  it  was 
represented  by  Lee  Dirks  &  Associ¬ 
ates  of  Birmingham,  Mich. 

Westminster  Window  Inc.  is  buy¬ 
ing  the  Northglenn-Thornton  and 
Westminster  Sentinels.  WestEdit 
Inc.  is  buying  the  Arvada,  Wheat 
Ridge  and  Lakewood  Sentinels. 
Macari-Healy  Publishing  co.  is  buy¬ 
ing  the  Englewood  and  Highlands 
Ranch  Sentinels  and,  in  a  separate 
transaction,  the  Littleton  Indepen¬ 
dent.  Aurora  Publishing  Co.  Inc.  is 
buying  the  Aurora  Sentinel  and  rights 
to  the  Lowry  Airman.  And  Boulder 
Publishing  Inc.,  a  Knight-Ridder  Inc. 
subsidiary,  is  buying  the  Broomfield 
Enterprise. 

Seattle  Times 
buys  weeklies 

The  Seattle  Times  Co.  has  agreed  in 
principle  for  one  of  its  subsidiaries  to 
purchase  assets  from  Robinson  Pub¬ 
lishing  Corp.,  including  four  weekly 
newspapers  and  a  printing  plant  in 
Southwest  King  and  North  Pierce 
counties. 

Robinson  Publishing  has  been 
under  Chapter  1 1  bankruptcy  protec¬ 
tion  since  February.  On  July  9,  it  filed 
with  the  bankruptcy  court  a  disclo¬ 
sure  statement  and  a  proposed  reor¬ 
ganization  plan  to  take  the  firm  out  of 
bankruptucy. 

Robert  C.  Blethen,  the  Seattle 
Times  corporate  marketing  manager 
who  announced  the  agreement,  said 
his  company  and  Robinson  intend  to 
close  the  deal  when  the  court  con¬ 
firms  the  reorganization  plan. 

Under  the  agreement,  the  Times 
would  acquire  the  Federal  Way  News 
and  its  Pierce  County  edition.  High- 
line  Times  and  Des  Moines  News. 
The  printing  plant.  Rotary  Offset 
Press,  is  in  Tukwila. 

The  agreement  provides  for  the 
payment  of  $5.2  million  in  loans  from 
U.S.  Bank  and  the  assumption  of  a  $2.7 
million  loan  held  by  investors.  Trade 
creditors  will  be  paid  in  full. 

Seattle  Times  Co.  president  H. 
Mason  Sizemore  said  its  subsidiary. 
Times  Weekly  Newspapers  Inc.,  will 
(Continued  on  page  40) 
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Dentists’  AIDS  ad  stirs  ire 

Reader  backlash  pains  advertisers,  newspapers 


A  newspaper  ad  by  two  dentists 
claiming  they  tested  negative  for  the 
AIDS  virus  drew  a  rebuke  from  the 
San  Francisco  district  attorney’s 
office  and  dozens  of  irate  calls  to 
papers  that  ran  it. 

The  ad,  which  appeared  recently  in 
the  San  Francisco  Chronicle  and  San 
Francisco  Examiner,  asked  readers: 
“Wouldn’t  it  be  reassuring  to  know 
that  your  dentist  has  tested  negative? 
If  you  would  like  peace  of  mind.  Dr. 
Voyne  and  Dr.  Walker  have  tested 
negative  to  the  AIDS  virus.’’ 

District  Attorney  Arlo  Smith 
demanded  in  a  letter  to  the  dentists 
that  they  “cease  and  desist’’  such 
advertising,  according  to  a  Chronicle 
story. 

Noting  that  it  may  take  up  to  six 
months  after  infection  for  a  person  to 
test  positive  for  AIDS,  Smith  wrote, 
“There  is,  therefore,  no  means  avail¬ 
able  by  which  a  patient  can  be  assured 
that  his  or  her  health  provider  is  free 
of  the  infection,  a  claim  clearly 
implied  by  your  advertisement.” 

A  San  Francisco  Newspaper 
Agency  advertising  executive,  who 
did  not  want  to  be  identified,  told 
E&P:  “I  don’t  know  how  it  (the  ad) 
got  in.  I  would  have  flagged  it  and  sent 
it  to  the  publisher.”  He  said  the 


papers  received  “all  sorts  of  calls  rap¬ 
ping  the  dentists  and  us  for  running 
the  ad.  Those  who  had  AIDS  were 
very  upset.”  The  executive  said  he 
had  been  told  the  dentists  had 
received  death  threats. 

In  addition  to  the  AIDS  sufferers, 
he  added,  the  callers  included  a  num¬ 
ber  of  organizations  involved  in  the 
fight  against  AIDS.  Gay  activists, 
protesting  the  ad,  paraded  outside  the 


infected  or  not.  Shatz  said  prevention 
efforts  should  focus  on  improving 
those  practices  rather  than  testing 
health  workers. 

Assistant  District  Attorney  David 
Moon  said  Smith  would  take  further 
action  if  the  dentists  renewed  the  ad. 

However,  one  of  the  dentists.  Dr. 
Voyne,  told  the  Chronicle  he  did  not 
plan  to  rerun  the  advertisement.  He 
explained  he  had  hoped  the  ad  would 


The  papers  received  “all  sorts  of  calls  rapping  the 
dentists  and  us  for  running  the  ad,”  an  ad  executive 
said.  “Those  who  had  AIDS  were  very  upset.” 


offices  of  Drs.  Stephen  Voyne  and 
Patricia  Walker’s  offices  with  pla¬ 
cards  reading,  “Gold  Digger  Dentists 
Promote  AIDS  Hysteria”  and  “Stop 
Novacaining  Common  Sense.” 

The  Chronicle  story  by  David 
Tuller  quoted  Ben  Shatz,  head  of  San 
Francisco’s  Medical  Expertise 
Retention  Program  for  HIV-infected 
doctors,  as  asserting  that  sloppy 
infection  control  practices  can  spread 
the  virus  from  one  patient  to  another, 
whether  the  dentist  or  doctor  is 


encourage  frightened  individuals  to 
seek  dental  care. 

The  issue  was  heightened  earlier 
this  year  when  federal  investigators 
concluded  that  an  AIDS-infected  den¬ 
tist  in  Florida  most  likely  infected  five 
of  his  patients,  one  of  whom  died. 

The  newspaper  agency  executive 
said  that,  in  any  case,  the  ad  would 
not  appear  again  in  the  Chronicle  or 
Examiner. 

— By  M.L.Stein 


New  ethics  code  for  purchasing  managers 


The  Newspaper  Purchasing  Man¬ 
agement  Association  has  updated  its 
code  of  ethics. 

While  the  NPMA  has  maintained 
written,  professional  guidelines  since 
the  1950s,  the  group  felt  the  list 
needed  revision,  according  to  presi¬ 
dent  Brenda  J.  Mounts,  central  pur¬ 
chasing  manager  for  the  Chicago  Sun- 
Times. 

Mounts  told  E&P  that  certain  lan¬ 
guage — terms  such  as  “no  sharp  prac¬ 
tices,”  for  example — were  outdated 
and  ambiguous. 

“We  decided  it  was  time  to  look  at 
our  policy  and  issue  an  update,”  she 
said. 

“Standards  for  Ethical  Purchasing 
Practices,”  appearing  in  its  summer 
newsletter,  calls  on  newspaper  pur¬ 
chasing  managers  to: 

•  Never  solicit  or  accept  money, 
loans,  credits  or  prejudicial  discounts 


from  suppliers.  Avoid  the  acceptance 
of  gifts,  entertainment,  favors  or  ser¬ 
vices  from  present  or  potential  sup¬ 
pliers  which  might  influence  your 
buying  decisions.  Denounce  all  forms 
of  commercial  bribery. 

•  Be  knowledgeable  of,  and  obey, 
the  letter  and  spirit  of  laws  governing 
the  purchasing  function. 

•  Avoid  unethical  or  compromis¬ 
ing  practice  in  relationships,  actions 
and  communications  with  suppliers 
and  other  business  associates.  Take 
appropriate  care  in  handling  informa¬ 
tion  of  a  confidential  or  proprietary 
nature  to  your  newspaper  and/or  sup¬ 
pliers.  Never  disclose  one  supplier’s 
bid  prices,  terms  and  conditions,  or 
other  confidential  information  to 
another  supplier. 

•  Promote  and  demonstrate  loy¬ 
alty  to  your  newspaper  by  following 
the  lawful  policies  of  the  company. 


The  interests  of  your  newspaper  must 
be  held  in  highest  regard  at  all  times. 
Never  participate  in  any  private  busi¬ 
ness  or  professional  activity  that  cre¬ 
ates  a  conflict  of  interest  between  you 
and  your  newspaper. 

•  Promote  and  encourage  posi¬ 
tive  supplier  relationships  and  rap¬ 
port.  Courtesy  and  honesty  are  essen¬ 
tial  ingredients  in  all  phases  of  the 
purchasing/supplier  relationship. 

•  Ensure  that  suppliers  from  all 
segments  of  society  have  the  same 
opportunities  to  sell  to  your  newspa¬ 
per.  Buy  without  prejudice,  seeking 
the  maximum  overall  value  for  each 
dollar  spent. 

•  Avoid  any  form  of  reciprocity. 

At  its  recent  business  meeting  in 

San  Diego,  NPMA  voted  21  to  4  to 
allow  vendors  to  attend  conferences 
under  current  controls. 

—  Tony  Case 
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MARKET  GUIDE  and  special  retail 
section,  so  here  is  an  offer  which  you  can’t 
refuse.  Place  your  ad  in  the  retail  section  at  regular 
contract  price  and  your  same  ad  can  be  picked  up  in  the 
MARKET  GUIDE  for  only  $100  regardless  of  the  size.  It  must  be  the 
exact  same  ad  and  it  must  run  in  both  the  Retail  Section  and  MARKET  GUIDE  for 
this  $100  offer  to  be  valid.  Call  Steve  Townsley,  Ad  Manager  at  212-675-4380  to  place  your  ad. 


H  wH  ewspapers  &  Retailers:  Partners  in  Profits  is  a  special 
■  H  section  which  will  focus  on  changes  taking  place  in  the 
retail  environment  and  how  newspapers  are  coping  with  these 
changes.  With  readership  of  more  than  90,000  (which  includes 
advertising  decision  makers  at  major  retailers  and  their  agen¬ 
cies,)  this  section  will  be  mailed  to  an  additional  2,000  -t-  mem¬ 
bers  of  the  Retail  Advisory  Council. 


Market  Rankings,  US  Newspaper  Market  Surveys,  Population,  In¬ 
come  and  Retail  Sales  Tables,  the  MARKET  GUIDE  is  a  valuable 
resource  for  franchisers,  real  estate  developers,  major  retailers 
and  advertising  agencies.  It  provides  the  reader  and  researcher 
with  the  best  possible  "feel”  for  a  market  and  the  media  serving 
that  market. 


ADVERTISING  DEADLINES 
Space:  September  4  Copy:  September  6 
Publication  Date:  September  14 


Covering  everything  about  a  market  from  the  type  of  tap  water 
and  number  of  gas  meters  to  the  prominent  retailers  and  number 
of  shopping  malls,  the  MARKET  GUIDE  is  widely  used  by  research 
staffs.  These  researchers  feed  data  to  both  advertising  and  sales 
managers  who  decide  on  media  and  specific  medium  as  well  as 
to  site  selectors. 


Your  ad  in  both  of  these  sections  will  show  that  your  company  is 
"advertiser  friendly,”  and  that  you  can  adapt  to  the  changing  re¬ 
tail  environment.  It  will  help  to  ensure  that  your  company  is 
thought  of  as  a  “Partner  in  Profit”  when  advertising  and  market¬ 
ing  decisions  are  made. 


ADVERTISING  DEADLINES 
Space:  September  9  Copy:  September  3D 
Publication  Date-.  Fall,  1991 
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Volunteer  distributors 

Modesto  Bee  employees  on  standby  as  team  delivery  members 


By  M.L.  Stein  j 

Delivering  a  morning  paper  at  6 
p.m.  is  not  the  way  to  create  satisfied 
subscribers  —  no  matter  what  the 
excuse  for  the  tardiness. 

Michael  Trainor,  circulation  direc¬ 
tor  of  the  Modesto  (Calif.)  Bee, 
learned  this  soon  after  the  McClatchy 
newspaper  installed  a  new  Goss 
Flexo  press  and  inserter  in  October 
1988. 

Start-up  problems  on  10  different 
occasions  prompted  late  deliveries 
and  no  little  complaining  by  custom¬ 
ers. 

As  Trainor  explained  it:  “If  the 
papers  are  not  on  time,  the  carriers 
have  to  go  to  school.  This  means  they 
make  deliveries  after  school,  some¬ 
times  as  late  as  6  o’clock. 

“The  first  few  times  the  customers 
were  understanding  but,  after  a  while, 
understanding  turned  to  ridicule  and 
eventually  to  stops.” 

Even  25  district  managers  pitching 
in  to  deliver  two  routes  each  of  the 
Bee’s  300-400  routes  was  not  enough 
to  ease  the  crunch. 

Trainor  recalled  that  he  went  to 
general  manager  John  Ward  and  said 
something  had  to  be  done. 

What  they  came  up  with  was  an 
employee  delivery  team  to  assure 
that,  whatever  the  press  problem,  the 


1HE  BEE:  WE  DELIVER 


Modesto  Bee  volunteer  deliverers 
wear  T-shirts  bearing  the  "Project 
Team  Member"  and  "The  Bee:  We 
Deliver"  slogans. 

paper  would  get  out  on  time. 

Today,  125  volunteer  workers  from 
all  departments  are  on  a  standby  basis 
to  help  the  circulation  department 
should  the  need  arise. 

To  instill  team  spirit,  the  reserve 
force  was  named  Total  Employee 
Assistance  Mornings  and  given  T- 


shirts  that  read  “Project  Team”  on 
the  front  and  “The  Bee:  We  deliver” 
on  the  back. 

Trainor  recalled  that  he  recruited 
the  force  by  first  going  to  manage¬ 
ment  meetings  to  explain  the  fallout 
from  untimely  deliveries:  timely  ads 
getting  to  consumers  after  special  sale 
times,  stories  scooped  by  tv  and 
radio,  and  circulation  being  swamped 
with  irate  phone  calls. 

“After  several  minutes  of  ques¬ 
tions  and  answers,  we  were  pleas¬ 
antly  surprised  that  the  total  manage¬ 
ment  group  was  behind  the  project,” 
Trainor  said.  “Departmental  meet¬ 
ings  were  held  by  managers  in  all 
departments  outlining  Project  Team. 
When  the  dust  settled,  we  had  over 
120  volunteers  for  our  venture.” 

Some  worried  that  they  had  never 
delivered  newspapers  and  asked 
about  details  such  as  working  hours, 
the  circulation  director  said. 

To  fill  this  need,  Trainor  issued 
each  team  member  a  scenario  of  what 
would  happen  if  a  late  press  occurred. 
Further,  the  volunteers  were  placed 
in  teams  of  two,  with  one  member 
having  had  route  experience. 

Referring  to  the  Goss,  Trainor  com¬ 
mented,  “We  think  we  have  the  bugs 
worked  out  but,  if  something  does 
happen,  we’re  ready  to  go  into 
action.” 


Weeklies  offer  grads  best  job  hopes,  but  lower  pay 


By  Mark  Fitzgerald 

In  these  recessionary  times,  week¬ 
lies  increasingly  offer  the  best  shot  at 
newspaper  employment  for  recent 
journalism  school  graduates,  accord¬ 
ing  to  an  Illinois  State  University 
survey. 

The  survey  found  that  83%  of 
responding  weekly  editors  say  their 
newspapers  hire  journalists  right  out 
of  school,  and  that  fully  70%  already 
have  recent  college  grads  on  staff. 

By  contrast,  67%  of  responding  edi¬ 
tors  at  large  dailies  said  they  hire  new 
college  graduates. 

However,  while  weeklies  offer  bet¬ 
ter  entry-level  opportunties,  they  pay 
recent  graduates  far  less  than  larger 


dailies. 

“At  the  end  of  1990,  weekly  editors 
responding  to  a  question  on  starting 
salaries  indicated  an  average  of 
$13,778  for  new  reporters,  nearly 
$4,()00  less  than  the  $17,524  reported 
by  editors  of  large  dailies  in  late 
1988,”  the  survey’s  director,  Mike 
Shelly,  wrote  in  a  summary. 

Two  papers  acknowledged  paying 
less  than  $10,000  annually  for  a  new 
full-time  reporter,  while  just  four  paid 
more  than  $18,000.  About  two-thirds 
of  the  responding  weeklies  provided 
salary  information. 

Shelly,  journalism  internship  coor¬ 
dinator  for  the  Illinois  State  Univer¬ 
sity  Communications  Department, 
conducted  the  survey  along  with 


recent  graduate  Nel  Babitzke.  The 
survey  was  conducted  between  Sep¬ 
tember  and  December  1990  among 
randomly  selected  weekly  newspaper 
editors,  92  of  whom  responded  to 
questionnaires. 

This  latest  study  parallels  a  survey 
Shelly  conducted  two  years  ago  on 
the  expectations  metro  daily  editors 
have  about  new  college  graduates 
(E&P,  Jan.  21,  1989).  Like  their  big- 
city  counterparts,  weekly  editors  are 
not  particularly  impressed  by  the 
academic  study  of  journalism. 

More  than  60%  said  a  journalism 
degree  was  not  important,  “assuming 
a  job  applicant  has  good  writing  and 
speaking  ability.”  Instead,  weekly 
(Continued  on  page  40) 


32 


EDITOR  &  PUBLISHER  for  August  3.  1991 


Campaign  for  disabled  kicks  off 


Former  presidential  spokesman 
James  S.  Brady  recently  helped 
launch  a  public  service  advertising 
campaign  directed  at  raising  aware¬ 
ness  of  issues  affecting  people  with 
disabilities. 

Brady,  who  now  serves  as  vice 
chairman  of  the  National  Organiza¬ 
tion  on  Disability,  said  the  “Calling 
on  America”  campaign  hoped  to 
enlist  5,000  communities  across  the 
United  States  for  their  support  on  a 
local  level. 

“I  know  from  personal  experience 
that  we  do  not  have  equal  access  to 
fulfilling  lives  in  our  towns  and  cities 
because  of  society’s  attitudes,  biases 
and  physical  and  social  barriers,” 
said  Brady,  who  was  disabled  after 
being  shot  in  the  head  during  an  assas¬ 
sination  attempt  on  President  Ronald 
Reagan  in  March  1981. 

“We’re  here  to  turn  on  Americans 
to  an  urgent  need.  People  make  part¬ 
nerships  work.  I  urge  their  support  in 
areas  such  as  employment,  educa¬ 
tion,  recreation,  worship,  shopping 
and  all  aspects  of  community  life 
which  today  are  not  fully  accessible  to 
people  with  disabilities.  By  partici¬ 
pating  more,  we  can  contribute 
more,”  Brady  said  during  a  press  con¬ 
ference  at  the  National  Press  Club  in 
Washington,  D.C. 

Included  in  the  ad  package  are  two 
print  ads  and  an  op-ed  ad  donated  by 


James  Brady 

Mobil  Corp.  featuring  a  reprint  of  an 
op-ed  written  by  Brady  entitled 
“Calling  on  America.”  The  Mobil  ad 
already  has  appeared  in  the  New  York 
Times  and  the  Washington  Post,  and 
is  expected  to  run  in  more  newspa¬ 
pers. 

Also  available  are  broadcast  public 
service  announcements,  a  commu¬ 
nity  action  guide,  commentaries  by 
Brady  that  will  run  on  America’s  Dis¬ 
ability  Channel  on  cable  systems,  and 


other  campaign  materials,  such  as 
buttons  and  fact  sheets. 

Announcement  of  the  “Calling  on 
America”  campaign  came  a  year  after 
President  Bush  signed  the  Americans 
With  Disabilities  Act  that  prevents 
discrimination  in  any  form  against 
people  with  disabilities. 

“Crucial  laws  like  the  Americans 
With  Disabilities  Act  are  a  good 
start,”  commented  Alan  R.  Reich, 
president  of  the  National  Organiza¬ 
tion  on  Disability,  “but  laws  are  not 
enough;  you  cannot  legislate  attitudi- 
nal  changes  and  acceptance.  A 
national  change  of  heart  requires 
action  and  commitment.  That  is 
already  happening  in  hundreds  of 
communities  across  the  nation,  and 
our  campaign  is  designed  to  encour¬ 
age  thousands  more  to  get  involved.” 

Also  speaking  on  behalf  of  the  cam¬ 
paign  were  I.  King  Jordan,  president 
of  Gallaudet  University,  and  Diana 
Golden,  a  former  member  of  the  U.S. 
Disabled  Ski  Team  and  an  Olympic 
gold  medalist. 

According  to  the  non-profit, 
Washington,  D.C. -based  National 
organization  on  Disability,  govern¬ 
ment  figures  show  there  are  more 
than  43  million  people  in  the  United 
States  with  physical  and  mental  disa¬ 
bilities,  with  an  additional  50  million 
family  members  directly  affected. 

—  Debra  Gersh 


IN  BRIEF - 


lAPA  assails 
threats,  killing 

The  Inter  American  Press  Associa¬ 
tion  has  protested  threats  against  the 
media  in  Argentina  and  called  for  an 
investigation  into  the  murder  of  Mexi¬ 
can  journalist  Victor  Manuel 
Oropeza. 

Miami-based  lAPA  said  the  “Per- 
onist  Morality  Command”  has 
threatened  bureau  chiefs  of  the  Italian 
news  agency  ANSA  and  the  Spanish 
agency  EFE,  as  well  as  the  managing 
editor  of  Buenos  Aires’  Pagina  12. 

“We  consider  these  threats  as 
attacks  on  the  journalists  and  on  free¬ 
dom  of  expression  and  [we]  publicly 
condemn  them,”  lAPA’s  executive 
committee  said. 

Implying  government  officials  may 
be  involved  in  the  July  4  slaying  of 
Diario  De  Juarez'^  Oropeza,  lAPA’s 
executive  committee  called  for  a  full 
investigation  by  the  Mexican  govern¬ 
ment. 


Oropeza’s  wife  has  accused  police 
in  the  killing,  and  police  have  been 
convicted  of  killing  another  journal¬ 
ist,  Linda  Bejerano. 

Hoyt  to  head 
United  Way 
campaign 

George  Hoyt,  president  of  Lesher 
Communications  of  Walnut  Creek, 
Calif.,  has  been  named  chairman  of 
the  Contra  Costa  County  (Calif.) 
United  Way  campaign  committee. 

During  last  year’s  Contra  Costa 
campaign,  in  which  Hoyt  acted  as 
vice  chairman,  local  businesses 
raised  $2.1  million. 

Free  ad  offer 

New  York  Newsday  and  Newsday 
on  Long  Island  are  offering  free  clas¬ 
sified  ads  to  about  6,000  New  York 


City  employees  who  are  being  fur¬ 
loughed  in  the  city’s  fiscal  crisis. 

Laid-off  city  workers  will  be 
allowed  a  five-line  situation  wanted 
ad  for  seven  consecutive  days  in 
either  or  both  editions  through  Aug. 
15. 

Newsday  president  and  chief  oper¬ 
ating  officer  Douglas  B.  Fox  said  it 
was  the  company’s  way  of  saying 
thank  you  to  the  public  servants. 

Reporters  visit 
all  professional 
baseball  parks 

Bill  Craib,  who  writes  a  Saturday 
column  for  the  Valley  News  of  Leba¬ 
non,  N.H.,  and  recent  University  of 
Vermont  graduate  Sue  Easier,  are 
spending  their  summer  on  a  cross¬ 
country  trek  by  car,  attempting  to 
visit  all  178  professional  baseball 
parks  (26  in  the  major  leagues,  152  in 
I  the  minors). 
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SYNDICATES/NEWS  SERVICES 


The  New  York  Times  is  not  the  only  one 

Several  of  America’s  general-interest  daily  newspapers  are  totally 
or  almost  comics-less,  and  they  offer  some  reasons  why 


By  David  Astor 

A  small  number  of  America’s  more 
than  1 ,600  general-interest  dailies  are 
totally  or  almost  without  comics. 

Although  these  newspapers  are 
aware  of  the  attraction  syndicated 
strips  and  panels  have  for  readers, 
they  say  they  have  good  reasons  for 
not  being  that  interested  in  buying 
them. 

For  the  New  York  Times,  a  prime 
reason  is  historical.  Manager  of  cor¬ 
porate  relations  William  Adler  said 
Adolph  Ochs,  after  becoming 
publisher  of  the  Times  in  1896, 
wanted  his  paper  to  be  a  “serious” 
alternative  to  its  “sensationalistic” 
competitors.  Going  comics-less  was 
part  of  that  approach. 

Adler  said  the  late  Ochs’  philoso¬ 
phy  is  still  in  force  in  1991,  although 
things  are  loosening  up  a  bit.  He 
observed  that  the  Times  op-ed  page 
has  run  a  periodic  cartoon  column 
written  and  drawn  by  “Doonesbury” 
creator  Garry  Trudeau  of  Universal 
Press  Syndicate,  the  Sunday  “Week  in 
Review”  carries  an  editorial  cartoon 
roundup,  and  the  July  28  Sunday 
magazine  featured  cartoon  art  with  its 
cover  story  about  the  ABC  television 
network. 

“The  Times  respects  the  [cartoon] 
art  form  and  has  found  a  way  to  use  it, 
primarily  in  the  commentary  area,” 
stated  Adler. 

There  has  been  speculation  that  the 
Times  might  offer  comics  when  it 
introduces  color  (possibly  next  year) 
in  its  Sunday  edition.  But  Adler  said 
there  are  “no  plans  at  this  moment” 
for  a  Sunday  Times  comics  section  — 
or  a  daily  one,  for  that  matter. 

The  Times  does  run  occasional  sto¬ 
ries  about  comics.  One  example  was  a 
July  8  piece  about  how  hard  it  is  for 
fledgling  cartoonists  to  break  into 
syndication  at  a  time  when  the  eco¬ 
nomy  is  bad  and  the  number  of  news¬ 
papers  is  shrinking.  The  article  was 
even  illustrated  with  two  comics. 

Why  is  the  Times  willing  to  write 
about  comics  but  not  run  them? 

“Publications  cover  a  lot  of  things 
they  don’t  do  themselves,”  re¬ 
sponded  Adler.  “The  Times  has 
expanded  its  coverage  of  the  media 


quite  dramatically,  and  comics  and 
other  syndicated  services  are  an 
important  part  of  the  media.” 

Local  news  is  an  important  part  of 
the  media,  too,  which  helps  to  explain 
why  the  4,500-circulation  Shelbyville 
(Ill.)  Daily  Union  is  another  comics- 
less  newspaper. 

“We’re  surrounded  by  metro 
papers,”  said  Daily  Union  publisher 
George  Frazier.  “[Our  readers]  can 
get  comics  in  any  of  them,  but  they 


"Doesn't  matter  where  we  gor  Paul#  that  library 
fine  will  always  be  bangin'  over  our  heads!" 

Not  friends  of  the  library. 

Panel  stars  two  kids 

A  comic  panel  starring  one  black 
and  one  white  7-year-old  has  been 
introduced  by  the  Suzerain  Group. 

“Saint  Paul  and  Duncan,”  which 
appears  in  a  daily  and  weekly  format, 
is  written  by  David  Watkins  and 
drawn  by  Wayne  Dunifon. 

The  29-year-old  Watkins,  who  is 
black,  founded  Suzerain.  He  did  a 
self-syndicated  legal  comic  during  the 
late  1980s,  and  has  had  his  panels 
published  in  magazines  such  as  the 
National  Law  Journal,  Penthouse, 
Physicians  Management,  and  Cam¬ 
pus  Life. 

Dunifon,  who  is  white,  teaches  car¬ 
tooning  and  has  done  advertising 
illustrations.  The  37-year-old  Michi¬ 
gan  State  art  graduate  is  married  with 
one  kid. 

Suzerain  —  based  at  3233  Oakland 
Ave.  South,  Minneapolis,  Minn. 
55407  —  is  a  group  of  professional  and 
amateur  cartoon  writers  and  artists. 


can’t  get  the  local  news  we  provide.” 

Frazier  noted  that  his  paper  is  in  an 
“extremely  small  market”  and  can’t 
run  a  lot  of  pages  every  day.  “So  we 
save  the  space  for  local  news,”  he 
said. 

The  publisher  added  that  there  is 
also  a  “cost  factor”  involved  in  the 
Shelbyville  paper’s  decision  to  do 
without  comics.  While  syndicates 
charge  small  dailies  as  little  as  $4,  $5, 
or  $6  a  week  per  comic,  this  can  still 
be  a  significant  expense  for  these  dai¬ 
lies  —  especially  during  recessionary 
times. 

An  even  tinier  Illinois  paper,  the 
1,500-circulation  Paxton  Daily 
Record,  has  traditionally  carried  only 
one  comic. 

“We’re  only  four  pages  a  lot  of 
days,”  reported  associate  editor 
Dave  Hinton.  “We  don’t  have  a  very 
big  news  hole.” 

The  Daily  Record’s  one  comic  at 
this  time  is  “Teenage  Mutant  Ninja 
Turtles”  from  Creators  Syndicate. 
Hinton  noted  that  paper  is  trying  to 
attract  younger  readers. 

This  is  also  the  case  with  the  4,700- 
circulation  Sullivan  (Ind.)  Daily 
Times,  which  began  running  two  Uni¬ 
versal  strips  in  1990  after  15  or  20 
years  of  going  comics-less.  The  two 
are  “For  Better  or  For  Worse”  by 
Lynn  Johnston  and  the  on-sabbatical 
“Calvin  and  Hobbes”  by  Bill  Watter- 
son. 

“We  felt  we  needed  to  give  younger 
readers  something  to  look  for,”  said 
managing  editor  Tom  Gettinger,  add¬ 
ing  that  he  hopes  these  readers  will  go 
on  to  look  at  other  parts  of  the  Daily 
Times  and  eventually  become  sub¬ 
scribers. 

Gettinger  said  the  two  comics 
“anchor”  a  lifestyle  page  along  with 
another  Universal  feature  added  last 
year  —  “Dear  Abby”  by  Abigail  Van 
Buren.  The  Daily  Times  is  usually 
about  10  pages  in  all. 

The  Sullivan  paper  ran  two  syndi¬ 
cated  comics  for  a  number  of  years 
before  canceling  them  in  the  1970s 
after  their  prices  were  raised.  Gettin¬ 
ger  said  Universal  is  providing  “For 
Better”  and  “Calvin”  at  “afford- 
(Continued  on  page  36) 
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PLAYING  GAMES  FOR  READERSHIP 


Copley  News  Service  is  offering  a  new  feature  for  6-  to  12-year-old  readers. 
Kids  Home  Newspaper  by  J.R.  Rose,  featuring  Pup  the  super  dog,  has  five  puz¬ 
zles,  rhymes  and  riddles  each  week.  Puf/s  supporting  cast  is  his  owner,  as  well 
as  a  friendly  hippopotamus  and  bunny.  Readers  are  encouraged  to  submit 
games,  jokes  and  riddles  for  Rose  to  include. 

J.R.  Rose  is  the  staff  artist  and  cartoonist  for  the  Front  Royal,  Va.,  Warren 
Sentinel.  He  has  won  numerous  awards  from  the  Virginia  Press  Association 
for  his  editorial  cartoons,  illustrations,  infographics  and  ad  designs.  Rose 
recently  illustrated  his  first  children's  book,  "Learning  to  Slow  Down  and  P&y 
Attention"  (Chesapeake  Psychological  Services). 

Kids  Home  New^per  is  available  weekly,  every  other  week  or  once  a 
month.  It  is  part  of  CNS'  Crossword  and  Games,  Comics,  Family  and  Variety 
services. 


RO.  Box  190  •  San  Diego,  CA  92112 

‘Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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(Continued  from  page  34) 
able”  rates,  but  noted  that  the  strips 
would  have  to  be  dropped  if  the  costs 
went  up  significantly. 

“We  can’t  afford  very  much,”  he 
commented. 

Gettinger  said  Daily  Times  circula¬ 
tion  has  not  increased  since  “For  Bet¬ 
ter”  and  “Calvin”  started,  but  Get¬ 
tinger  believes  the  comics  have 
helped  keep  some  readers  from  drop¬ 
ping  the  paper. 

None  of  the  papers  mentioned  in 
this  story  reported  many  reader  calls 
or  letters  over  the  years  demanding 
that  comics  be  added,  but  Gettinger 
noted  that  the  Daily  Times  readers 
he  has  talked  to  are  happy  to  have  the 
two  strips. 

Just  how  many  general-interest 
dailies  carry  few  or  no  comics?  It  is 
hard  to  come  up  with  an  exact  num¬ 
ber,  but  United  Media  national  sales 
manager  Lisa  Klem  Wilson  and  the 
UM  sales  force  believe  there  is  only  a 
“handful.” 


Aid  from  columnists 

A  column  by  Bob  Greene  of  the 
Chicago  Tribune  and  Tribune  Media 
Services  triggered  a  flood  of  help  for 
an  Ohio  library  devastated  by  fire. 

Greene’s  piece  about  the  fire  led  to 
contributions  of  20,000  books 
(including  many  for  children)  as  well 
as  $25,0(X)  for  the  Ashtabula  County 
District  Library,  according  to  Ashta¬ 
bula  Star-Beacon  editor  Neil  Frieder. 
McDonald’s  alone  donated  $20,0(X). 

Frieder  added  that  several  thou¬ 
sand  more  dollars  came  in  via  a  fund¬ 
raising  event  co-sponsored  by  the 
Star-Beacon  and  the  area  Friends  of 
the  Library.  Among  those  appearing 
at  the  event  were  “The  Born  Loser” 
cartoonists  Art  Sansom  (who  has 
since  died)  and  Chip  Sansom  of  News¬ 
paper  Enterprise  Association. 

In  other  help-related  news,  the 
Berkshire  Eagle  reported  that  Percy 
Ross  of  Creators  Syndicate  gave  grad¬ 
uation  presents  of  $100  each  to  20 
eighth-graders  in  Pittsfield,  Mass. 

Ross,  in  a  letter  published  in  his 
“Thanks  a  Million”  column  last  sum¬ 
mer,  had  promised  the  money  if  the 
kids  improved  their  work  and  behav¬ 
ior  during  the  1990-91  school  year. 
Twenty  of  the  35  kids  in  the  class 
ended  up  doing  so. 


A  look  at  leadership 

The  New  York  Times  Syndicate  is 
offering  interviews  and  caricatures  of 


A  Lurie  caricature. 

world  leaders  by  editorial  cartoonist 
Ranan  Lurie. 

Six  interviews,  with  the  black-and- 
white  art,  are  expected  to  be  available 
over  the  next  12  months. 

Lurie,  59,  has  interviewed  people 
such  as  President  Reagan  and  the 
heads  of  government  in  Egypt,  India, 
Israel,  Japan,  the  Philippines,  South 
Korea,  and  Uganda  in  recent  years. 

The  award-winning  editorial  car¬ 
toonist  —  whose  work  appears  in  5 1 1 
papers  in  63  countries  —  has  been  on 
the  staff  of  publications  such  as  U.S. 
News  &  World  Report,  Japan’s  Asahi 
Shimbun,  the  Times  of  London,  and 
West  Germany’s  Die  Welt. 


Ranan  Lurie 


NC  analyzes  recipes 

A  syndication  service  which  ana¬ 
lyzes  the  nutritional  value  of  locally 
generated  recipes  has  been  intro¬ 
duced  by  the  Nutrinfo  Corporation. 

Nutrinfo’s  team  —  which  includes 
a  registered  dietitian,  food  chemist, 
professional  chef,  and  computer  ana¬ 
lysts  —  has  developed  a  database  of 
more  than  17,()(X)  food  items.  This  can 
be  used  by  newspaper  food  editors  to 
give  readers  information  about  nutri¬ 
ents,  calories,  cholesterol,  sodium, 
and  fat  in  the  recipes  they  publish. 

Papers  can  get  this  information 
from  Nutrinfo  via  mail  or  fax. 

Nutrinfo  —  based  at  825  University 
Ave.,  Norwood,  Mass.  02062  —  is 
also  offering  participating  newspaper 
readers  two  complimentary  nutrition 
booklets  as  well  as  a  free  recipe  analy¬ 
sis  of  their  favorite  home-cooked 
meal. 

New  venue  for  Suzy 

Society  columnist  Suzy  is  leaving 
the  New  York  Post  to  write  for  Fair- 
child  Publications,  which  publishes 
Women’s  Wear  Daily  and  W. 

Suzy  will  no  longer  be  syndicated 
by  Copley  News  Service,  which  had 
not  yet  announced  a  replacement  for 
the  writer  as  of  E&P’s  press  time. 

In  a  “high”  society  item  (about 
35,000  feet?),  Copley  reported  that 
San  Diego  Union  political  cartoonist 
and  stand-up  comedian  Steve  Kelley 
tied  with  a  yodeler  for  first  place  in  an 
impromptu  talent  contest  aboard  a 
Southwest  Airlines  flight  to  San  Fran¬ 
cisco. 

The  humbled  Copley  creator  told 
Union  columnist  Tom  Blair:  “I’m 
thinking  of  closing  my  nightclub  act 
with  a  rendition  of  ‘The  Lonely 
Goatherd.’” 

Albums  for  Grizzard 

Columnist  Lewis  Grizzard  of  the 
Atlanta  Journal  and  Constitution  and 
King  Features  Syndicate  has  signed  a 
recording  contract  with  Sony’s  Tree 
Publishing. 

A  comedy  and  song  album  is  being 
planned  for  the  end  of  1991,  and  a 
video  and  second  song  album  for 
1992. 

Grizzard  has  been  singing  at  the 
end  of  his  speaking  appearances  this 
year.  He  will  be  at  the  Atlanta  Fox 
Theatre  August  10  and  the  Washing- 

Iton,  D.C. -based  Kennedy  Center 
October  17. 

The  columnist  is  the  author  of  16 


EDITOR  &  PUBLISHER  for  August  3,  1991 


books,  the  latest  of  which  is  called 
Don’t  Forget  to  Call  Your 
Mama  ...  I  Wish  I  Could  Call  Mine. 
Grizzard’s  next  one,  You  Can't  Put 
No  Boogie-Woogie  on  the  King  of 
Rock  and  Roll,  is  due  this  fall  from 
Random  HouseA^illard. 

Accessible  graphics 

More  than  2,000  graphics  that 
moved  on  the  New  York  Times  Com¬ 
puter  Graphics  Service  are  now  avail¬ 
able  in  electronic  archives. 

NYTCGS  subscribers  can  access 
the  graphics  24  hours  a  day,  at  no 
extra  cost,  via  a  dial-up  database  on 

Prp^^l  ink 

The  NYTCGS  moves  about  30 
graphics  per  day,  including  business, 
sports,  science,  spot  news,  weather, 
and  locator  map  graphics.  They  come 
from  the  New  York  Times,  New  York 
Times  Regional  Newspaper  Group, 
Cox  newspapers,  San  Francisco  ^ 
Chronicle,  and  Los  Angeles  Daily 
News. 

Phil  Donahue  essay 

A  Catholic  News  Service  reporter 
discovered  that  Phil  Donahue  used 
pseudonyms  in  an  essay  the  television 
host  wrote  after  hearing  a  favorite  nun 
from  his  school  days  had  died, 
according  to  an  Associated  Press 
story. 

Universal  Press  Syndicate,  which 
distributed  the  essay,  said  it  would 
have  liked  to  have  known  this  so  it 
could  have  put  an  editor’s  note  on  the 
top. 

Donahue  said  the  essay  was  fac¬ 
tual,  all  the  nuns  mentioned  in  it  really 
existed,  and  that  he  changed  the 
names  “to  protect  the  innocent,” 
according  to  the  AP  piece. 

'Uncle  Wally’  feature 

A  question-and-answer  column 
which  enables  readers  to  write  in  and 
“blow  off  steam”  is  being  syndicated. 


A  number  of  syndicated  comic  and  editorial  cartoonists  recently  created  a  mural 
in  tribute  to  late  football  coach  George  Allen  and  his  'Over  the  Hill  Gang'  of 
Washington  Redskins  players.  The  4x1 2-foot  drawing  was  done  at  Washington, 
D.C.'s  Touchdown  Club,  where  it  is  now  a  permanent  part  of  the  club's  collection 
of  sports  art.  Co-chairing  the  'Once  Upon  a  Wall  .  .  .'  event  —  which  included 
appearances  by  several  ex-Redskins  —  were  'Crock'/'Out  of  Bounds'  artist  Bill 
Rechin  of  North  America  Syndicate,  editorial  cartoonist/cartoon  collector  Art 
Wood,  and  AAarty  Walsh  of  United  Way. 


“Dear  Uncle  Wally”  discusses  — 
often  in  a  tongue-in-cheek  manner  — 
topics  such  as  men  wearing  earrings, 
badly  parked  cars  at  shopping  cen¬ 
ters,  state  lotteries.  Social  Security, 
and  more. 

The  writer  is  Wally  Cunliffe,  1 1 1  S. 
Delaware  Ave.,  Yardley,  Pa.  19067. 

On  health  Insurance 

A  weekly  column  called  “Under¬ 
standing  Your  Health  Insurance”  is 
being  syndicated. 

Irene  C.  Card’s  feature,  which 
already  appears  in  a  number  of  news¬ 
papers,  “addresses  health  insurance 
issues  for  people  of  all  ages  with  a 
heavy  concentration  on  preretire¬ 
ment  and  Medicare  age  issues.” 

Columns  have  discussed  pre-exist¬ 
ing  conditions,  getting  sick  while 
traveling,  how  the  recession  is  affect¬ 
ing  health  insurance,  and  more. 

Card  is  the  founder  of  Medical 
Insurance  Claims  (MIC),  an  11-year- 
old  health  claims  processing  com¬ 
pany  .  She  is  also  a  consulting  editorial 


The  family  in  'AAarvin'  by  Tom  Armstrong  of  North  America  Syndicate  travels  to 
Washington,  D.C.,  between  August  4  and  18.  The  sequence  is  loosely  based  on 
the  Armstrong  family's  own  trip  to  D.C.  last  summer.  In  the  above  strip,  Popeye, 
Beetle  Bailey,  and  Steve  Canyon  appear  at  the  Pentagon. 


staffer  for  Medical  Economics  and  a 
speaker. 

For  more  information,  contact 
Betsy  Card  at  MIC,  which  is  based  at 
the  Kinnelon  Professional  Complex, 
170  Kinnelon  Rd.,  Suite  10,  Kinne¬ 
lon,  N.J.  07405. 

A  Warren  exhibition 

An  exhibition  called  “L.D.  War¬ 
ren:  Dean  of  Ohio  Cartoonists”  is 
running  until  September  20  at  the 
Ohio  State  University  Cartoon, 
Graphic,  and  Photographic  Arts 
Research  Library. 

Warren,  85,  was  the  first  staff  edito¬ 
rial  cartoonist  for  the  Cincinnati 
Enquirer,  which  is  supporting  the 
exhibition  with  a  grant.  Warren  was 
also  syndicated  for  many  years. 

Movie  for  comic  kid 

“Dennis  the  Menace”  creator 
Hank  Ketcham  of  North  America  Syn¬ 
dicate  has  signed  a  deal  with  Warner 
Bros,  for  a  movie  starring  his  cartoon 
character. 

USA  Today  reported  that  John 
Hughes  {Home  Alone)  will  produce 
and  supervise  the  writing  of  the 
script. 

A  new  Bentley  term 

“Herb  &  Jamaal”  creator  Steve 
Bentley  of  Tribune  Media  Services  has 
been  re-elected  president  of  the  Bur¬ 
bank,  Calif. -based  Comic  Art  Profes¬ 
sional  Society.  His  new  term  runs 
until  June  1992. 
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Closeted 

(Continued  from  page  19) 


The  incident  was  disclosed  in  a 
story  entitled  “Cutting  Out  the  Con¬ 
science  of  a  Column”  in  the  alterna¬ 
tive  weekly  newspaper  Houston 
Press. 

“The  Houston  Post’s  Juan  Palomo 
had  something  important  to  tell  his 
readers,”  the  story  said.  “His  own 
paper  wouldn’t  let  him,  so  we  will.” 

According  to  the  Press,  which 
called  Palomo  “a  brilliant,  uncom¬ 
promising  voice  on  community  and 
national  issues,”  the  columnist’s 
bosses  thought  the  edited  column 
“made  the  point  much  stronger”  than 
the  original. 

“I  think  the  final  version  was  very 
forceful,  very  eloquent,  and  there  was 
absolutely  no  question  that  the  ver¬ 
sion,  the  column  that  we  ran,  being 
one  we  were  extremely  comfortable 
with  running,”  Post  city  editor  Tim 
Graham  told  the  Press. 

Graham  reportedly  requested  that 
Palomo  alter  his  column  after  con¬ 
sulting  with  several  other  members  of 
the  editorial  staff. 

Graham  was  not  available  when 
E&P  sought  comment,  but  Post 
senior  vice  president  and  editor 
Charles  Cooper  called  the  changes 
“routine  editing.”  He  conceded, 
however,  that  the  situation  was  “a 
little  more  emotional  than  that.” 

Cooper  said  he  would  have  told  the  | 
Press  the  decision  to  have  Palomo 
alter  the  piece  “involved  some  pri¬ 
vate  editorial  discussions,  and  I  didn’t 
think  it  was  a  public  matter.” 

Since  the  story  broke,  Palomo  said 
he  has  been  subject  to  widespread 
public  support  for  his  desire  to  “out” 
himself. 

The  Press  reported  that  the  Post 
has  received  hundreds  of  letters  and 
calls  supporting  Palomo,  and  Cooper 
said  he  has  compiled  a  “whole  file”  of 
letters  concerning  the  matter. 

Palomo  said  he  did  not  set  out  to 
create  a  stir  —  he  simply  wanted  to 
tell  the  truth. 

“It’s  not  like  I  wanted  to  write  a 
column  and  say,  ‘Hey,  I’m  gay,’  ”  he 
said.  “It  wasn’t  that  I  wanted  to  do  it, 
it  was  just  that  I  felt  I  had  no  choice. 

“I  had  written  about  gay  issues 
before,  and  I  always  felt  horrified 
because  I  said  ‘they’  instead  of ‘us’  or 
‘we.’  This  was  a  column  in  which  I 
had  encouraged  people  to  speak  up, 
and  I  felt  like  a  hypocrite. 

“People  appreciate  honesty.  They 
may  not  agree  with  you,  they  may  not 
like  you,  but  I  think  they’d  rather  you 
be  honest  with  them.” 

Palomo  added  he  has  received 


especially  vigorous  support  from  both 
the  gay  and  lesbian  and  Hispanic 
communities.  He  described  gay  reac¬ 
tion  as  “ecstatic”  and  called  the  sup¬ 
port  he  has  received  from  Houston’s 
conservative  Hispanic  community 
“very  gratifying.” 

Palomo  maintained,  however,  that 
he  has  had  mixed  feelings  about  the 
flap.  He  told  the  Washington  Post  he 
was  “upset,”  but  “also  relieved” 
because  not  being  allowed  to  publi¬ 
cize  his  homosexuality  meant  he  did 
not  have  to  tell  his  family,  either, 
which  he  said  he  has  done  since. 

Palomo  said  his  bosses  felt  that  if  his 
gayness  had  been  disclosed,  the 
credibility  of  both  the  columnist  and 
the  Post  would  suffer,  according  to 
the  Press. 

However,  Graham  told  the  Press, 
“It  has  never  been  said  that  this  is 
going  to  destroy  you  or  ruin  you.  No, 
that  was  never  said.” 

Firms  form 
buying  firm 

An  affiliate  of  New  York  invest¬ 
ment  banker  Veronis  Suhler  &  Asso¬ 
ciates  Inc.  has  joined  International 
Media  Partners  Inc.  in  a  joint  venture 
to  acquire  publishing  and  conference 
businesses. 

The  new  company,  International 
Media  Partners  LP,  will  be  headed  by 
IMP  chairman  and  chief  executive 
officer  David  Rothkopf  and  president 
Richard  Burns. 

IMP  started  four  years  ago.  It  pro¬ 
vides  conferences  for  business  and 
government  leaders  and  publishes  a 
magazine.  It  also  publishes  daily 
newspapers  during  meetings  of  world 
financial  leaders. 

The  other  partner,  VS&A  Commu¬ 
nications  Partners  LP,  is  an  invest¬ 
ment  fund  of  Veronis  Suhler. 

Bee  Publishing 
to  expand 

Connecticut’s  Bee  Publishing  Co. 
announced  plans  for  a  new,  28,000- 
square-foot  publishing  plant  at  Main 
St.  and  Rte.  302  in  Newtown.  Com¬ 
pletion  is  targeted  for  next  spring. 
Costs  were  not  disclosed. 

The  company  publishes  the  114- 
year-old  Newtown  Bee,  a  weekly 
newspaper,  as  well  as  Antiques  and 
the  Arts  Week  and  the  Weekly  Star 
and  Town  Times.  Current  editor  and 
publisher  R.  Scudder  Smith’s  family 
has  controlled  the  Bee  since  the 
1880s. 


Missouri  daiiies 
piug  for  new 
NFL  franchise 

The  Belleville  (Mo.)  News-Demo¬ 
crat  and  the  St.  Louis  (Mo.)  Post-Dis¬ 
patch  are  helping  St.  Louis  get  their 
own  NFL  franchise. 

The  newspapers  have  donated 
advertising  space  for  a  campaign 
aimed  at  selling  out  an  exhibition 
game  between  the  Kansas  City  Chiefs 
and  the  New  York  Jets.  If  St.  Louis 
can  show  enough  interest  to  the 
National  Football  League,  they  have 
a  better  chance  of  winning  a  franchise 
for  a  national  team  of  their  own. 

The  campaign  was  commissioned 
by  a  business  group  that  is  working 
toward  acquiring  the  franchise  for  the 
city.  Thirty-one  local  graphic  supply 
companies  and  media  outlets  pro¬ 
vided  time,  talent,  supplies  and  space 
for  the  creation  of  the  “Go  For  It  St. 
Louis”  advertising  campaign  for  the 
NFL  partnership.  The  two  newspa¬ 
pers  have  promised  insertions  up  to 
three  times  a  week  until  the  exhibition 
game. 

Delaware  governor 
vetoes  name 
withholding  bill 

Delaware  Gov.  Michael  Castle  has 
vetoed  a  bill  that  would  have  allowed 
courts  to  withhold  names  of  crime 
witnesses,  saying  it  may  have  been 
unconstitutional. 

The  legislation  was  not  needed  to 
protect  witnesses,  since  there  already 
are  six  different  laws  protecting  vic¬ 
tims  and  witnesses  against  harass¬ 
ment,  he  said  after  the  veto  in  July. 

Castle  said  barring  media  access  to 
witnesses’  names  “would  conflict 
with  the  important  objectives  of  accu¬ 
rate  fact  finding,  the  prevention  of 
abuse  of  the  judicial  process,  and  the 
maintenance  of  public  confidence  in 
the  integrity  of  the  system.” 

—  AP 

New  name, 
same  place 

The  Gannett  Foundation  Media 
Center  at  Columbia  University  in 
New  York  City  has  changed  its  name 
to  Freedom  Forum  Media  Studies 
Center. 

The  name  reflects  the  recent  name 
change  by  its  benefactor — ^from  Gan¬ 
nett  Foundation  to  Freedom  Forum. 
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chapter  in  this  whole  saga  has  not 
been  written,”  commented  former 
Federal  Communications  Commis¬ 
sion  chairman  Richard  E.  Wiley  of  the 
Washington  law  firm  Wiley,  Rein  & 
Fielding. 

While  appeals  were  certain,  Wiley, 
who  serves  as  counsel  to  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  and  other  media  organizations, 
said  he  thinks  the  ball  is  now  in  Con¬ 
gress’s  court  to  decide  whether 
RBOCs  may  provide  information  ser¬ 
vices  in  competition  with  the  compa¬ 
nies  whose  services  they  carry  on 
phone  lines. 

Werner  K.  Hartenberger  of  Dow, 
Lohnes  &  Albertson  agreed,  noting 
there  is  more  pressure  on  the  House 
and  Senate  now. 

“It’s  going  to  end  up  there  anyway. 
The  writing  is  on  the  wall,”  Harten¬ 
berger  said,  adding  that  comments  in 
Greene’s  decision  seemed  to  indicate 
the  judge  figures  the  issue  will  go  to 
Congress. 


For  example  ,  if  the  case  is  affirmed  ' 
on  appeal — which  appears  likely  con¬ 
sidering  the  appellate  court’s  last 
decision  on  the  issue — newspapers 
have  the  stay  and  the  hope  of  legisla¬ 
tion,  Hartenberger  explained.  If  they 
can  keep  the  stay,  they  might  also  get 
the  case  overturned  on  further 
appeal. 

“It  gives  them  time,”  he  said. 

Hartenberger  described  Greene’s 
decision  as  “very  clever”  and  setting 
the  stage  “nicely”  for  appeals.  By 
choosing  to  focus  on  the  certainty 
issue — could  he  be  sure  the  RBOCs 
would  engage  in  anticompetitive 
behavior — Greene  focused  on  a  stan¬ 
dard  that  is  impossible  to  meet,  the 
best  one  to  use  on  appeal,  Hartenber¬ 
ger  explained. 

Noting  that  most  of  Greene’s  ruling 
explained  why  the  restrictions  should 
not  be  lifted,  Hartenberger  said, 
“Plainly,  the  first  54  pages  were  put  in 
to  give  somebody  something  to  argue 
on  appeal.” 

The  case.  United  States  of  America 
V.  Western  Electric  Company  Inc.,  et 
al.,  now  goes  back  to  the  three-judge 
appellate  panel,  which  may  or  may 
not  be  made  up  of  the  same  judges 


“/  think  we  ought  to  assume  the  [RBOCs]  are  going 
to  get  into  information  services,”  Ahern  said.  She  said 
the  question  was  whether  they  wiii  have  a  detrimentai 
impact  on  newspapers,  and  that  wouid  depend  on 
how  weii  prepared  the  newspaper  industry  is  to  deai 
with  competition. 


Any  legislation,  however,  is  likely 
to  allow  the  RBOCs  to  provide  infor¬ 
mation  services,  but  with  strict  limits. 

As  Wiley  pointed  out,  one  test  for 
ANPA  will  be  to  see  that  any  legisla¬ 
tion  is  the  “right  legislation.” 

The  stay  gives  newspapers  two 
years  or  more  to  prepare  for  entry  of 
the  RBOCs  into  information  services, 
said  Veronica  Ahern,  who  specializes 
in  telecommunications  matters  at 
Nixon,  Hargrave,  Devans  &  Doyle  in 
Washington. 

“I  think  we  ought  to  assume  the 
[RBOCs]  are  going  to  get  into  infor¬ 
mation  services,”  Ahern  said.  She 
said  the  question  was  whether  they 
will  have  a  detrimental  impact  on 
newspapers,  and  that  would  depend 
on  how  well  prepared  the  newspaper 
industry  is  to  deal  with  competition. 

Hartenberger  suggested  that  news¬ 
papers  ought  to  be  concerned  about 
what  happens  to  the  stay,  which  he 
described  “as  important  to  them  as 
the  information  services  restriction 
itself.” 


who  sent  the  case  back  to  Greene. 

Ahern  said  few  were  surprised  by 
Greene’s  decision,  since  he  had  very 
little  choice. 

In  a  statement,  ANPA  president 
and  CEO  Cathleen  Black  said  the 
industry  has  “every  intention  of  con¬ 
tinuing  the  public  policy  debate  on  the 
issue  ....  We  believe  that  a  prohibi¬ 
tion  on  RBOC  entry  into  electronic 
publishing  over  their  own  lines  is 
good  public  policy.” 

Without  the  prohibition,  she  said, 
“these  multibillion-dollar  corpora¬ 
tions  will  be  free  to  use  the  profits 
from  their  local  telephone  monopolies 
to  bankroll  their  entry  into  the  infor¬ 
mation  services  market,  and  to  drive 
competitors  off  the  road.” 

Guild  ups  dues 
for  organizing 

Newspaper  Guild  delegates  ap¬ 
proved  a  $1  a  month  dues  increase 
earmarked  for  organizing  efforts. 

Weakened  by  a  major  strike  and  a 


faltering  national  economy,  the  union 
hopes  to  build  membership  and  bol¬ 
ster  its  deficit  financing. 

After  what  the  Guild  Reporter 
called  “long,  sometimes  heated  dis¬ 
cussion”  at  its  convention  in  Mon¬ 
treal  recently,  delegates  approved  the 
dues  hike  222-163  on  a  roll  call  vote. 

The  measure  is  expected  to  raise 
$320,000  a  year  from  the  union’s 
28,000  working  members. 

The  Guild  was  $76,000  in  the  red 
last  fiscal  year  and  this  year  projects  a 
$97,000  deficit  on  a  budget  of  nearly 
$S  million. 

The  executive  committee  that 
recommended  the  dues  hike  cited 
reduced  employment  in  the  newspa¬ 
per  industry — and  Guild  member¬ 
ship — and  said  the  union  needed  to 
invest  in  rebuilding  membership  in 
order  to  restore  its  finances  to  hedth. 


Grant  funds 
border  project 

The  Carnegie  Corp  has  granted 
$99,000  for  Mexican  and  American 
journalists  to  investigate  health  and 
environmental  issues  along  the  bor¬ 
der. 

The  grant,  through  the  University 
of  Southern  California’s  Center  for 
International  Journalism,  will  focus 
on  women  and  families  living  in  the 
Tijuana-San  Diego  and  Ciudad 
Juarez-El  Paso  areas. 

A  team  of  reporters  will  focus  on 
the  effects  of  air  pollution,  toxic 
waste,  polluted  groundwater,  housing 
and  workplace  health.  Research  is 
expected  to  include  door-to-door 
surveys. 

Reporters  Joanne  Zuniga  of  the 
Houston  Chronicle  and  Xaviel  Padilla 
of  El  Norte  in  Monterrey  have  been 
named  the  lead  journalists  among  a 
dozen  in  all.  Zuniga  has  reported  for 
11  years  for  Texas  papers.  Padilla 
reports  on  culture  and  there  is  a  his¬ 
tory  of  journalism  in  his  family. 

Their  stories  will  be  exchanged  by 
their  papers. 


N.J.  paper  has 
carrier  manual 

The  Ocean  County  Observer  in 
Toms  River,  N.J.,  has  produced  a  24- 
page  tabloid  guide  for  newspaper  car¬ 
riers. 

The  manual — advising  carriers  how 
to  service  their  customers,  read  la¬ 
bels  on  newspaper  stacks  and  handle 
collections  —  has  produced  an  “over¬ 
whelming”  response,  circulation  di¬ 
rector  Bob  Juzwiak  said. 
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(Continued  from  page  8) 


you  when  you  leave  here,”  said  Cour¬ 
tis  Fuller,  reporter  and  anchorman  for 
WLWT-TV  in  Cincinnati. 

“Number  one,  1  start  feeling  good 
again  about  being  a  journalist,”  Fuller 
said,  “and  then  I  feel  proud  of  being 
an  African-American  journalist.  The 
obstacles  I’m  confronting  in  Cincin¬ 
nati,  I  see  people  are  facing  in  Pitts¬ 
burg,  Chicago,  Atlanta — even  on  the 
networks. 

“Even  with  the  lowest  of  the  lows 
that  I  encounter,  someone  has  gone 
through  much  worse.  My  energy  for 
the  fight  returns.” 


Grads 

(Continued  from  page  32) 


editors  showed  a  stong  preference  for 
“real-world”  experience. 

Nearly  60%,  for  instance,  said  a 
single  semester  spent  as  a  full-time 
intern  on  a  professional  newspaper  is 
preferable  to  two  years  spent  working 
for  a  student  newspaper  or  broadcast 
news  organization. 

Fully  71%  said  they  preferred 
future  copy  editors  who  had  honed 
their  skills  during  a  professional  inter¬ 
ship  rather  than  on  a  campus  paper. 

Unfortunately  for  journalism  stu¬ 
dents — many  of  whom  actually  pay 
their  universities  for  the  privilege  of 
working  without  pay  as  newspaper 
interns — weekly  editors  say  they  will 
not  pony  up  more  dollars  for  those 
with  an  internship  experience.  Fully 
61%  said  they  do  not  pay  higher  sala¬ 
ries  because  of  internship  experience. 


Buys 

(Continued  from  page  29) 


operate  the  Robinson  papers  sepa¬ 
rately  from  the  Seattle  Times. 

“The  Robinson  publications  are 
fine  community  newspapers,”  said 
Sizemore.  “They  will  continue  to 
provide  quality  services  to  the  read¬ 
ers  and  advertisers”  in  their  areas. 

Two  other  weekly  newspapers 
owned  by  Robinson  Publishing,  the 
West  Seattle  Herald  and  White  Cen¬ 
ter  News,  will  be  reacquired  by  Ger¬ 
ald  Robinson,  former  owner  of  the 
company,  according  to  the  announce¬ 
ment. 

— M.L.  Stein 


Letters 

(Continued  from  page  5) 


rial,  new  daily  newspapers  might 
become  a  reality. 

Certain  publishers  and  syndicates 
may  claim  that  allowing  two  or  more 
papers  in  the  same  market  to  use  the 
same  syndicated  material  may  be  bad 
for  business. 

So  it  is,  but  what  about  freedom  of 
the  press?  What  about  public  service? 
What  about  the  benefits  of  competi¬ 
tion? 

The  Supreme  Court  said  in  the 
Associated  Press  v.  United  States  in 
1943,  “Freedom  of  the  Press  under 
the  First  Amendment  does  not  sanc¬ 
tion  repression  of  that  freedom  by 
private  interest.” 

The  private  interest  of  the  Washing¬ 
ton  Post  and  Tribune  Media  Services 
are  repressing  that  freedom  by  with¬ 
holding  “Gasoline  Alley.” 

Todd  S.  Bergmann 
Fostoria,  Ohio 

(Editor’s  note:  The  above  letter  was 
written  before  E&P’s  June  29  story 
reporting  that  the  Washington  Post 
had  given  up  the  “Gasoline  Alley” 
rights.) 

State  Times 
to  close 

The  Baton  Rouge,  La.,  State- 
Times,  the  state’s  biggest  afternoon 
daily,  will  cease  publishing  Oct.  2 
after  149  years. 

The  decision  was  made  in  June  by 
the  board  of  Capital  City  Press, 
publishers  of  the  Morning  Advocate, 
State-Times  and  Sunday  Advocate 
after  a  futile  search  for  a  way  to  make 
the  paper  viable. 

The  company,  owned  by  the  Man- 
ship  family,  blamed  declining  ad 
revenue  and  circulation. 

Out  of  a  work  force  of  670,  nearly 
150  people  in  all  areas  of  the  com¬ 
pany,  regardless  of  newspaper,  will 
lose  their  jobs  through  retirement  or 
layoffs.  Management  will  choose  who 
will  stay  and  who  will  go.  The  papers’ 
separate  editorial  staffs  will  be  com¬ 
bined  and  reduced. 

“We  restructured  the  whole  opera¬ 
tion,”  said  David  C.  Manship,  associ¬ 
ate  publisher.  “Unfortunately,  it  was 
something  we  had  to  do  for  the  health 
of  the  entire  company.” 

While  he  could  not  say  if  the  State- 
Times  was  profitable,  the  full  com¬ 
pany  lost  money  in  two  of  the  last  10 


years.  Revenue  declined  in  eight  of  10 
years,  including  about  6%  last  year. 

“I  think  in  the  end  we  will  have  a 
better  product,  leaner  staff,  lower 
labor  and  benefits  costs  and,  hope¬ 
fully,  we  will  put  ourselves  into  a 
positive  cash  flow,”  Manship  said. 

Following  declining  trends  in  after¬ 
noon  circulation,  State-Times  circu¬ 
lation  slipped  from  about  37,000  in 
1985  to  28,000  last  year. 

Manship  anticipated  keeping  all  but 
8,000  of  the  State-Times’  circulation. 

While  no  single  event  forced  the 
closure,  he  said,  it  had  become  more 
difficult  to  support  two  papers  with 
separate  editorial  staffs,  despite  staff 
cuts  and  other  measures. 

The  afternoon  paper  could  have 
withstood  circulation  declines,  he 
said,  but  declining  ad  revenues  in  the 
last  two  years  or  so  forced  the  issue. 

Employees  were  to  be  given  four 
weeks’  severance  pay.  An  employee 
stock  ownership  plan  was  expected  to 
supply  cash  to  some  departing  work¬ 
ers. 

British  government 
feeds  the  media 

The  British  government  laid  on 
champagne  and  smoked  salmon  for 
the  3,600  members  of  the  media  at  the 
July  economic  summit  in  London,  but 
cut  off  most  opportunities  to  see  news 
happen. 

For  the  first  time  in  17  years  of 
economic  summitry,  pool  events 
were  limited  to  photographers,  with 
reporters  banned.  Reporters  saw  the 
key  summit  players  only  on  television 
or  at  infrequent  news  conferences. 

Reporters  were  not  even  allowed  to 
see  Soviet  President  Mikhail  Gorba¬ 
chev  land  at  Heathrow  airport. 

The  British  decreed  that  the  sum¬ 
mit  activities  were  photo  opportuni¬ 
ties  only,  though  conditions  for  pho¬ 
tographers  were  still  difficult. 

After  one  photo  pool  started  scram¬ 
bling  for  positions,  the  British  escort 
warned  that  any  photographer  who 
started  running  would  be  thrown  out 
of  the  pool. 

When  the  heads  of  government 
were  lining  up  for  their  group  picture, 
two  military  policemen  stood  at  atten¬ 
tion  in  front  of  the  photographers 
blocking  them  from  taking  any  candid 
shots.  Only  when  every  leader  had  his 
toes  on  the  proper  mark  and  his  smile 
in  place  did  the  policemen  move 
aside. 

The  Bush  administration  found  out 
about  the  no-reporters  policy  weeks 
ago  and  the  White  House  said  it  pro¬ 
tested,  but  to  no  avail. 

—  AP 
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11  W.  19tli  Street,  NY,  NY  10011 
PHONE  (212)  075-4300 
FAX  (212)  020-1250 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


900  PERSONALS 


Joint  ventures  available  at  no  cost  'or 
DIAL  &  DATE  at  1-900-4LOVERS,  CAR 
QUOTE  LINE  at  1-900-TRADE-IN,  or 
CLASSIFIED  LINE  at 
1-900-321-SELL.  Call  for  complete 
details  Communication  Management 
Service,  Inc.  at  1-800-233-7785. 

900  voice  mail  personals.  No  invest¬ 
ment,  no  risk  trial  period.  Earn  up  to 
85%  of  net  revenues.  Call  Linda  at 
Peeke  LoanFax:  (800)  886-INFO. 

ASTROLOGY 

AUDIOTEX 

Over  1.500  programs  from  health  to 
horoscopes  and  many  more.  Call  us, 
we’re  the  best.  Free  information 
1-800-755-5898. 

Revenue  Share  available  at  no  cost 

Over  70  installations  -  Dailies,  Shop¬ 
pers  &  Monthlies.  Complete  system  & 
support.  Call  U  S  Audiotex  (415) 
838-7996  or  (213)318-8859. 

We  are  audiotex  media  partners  to  the 
Washington  Post,  Time/Warner,  and 
Gannett.  Call  Linda  to  discuss  your 
needs.  Peeke  Loanfax  l-(800) 
886-INFO. 

AUTOMOTIVE 

Award  winning  LA  Times  writer  is  syndi¬ 
cating  a  popular  auto  column  appearing 
in  the  Times,  dealing  with  car  safety, 
maintenance  and  trouble-shooting.  Low 
cost.  Write  for  samples:  Ralph  Vartabe- 
dian.  Times  Mirror  Sq.,  LA,  CA  90053. 

ENTERTAINMENT 

"LIVE  FROM  HOLLYWOOD" 

Hook  your  readers  on  this  unique,  origi¬ 
nal,  WEEKLY  column  by  a  top  Holly¬ 
wood  reporter.  Lively  format  with  lots  of 
pictures.  All  CAMERA  READY.  Will  mail 
anywhere  in  U.S.  or  Canada.  For  sample 
and  rates:  1-800-533-0073  or  (7(18) 
446-4082. 

FEATURES  AVAILABLE 

BARGAIN  PACKAGE:  52  each  -  3 
comic  strips,  3  panel  cartoons,  cross¬ 
word  puzzle.  Send  $10  for  4  samples  of 
each.  Classic  Features,  PO  Box  6038, 
Gulfport,  MS  39506. 


The  trouble  with  most 
people  is  that  they 
think  with  their 
hopes  or  fears  or 
wishes  rather  than 
with  their  minds. 

Will  Durant 


_ HUMOR _ 

Cope  with  laughter  -  Self-syndicated 
humor  column  (lO-t-  years;  award 
winning)  -  Solid  readership  base  -  Up  to 
800  words  -  Wide  appeal  -  J.  Hubbard- 
HolmesCBOl)  467-2117. 


IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MISCELLANEOUS 

FREE  FEATURES  -  Camera  ready  or 

MAC  Disk.  Health,  Consumer  Watch 

Columns  by  Esther  Peterson,  Editorial 

Cartoons,  Photos,  Food,  T7,  and  more. 

Free.  Contact:  NEWS  USA,  1199 

National  Press  Building,  Washington, 

DC  20045;  (202)  682-2400. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  17th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


NEWS  SERVICES 

ENVIRONMENT  NEWS  SERVICE  (ENS) 
Worldwide  network  professional  journal¬ 
ists  delivers  exclusive  articles  daily  by 
fax,  computer.  Less  than  $l/day.  (604) 
732-4000  FAX;  (604)  732-4400. 


PUBUC  AFFAIRS 

GET  A  UNIQUE  perspective  on  public 
affairs,  every  week.  Free  samples:  Marc 
Desmond,  419  16th  St.,  Brooklyn,  NY 
11215;  (718)  788-8350. 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12  Hemet,  CA 
92343  Phone  (714)  926-4843. 


SENIOR  HEALTH 

"Senior  Clinic."  AMERICA’S  ONLY 
doctor  written  column  on  Senior  Health. 
"Excellent  reader  response”  Rochester 
(NY)  Democrat  &  Chronicle.  Now  in  8th 
year.  Weekly,  600  words.  Samples, 
rates-  Frank  Maclnms,  M.D.,  HFM 
Literary  Enterprises,  2100  Benvoulin 
Road,  KELOWNA,  BC,  Canada  VIW 
2C7.  (604)  868-8603. 


SENIOR  TRAVEL 

GET  UP  &  GO!  a  monthly  travel  column 
researched  by  seniors,  written  by 
seniors  and  fill^  with  deals  for  seniors, 
trips  and  tips  for  seniors,  and  senior- 
friendly  destinations.  From  the 
publishers  of  The  Mature  Traveler  news¬ 
letter.  For  details:  Get  Up  and  Go!,  PO 
Box  50820,  Reno,  NV  89513-0820  or 


BUSINESS  OPPORTUNITIES 

Publish  the  Bingo  Bugle.  Nation’s 
largest  franchised  monthly  Bingo  news¬ 
paper.  High  profit  potential.  Complete 
training.  $1,500  -  $4,000  investment. 
In  "Entrepreneur’s”  Top  500  Fran¬ 
chises.  Call:  l-(800)-447-1958,  or 
write:  Bingo  Bugle  Development,  PO 
Box  51189,  Seattle  WA  98115-1189. 


NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  meeting  IRS  guidelines  for 
tax  planning,  estates,  partnerships, 
loans,  divorce,  minority  buyouts. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  (407) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  James  C. 
Sterling,  (816)  374-7645,  2405  Grand 
Ave.  Suite  500,  Kansas  City,  MO 
64108-2519. 


NEWSPAPER  BROKERS 


"1st  in  RESULTS” 

WEBSTER  &  ASSOCIATES 
131  S.  Gilmer 
Sulphur  Springs,  TX  75482 
(903)  885-7200  (903)  473-2525 


600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  •  Appraisers  •  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-  (601)  627-7906 
Ed  Travis-East-  (716)  383-8508 
John  McCabe-West-  (213)  459-8123 

Abcve  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights; 
or  write  Box  3364,  Cleanwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  BROKERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  FL  33480 
JAMES  C.  STERLING 
(816)  374-7645 
2405  Grand  Ave.,  Suite  500 
Kansas  City,  MO  64108-2519 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 


Brokerage  -  Consulting  -  Appraisals 
BUSHELMAN  &  ASSOCIATES 
8  Gibbons,  Florence,  KY  41047 
(606)  525-6066 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England,  New  York,  New  Jersey  and 
Pennsylvania  as  Brokers,  Appraisers 
and  Management  Consultants.  4  Water 
St.,  Arlinrton,  MA  02174. 

(617)  643-1863 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-23 IB 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 

Michael  D.  Lindsey 
Media  Consultants,  Inc. 

PO  Box  650 

Saratoga,  WY  82331  (307)  326-8177 
OR  3465  S.  Oleander  Or. 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


Publication  Brokerage  •  Appraisal 
jOhn  T.  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
(406)  586-6621  FAX  (406)  586-6774 
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ATTENTION  ADVERTISERS 

E  &  P’s  offices  will  be  closed  on: 
Monday,  September  2,  Labor  Day 
Please  note  this 
when  submitting  ad  copy 

______^^^^orMTe_Segtembe^7thissuej^__^_ 

EDITOR  &  PUBLISHER  for  August  3,  1991 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 

Florida  monthly  business  journal  in 
second-fastest  growing  metro  statistical 
area  in  U.S.  Over  $200,000  gross, 
splendid  net.  Ready  to  go  semi¬ 
monthly.  Price;  $185,000  with 
$50,000  down.  Present  net  will  handle 
contract  payments  and  leave  substan¬ 
tial  income.  Please  contact  Holding- 
Kramer  &  Assoc.,  PO  Box  472,  Gibson 
City,  IL  60936.  217/784-4736. 

Highly  Respected  Regional  Trade 
Tabloid,  circulation  8,500,  good 
revenue  producer,  contact:  Publisher, 
PO  Box  94857,  Las  Vegas,  NV  89193. 


MOVE  TO  TEXAS.  Send  for  list  of 
publisher  financed  newspapers.  Bill 
Berger,  ATN  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (512)  476-3950. 


NEW  ENGLAND  SEACOAST  weekly, 
well-established,  11,000  free, 
$600,000  gross,  desirable  community. 

SUBURBAN  BOSTON  GROUP,  16,000 
free.  $725,000  Gross  with  expanding 
sales  despite  recession.  Strong  cash 
flow.  Special  circumstances  makes  sale 
necessary  now.  You  need  $150,000 
down  plus  $50-75,000  working 
capital. 

NEW  YORK  century  old  weekly  grossing 
$90,000  just  right  for  husband-wife 
team.  Priced  less  than  gross. 

NEW  YORK  county-wide  paid  weekly 
grossing  over  $700,000  in  rural  area, 
fully  equipped,  computerized  modern 
plant. 

NEW  YORK  1,500  paid  weekly  upstate 
grossing  $80,000  can  be  bought  for 
$60,0(50  cash. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


RURAL  WESTERN  WASHINGTON 
WEEKLY  -  Price  550,000,  near  metro 
area  and  skiing.  Growth  area.  Some 
terms. 

NORTHWEST  WEEKLY  -  Perfect  team 
opportunity.  270,000  gross.  Price 
200,000,  outstanding  terms  by  owner. 

CASCADE  MOUNTAIN  WEEKLY  - 
225,000,  growing  year-round  resort 
area.  67,000  down. 

WEST  COAST  PUBLICATION  - 

8,000,000. 

NORTHWEST  BIWEEKLY  -  3,500,000, 
cash  flow  30%. 

WYOMING  WEEKLY  -  360,000  with 
press  and  plant. 

SOUTHWEST  OREGON  WEEKLY  - 
Small  town  weekly,  large  shopper  oper¬ 
ation.  525,000  gross.  Price  390,000, 
terms. 

FOURNIER  MEDIA  SERVICES 
PO  Box  5789 
Bend,  Oregon  97708 
(509)  786-4470 


Small,  suburban  Kansas  city  weekly. 
Positive  cash  flow.  Priced  to  sell. 
Perfect  husband/wife  operation.  (816) 
249-9592. 


TEXAS  OPPORTUNITIES.  Write  or  call 
for  our  free  list  of  seller  financed  news¬ 
papers.  Bill  Berger,  ATN  Inc.,  1801 
Exposition,  Austin,  TX  78703.  (512) 
476-3950. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MIDWEST;  Shopper,  $1,250,000 
gross  revenues,  $3(!)0,()00  plus  in  cash 
flow,  excellent  profit  history,  manage¬ 
ment  intact,  strong  market  area, 
includes  ownership  in  web  operation. 
$1,585,000  with  possible  terms. 
SOUTHWEST:  Free  newspaper,  quality 
editorial  product,  nice  area,  $350,000 
gross  revenues,  includes  bcilding  worth 
$100,000.  $400,000  with  $100,000 
down  terms. 

FLORIDA:  Tourist  product,  good 
growth,  $220,000  gross  sales,  superb 
distribution  system,  profitable. 
$135,000  with  terms. 

CRIBB  MEDIA  SERVICE,  1  Annette 
Park  Drive,  Bozeman,  Montana  59715, 
(406)  586-6621. 


Two  monthlies  in  Oregon.  $75,000. 
Terms  possible.  Call  Eileen  (503) 
668-7447.  Evenings  (503)  661-7523. 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

WE  ARE  owner/operators  of  230  daily 
and  weekly  newspaper  in  the  United 
States,  Canada,  the  United  Kingdom 
and  Israel  and  we  are  aggressively  seek¬ 
ing  acquisitions.  Circulation  5,000  to 
25,000.  Contact; 

David  Radler 
President 
Hollinger  Inc. 

1827  West  5th  Avenue 
Vancouver,  B(i  V6J  1P5 

Phone  (604)  732-4443 
FAX  (604)  732-3961 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

ACCUIMED  AUTOMATED 
AFFORDABLE 

For  the  rest  of  the  reasons  Circulation 
Professionals  choose  Circulation  Deve¬ 
lopment,  Inc.,  for  telemarketing  prog¬ 
rams  call  for  our  brochure 
l-(800)  247-2338 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 
John  Dinan  —  John  Lyons 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


LEVIS  NATIONAL,  INC. 

“WE  DELIVER  MORE 
HOMES  TO  YOUR  NEWSPAPER” 

For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy’s  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)  263-1500 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 


VER-A-FAST  CORPORATION 
Start  Verification 
Stop  Saver 

Call  1-800-FAST-INFO 

Classified  Advertising 
(212)  675-4380 


INDUSTRY  SERVICES 


CONSULTANTS 


MAILROOM  LAYOUT  - 1  have  the  back¬ 
ground  and  experience  necessary  to 
solve  your  Mail  Room  oroblems.  NEWS- 
PAC,  INC.,  PO  Box  775,  Elm  Grove,  Wl 
53122,  (414)  784-6707. 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


EQUIPMENT 

& 

SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carfbom  CKOptical  213/372-0372 


_ COMPUTERS _ 

•  9  XVC3B 

•  2  Artmasters  (Xentron) 

•  2  ECRM  1440 

•  1  XVC3C 

•  1  Imagesetter  RIP 

•  1  Dataproducts  2600  11  x  17  paper 

•  1  Xitron  Dataport 

•  1  Xitron  XM16 

•  1  Xentron  7800  News/Classified 
system  w/24  terminals 

•  1  Xentron  7800  News/Classified 
system  w/16  terminals 

•  1  Xentron  7800  News/Classified 
system  supports  24  terminals 

•  1  Dec  1 1/44  W/LP05  &  LP26  Printers 

•  2  Dec  Micro  Vax  II,  each  with  two  (2) 
800  MB  Drives 

All  equipment  available  March  1, 
1992.  Contact  Earl  Adams  at  (405) 
353-0620  between  7:00am  and 
4;00pm  Monday  -  Friday. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-9279. 


EXPERIENCE  COUNTS!  SUCCESSFUL 

WRITING  COACH  seeks  computer 

literate  organization  or  free-lancer  with 

need  for  talented  advisor.  Current 

clients  include  The  Associated  Press, 

The  Los  Angeles  Times,  The  Oregonian, 

D'Arcy  Masius  Benton  &  Bowles,  feder¬ 

al  agencies,  and  many  of  the  Fortune 
1000.  Fees;  $249.95  per  person 

(volume  discounts  available).  Call 

800-4-U.S.  SPCS  and  ask  for  Corporate 

Voice,  the  most  innovative  writing  aid 

ever  produced  I  For  PCs  and 

compatibles. 


_ MAILROOM _ 

7  each  1983  Nolan  under  wraps.  Call 
Cathy  Ramsey,  (602)  271-7380. 
Phoenix  Newspapers,  Inc. 


•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  (CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


EQUIPMENT  &  SUPPUES 


MAILROOM 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
Hall  stackers 

Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 

RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 

Sheridan/Harris  model  1372  Stuffing 
Machine;  Rebuilt  in  1986.  Price  negot¬ 
iable.  Contact  Rick  Ridgway,  Atlanta 
Journal-Constitution  REACH  OFFICE 
(404)  696-2339. 


MISCELLANEOUS 

1984  NBI  work  processing  system.  Call 
Cathy  Ramsey.  (602)  271-7380.  Phoe¬ 
nix  Newspapers,  Inc. 


PHOTOTYPESETTING 

Compugraphic  8216  high  range  with 
two  drives,  three  terminals.  $2,000. 
Call  Barry  French,  broker, 
508-644-5772. 


Lasermaster  11  x  17  Plain  Paper  Laser 
Printer  with  1200  x  1200  DPI  -  for 
more  information  call  your  Certified 
Publishing  Consultant  (CPC)  at 
BOB  WEBER,  INC. 

(216)  831-0480, 

FAX.  (800)  837-8973. 
or  (216)  831-1628. 


_ PLATEMAKING _ 

1984  Crosfield  digital  color  scanner. 
Model  #645IE.  (602)  271-7380. 
Phoenix  Newspapers,  Inc. 

1986  LOG/E  Excel  32"  processor. 
1984  Halon  system  for  Crosfield  scan¬ 
ner  unit.  1978  register  drill  system  for 
Spartan  camera. 

Call  Cathy  Ramsey,  (602)  271-7380. 
Phoenix  Newspapers,  Inc. 


He  that  would  have  fruit 
must  climb  the  tree. 

Thomas  Fuller 


_ PRESSES _ 

1985  GOSS  C-150,  21  1/2"  cut-off  in 
excellent  condition.  Consists  of  four 
4-highs,  one  3-high,  one  mono  unit,  2 
folders  with  upper  formers,  splicers, 
ribbon  decks  and  more.  Available  now 
and  priced  to  move.  Will  consider  split¬ 
ting  press  up.  OFFERED  EXCLUSIVELY 
BY:  INLAND  NEWSPAPER  MACHIN- 
ERY  CORP.,  Lenexa,  KS 
1-800-255-6746  -  Fax:  (913) 
492-6217. 


Community  4-units  folder,  complete 
press  available  now.  Community  and 
urbanite  unit  and  folder  additions,  as  is 
or  remanufactured.  Al  Taber  (404) 
552-1528,  Fax  (404)  552-2669. 

GOSS-PRICED  TO  SELL  NOW!  Can  be 
seen  running  in  our  floor  NOW-  but 
must  be  moved  by  mid-August  to  make 
room  for  new  equipment.  Seven  SSC 
oil-bath  units,  SSC  tolder,  DEV  stacked 
unit,  3-color  Universal  UOP  365,  upper 
former,  ink  recycler  acumeter  gluer. 
Available  immediately;  SC  folder  (50 
HP  motor)  and  Count-o-veyor.  (jail 
Steve  Jackson,  Paradise  Post  (916) 
877-4413. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International  Press  Sales 

"Professional  Marketing  Worldwide 
of  Newspaper  &  Commercial  Web 
Presses  and  Large  Sheetfed  Presses" 

For  Sale:  1975  HARRIS  V25  web  press, 
substantial  reconditioned  in  1988, 

8  units,  JF7  &  JF25  folder  w/upper 
former:  6/u  3-web  2  folder  HARRIS 
MIOOO  w/3-pass  Thermo  Electron 
ovens,  delivered  &  financed  $175,000. 

Telephone  (913)  362-8888 
Fax  9 1 33629406  Telex  804294 


Metro  22",  10-units,  2-single  3:2 
folders,  10  RTPs,  available  now.  Call  Al 
Taber  (404)  552-1528. 


PRESSES 

1  Goss  Metro  Unit,  22  3/4”  cutoff, 

42  inch  R.T.P.,  injection  ink  rails 
and  necessary  super  structure. 

This  unit  is  stackable.  $300,000.  2 
Goss  Imperial  Folders  double  delivery 
22  3/4”  cutoff  with  upper  formers  and 
anglebars 

Goss  Urbanite  Folder-918. 

Goss  Urbanite  Units 
Goss  Urbanite  Rollstands 
Goss  Urbanite  Drives 
Goss  Urbanite  1/4  folders 
Goss  Urbanite  Balloon  formers 
Hoe  Balloon  formers 
Goss  Balloon  Formers 
Guilmout  Quarterfolder  and  Trimmer 
Goss  RTP’s  40  and  42  inches 
Goss  Mark  2  Half  Decks  and  Humps 
Goss  Double  2-1  folder  22-3/4”  C.O. 
Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Ink  Fountains 
Hoe  Skip  Slitters  all  C.O. 

We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


SINGLE-WIDTH 

8-Unit  Community,  with  SC  folder  & 
u.f.-1980 

4-Unit  Goss  SSC  w/SSC-135  folder 

8- unit  Urbanite  (600  &  1000  series) 
w/Urb  &  SU  folder 

7- Unit  1000  series  Urbanite  w/u.f. 

Urbanite  add-on  units  500  series 

C-150  21  1/2”  w/four  4-highs,  one 

3-high,  1  mono,  4  pasters  -  excellent 
condition,  1985  vintage 

9- Unit/2-Folder  double-ended  Harris 
VI 5D,  1980  vintage 

8- Unit/2-folder  News  King,  w/ 
KJ6folders,  1  upper  former  -  66/79 
vintage 

8-Unit/2-folder  News  King  w/KJ8As, 
1984 

Add-on  News  King  units,  folders  and 
upper  formers 

4-Unit  Web  Leader  1982  vintage-avail, 
now 

DOUBLE  WIDTH  EQUIPMENT 

One  brand  new  lO-unit  Goss  Metro 
#3392,  22  3/4",  double  3:2  folder, 
10  RTP’s.  Avail,  immediately. 

Tvw)  brand  new  10-unit  TKS  presses, 
22  3/4",  10  RTP’s.  Avail. 
Immediately. 

1  Double  3:2  Goss  Imperial  folder  with 
upper  former/angle  bars. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 


WANTED  TO  BUY 

WANTED 

Goss  Community  units  as  is/must  be 
seen  running.  Also  stack  units.  No  brok¬ 
ers.  Box  5459,  Editor  &  Publisher. 


Friend:  One  who  knows  all 
about  you  and  loves  you 
just  the  same. 

Elbert  Hubbard 


HELP 

WANTED 


_ ACCOUNTING _ 

CONTROLLER 

Exciting  opportunity  in  one  of  nation’s 
fastest  growing  and  most  desirable 
cities  directly  on  the  Gulf  of  Mexico. 
Degree,  minimum  5  years  experience 
required.  IBM  36  skills  or  equivalent 
necessary.  Write  Naples  Daily  News,  PO 
Box  7009,  Naples,  FL  33940. 


ADMINISTRATIVE 

DISPLAY  SALES  MANAGER 
L.l.  based  weekly  publication  seeks 
professional  with  5  years  outside  sales 
management  experience  in  our  indus¬ 
try.  Must  aiso  have  budget,  forecasting, 
sales  cost  and  P/L  expedience.  Fully 
qualified  need  only  appiy.  Excellent 
base,  bonus,  benefits  and  company  car. 
Send  resume  and  cover  letter  stating 
your  achievements  and  goals  to  Person¬ 
nel  Dept.,  Box  525,  Baldwin,  NY 
11510. 


FRANCHISES  AVAILABLE  TO  NEWS¬ 
PAPERS  IN  VACATION  AREA:  Tourism 
is  the  #1  business  in  the  Nation  and 
few  publishers  profit  from  it.  Best  Reac 
Guide  is  the  way  to  dominate  communi¬ 
cations  to  travelers  in  your  vacation 
area.  We  encourage  you  to  write  for  a 
prospectus  and  a  list  of  present 
publishers.  There  is  a  franchise  fee  of 
$10,000  and  6%  royalty  All  franchise 
areas  are  protected.  Write  or  call  Rob 
English,  Best  Read  Guide,  7676 
Municipal  Drive,  Orlando,  FL  32819, 
(407)  363-3600. 


GENERAL  MANAGER  to  run  small 
weekly  group  in  northern  California. 
We’re  looking  for  someone  who  can  view 
the  “big  picture”  at  a  multi  location 
group.  If  you  have  background  in  adver¬ 
tising,  circulation,  business  and  editor¬ 
ial,  get  along  well  with  people  and  have 
a  perfect  resume  -  we  orobably  can’t 
afford  you.  But  if  you’re  close  to  that, 
send  us  a  resume  to  Box  5437,  Editor  & 
Publisher. 


General  Manager  of  weekly  newspaper/ 
shopper/commercial  printing  operation 
in  Ozarks.  Bottom-line  responsibility 
and  proven  sales/marketing  experience 
a  must.  Suited  for  up  and  coming  indi¬ 
vidual  as  well  as  for  veteran  publisher 
nearing  retirement.  Send  resume  and 
salary  history  to  Box  5448,  Editor  & 
Publisher. 


PERSONNEL/LABOR  RELATIONS 
Metro  daily  seeks  skilled  human  re¬ 
source  professional  to  manage  all 
phases  of  department.  Newspaper 
background  a  must.  Resume  to  Box 
5455,  Editor  &  Publisher. 


Skilled  team-playing  desk  top  publisher 
needed  for  producing  small  fast¬ 
growing  Caribbean  weekly.  $200/week. 
Rush  resume,  samples,  to  Box  5443, 
Editor  &  Publisher. 


CONTROLLER 

We  are  seeking  a  motivated  CPA.  with  mini¬ 
mum  7  to  10  years  experience  in  newspaper 
environment.  Controller  will  act  in  a  supervis¬ 
ory  capacity  with  total  responsibility  in  all 
areas,  including  Accounts  Payable,  Accounts 
Receivable.  General  Ledger,  MIS,  Financial 
Reports.  Cash  Management,  Cash  Flow  Analy¬ 
sis.  Good  people  skills  a  oefinite  plus.  Send 
resume  tO: 

GERALD  D.  KldlAN 
GENERAL  MAMGER 
THE  SACRAMENTO  UNION 


HELP  WANTED 


ADVERTISING 


AD  DIRECTOR  AGGRESSIVE  WEEKLY 
GROUP  seeks  motivated  individual  to 
take  charge  and  develop  both  people 
and  accounts.  Strong  weekly  group 
experience  and  successful  track  record 
necessary.  Send  resume  to  Box  5454, 
Editor  &  Publisher. 

E&P  Voice  Classified  Service 
S  24  hour  resume  line  8 
(212)  230-2225  ext.  1109 


ADVERTISING  MANAGER 
We  are  seeking  an  experienced  advertis¬ 
ing  manager  for  our  8,000  circulation 
daily  and  Sunday  newspaper.  The 
manager  is  also  responsible  for  a 
10,000  TMC  paper  advertising  staff. 
Junction  City,  Kansas  is  located  on 
Interstate  70, 100  miles  west  of  Kansas 
City.  We  are  near  Milford  Lake  and  Ft. 
Riley.  Please  contact  or  send  resume  to 
Roland  Waechter,  General  Manager,  PO 
Box  129,  Junction  City,  KS  66441 
(913)  762-5000. 


ADVERTISING  SALES  MANAGER/ 
CLASSIFIED 

The  largest  daily  and  Sunday  Newspap¬ 
er  in  New  York’s  Capital  District  is  look¬ 
ing  for  a  very  special  person  to  manage 
their  outside  Classified  Sales  Staff  and 
exciting  Classified  Advertising  projects. 

Other  duties  include  account  manage¬ 
ment,  Classified  promotion  and  the 
sales  and  coordination  of  many  other 
sales  efforts  with  the  support  of  a  fine, 
well  experienced  sales  force. 

The  individual  we  are  in  the  market  for 
should  be  a  high  energy,  pro-active 
person  who  has  the  ability  to  take  an 
idea  from  its  infancy  stages  and  follow 
through  to  insure  its’  success.  The 
person  should  also  be  experienced  in 
sales  presentation  preparation  and 
delivery. 

Newspaper  advertising  sales  or  sales 
management  preferred  but  not 
essential. 

If  you  think  you  are  the  person  we’re 
looking  for,  please  send  your  resume  to: 

The  Times  Union 
AD  #4184 
Box  15000 
Albany,  NY  12212 


ADVERTISING  MANAGER 

Edwards  Publications  is  seeking  an 
experienced  manager  for  its  Seneca  and 
Clemson,  South  Carolina  bi-weekly 
newspapers  with  accompanying  shop¬ 
per.  Good  people  skills  required.  Must 
be  experienced  at  motivating  staff  and 
developing  strategies.  Vve  offer  a 
competitive  salary  and  growth  oppor¬ 
tunity  in  market  offering  a  great  quality 
of  life.  Send  resume  and  salary  history 
to  Steve  Edwards,  Publisher,  Box  547, 
Seneca,  SC  29679-0547. 

E&P  Voice  Classified  Service 
8  24  hour  resume  line  8 

(212)  230-2225  ext.  1034 


Growing  national  newspaper  company 
with  over  200  papers  needs  sales  direc¬ 
tors  for  dailies,  weeklies  and  shoppers 
in  various  locations  in  the  United 
States.  Candidates  should  be  high  ener¬ 
gy,  experienced  marketing  people 
strong  in  special  sections  and  staff 
motivations.  We  offer  very  competitive 
compensation,  health  insurance,  401K 
and  the  opportunity  for  advancement 
with  one  of  America’s  fastest  growing 
media  companies.  Send  resume,  cover 
letter,  and  salary  history  to: 

Gene  A.  Hall,  Vice-President 
American  F’ublishing  Co. 

PO  Box  397 

Charles  City,  Iowa  50616 


HELP  WANTED 


_ ADVERTISING _ 

Advertising  sales  person  needed.  Allan 
Evans,  Daily  News,  Russell,  Kan. 
67665,  (913)  483-2118. _ 

Advertising  Manager 

The  Warren  Times  Observer,  a  north¬ 
west  Pennsylvania  daily  with  a  circula¬ 
tion  of  13,(j00,  seeks  a  qualified  mana¬ 
ger  with  strong  leadership  skills  to  moti¬ 
vate  and  manage  a  small  sales  staff  in  a 
potentially  good  market.  An  exper¬ 
ienced  manager  is  preferred,  but  we  will 
consider  a  saTes  rep.  with  a  strong  sales 
background.  We  offer  a  competitive 
salary  and  benefits  package.  Send  your 
resume  and  salary  requirements  to: 

Kevin  Mead 
Warren  Times  Observer 
205  Pennsylvania  Ave.  W 
Box  188 

Warren,  PA  16365 


Advertising/Promotion  Director, 
Presbyterian  Survey,  award  winning 
national  church  magazine.  Required: 
high  creativity  and  organizational  skills 
to  sell  and  maintain  subscriptions  and 
quality  advertisements.  Applications 
must  reach  Mabel  W.  Wimer,  Room 
5611,  100  Witherspoon  Street,  Louis¬ 
ville,  KY  40202,  by  September  16, 
1991. 


ADVERTISING  SALES  MANAGER 

A  30,000  circulation  Thomson  news¬ 
paper  in  area  2  has  an  opening  for  a 
proven  sales  leader.  We  are  seeking  an 
individual  who  has  proven  credentials 
as  a  staff  builder  and  trainer.  You  must 
also  understand  and  have  shown  mark¬ 
eting  skills  in  product  development  and 
promotion. 

If  you  have  desires  to  progress  in  news¬ 
paper  general  management  and  into  the 
senior  corporate  structure  this  may  be 
the  opportunity  for  you. 

You  can  become  part  of  a  very  success¬ 
ful  daily  newspaper  management  team. 
Excellent  compensation  and  bonus 
potential.  Please  send  your  resume  with 
a  cover  letter  outlining  thoroughly  your 
accomplishments  to  Box  5434,  Editor 
&  Publisher. 


Progressive  media  company  seeking 
Retail  Advertising  Manager  for  35,000 
circulation  Zone  6  daily.  Position  opens 
September  1.  We  are  currently  running 
as  much  lineage  as  many  larger  papers, 
but  still  have  potential  for  more.  Super¬ 
vise  a  staff  of  16.  Excellent  working  and 
living  environment.  Send  resume  and 
salary  requirements  to  Box  5445, 
Editor  &  Publisher. 

E&P  Voice  Classified  Senrice 
8  24  hour  resume  line  8 

(212)  230-2225  ext.  1114 
Our  aspirations  are  our  pos¬ 
sibilities. 

Robert  Browning _ 

ADVERTISING  MANAGER 

For  booming  Colorado  River  area  Communities: 
Bullhead  City,  Arizona  ...  Laughlin,  Nevada. 
Strong  sales,  marketing,  and  personnel  skills  a 
must. 

Established  paid  newspaper,  published  4 
times  per  week  with  strong  companion  shop- 
per. 

Must  have  experience  in  multiple  sales  and 
special  section  development. 

Outstanding  compensation;  profit  sharing, 
hospitalization,  and  vacation  package. 

Send  complete  resume  with  salary  history  tO: 
Hall.  Paradis 
PrasMsat  G  PaMsbar 
Haws  West  PahNshlng  Coaipany 
PO  10x1210 
2175  MirKla  Milo 
BalNioad  CNy, « IG442 
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HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  MANAGER 

The  Tribune  in  Fort  Pierce,  Florida  is 
accepting  applications  for  the  position 
of  Classified  Manager.  This  is  a  very 
competitve  market!  Must  possess  good 
people  skills,  experience  and  enthu¬ 
siasm  to  motivate  two  outside  and  seven 
inside  reps.  Sales  training  and  sales 
strategies  necessary.  Send  or  fax 
resume,  salary  requirements,  and  refer¬ 
ences  tO: 

Rick  Langbauer,  Advertising  Director 
PO  Box  69 

Fort  Pierce,  FL  34954. 

Fax  (407)  465-0931 


TELEMARKETING  MANAGER 
Port  Charlotte,  Florida 

The  Sun  Coast  Media  Group,  Inc., 
publishers  of  dynamic  SW  Florida's 
fastest  growing  daily  newspaper  group 
is  expanding  and  seeking  a  Telemarket¬ 
ing  Manager  for  our  daily  and  weekly 
publications. 

This  is  a  new  position  and  will  be 
responsible  for  establishing  and  manag¬ 
ing  a  new  classified  and  retail  telemark¬ 
eting  division  to  handle  telemarketing 
sales  for  our  newspapers. 

The  Charlotte  Sun  Herald,  our  flagship 
25M  circulation,  7  day  daily  is  growing 
15%  a  year.  We  offer  combination  sales 
into  our  four  strong  weekly  newspapers 
which  serve  the  regional  trade  area. 

SCMG  is  a  25  year  established  privately 
held  newspaper  group  serving  one  of  the 
country’s  fastest  growing  areas  in  a 
beautiful  part  of  the  world. 

WE  SEEK:  A  minimum  ten  years  daily 
classified  telemarketing  sales  and 
three  years  supervisory  experience. 
Competitive  market  experience  a  plus 
with  strong  sales  leadership. 

WE  OFFER:  A  compensation  pack¬ 
age  of  $32,000  salary,  $4,000 
bonus,  health  plan  and  stock  option 
potential. 

Qualified  Applicants  please  send 
resume  and  cover  letter  to: 

Derek  Dunn-Rankin,  Publisher 
Sun  Coast  Media  Group,  Inc. 
23170  Harborview  Road 
Charlotte  Harbor,  FL  33980-2104 

(no  phone  calls,  please) 

Equal  Opportunity  Employer 


We’re  looking  for  an  experienced  News¬ 
paper  Advertising  Account  Representa¬ 
tive.  If  you  are  a  work  and  goal-oriented 
Sales  Representative!!  If  you  desire  a 
sales  career  with  a  Newspaper  Company 
that  will  provide  you  with  the  oppor¬ 
tunity  for  personal  and  monetary  growth 
limited  only  by  your  efforts!!  If  you  have 
a  positive  "WORK  ETHIC’’’’the  desire  to 
work  hard  and  be  the  best  at  what  you 
do’’!!  If  your  answer  is  the  affirmative  - 
I  want  to  hear  from  you.  Convince  me  by 
your  introductory  letter  and  resume  that 
I  should  talk  to  you.  Send  your  corres¬ 
pondence  to: 

Robert  W.  Evans 
Advertising  Director 
Spotlight  Newspapers 
125  Adams  Street 
Delmar,  NY  12054 
E.O.E 

Never  mistake  knowledge 
for  wisdom.  One  helps  you 
make  a  living;  the  other 
helps  you  make  a  life. 
Sandra  Carey 
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HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  MANAGER 

We  are  looking  for  the  nation’s  best 
Classified  Manager  who  is  ready  to  build 
the  best  classified  sections  in  the  coun¬ 
try.  We  are  a  Northeast  group  of  daily 
and  weekly  newspapers  with  more  than 
a  million  circulation  and  diverse  classi¬ 
fied  sections  and  operations.  We  seek  a 
thoroughly  experienced  professional 
with  a  proven  record  to  lead  and 
manage  a  staff  of  75  in  display  and 
telemarketing.  Please  submit  your 
complete  background  information, 
salary  histon  and  professional  goals  to 
Box  5462,  Editor  &  Publisher. _ 

FIELD  SALES  MANAGER  -  RETAIL  - 
The  Portland  Newspapers  located  in  the 
beautiful  New  England  seacoast  city  of 
Portland,  ME,  circulation  75,000  daily, 
150,000  Sunday,  are  seeking  a  field 
sales  manager  to  assist  our  retail  sales 
staff  of  twenty.  We  need  a  coach,  train¬ 
er  and  creative  resource  for  our  staff. 
Job  responsibilities  will  include  main¬ 
taining  a  regular  schedule  of  traveling 
with  sales  staff,  analyzing  and  reviewing 
individual  sales  zone  account  activity, 
assisting  staff  in  setting  zone  goals, 
aiding  staff  in  accomplishing  individual 
departmental  objectives. 

Candidates  must  possess  high  energy, 
personal  motivation  to  succeed,  excel¬ 
lent  human  relations  and  communica¬ 
tions  skills  and  a  proven  sales  develop¬ 
ment  track  record.  College  degree 
preferred. 

This  position  reports  to  the  Retail 
Advertising  Manager. 

This  challenging  opportunity  offers  a 
competitive  salary  and  an  excellent 
company  paid  benefit  package. 

Interested  persons  should  submit  a 
letter  of  application  and  complete 
resume  to  the  Portland  Newspapers, 
Personnel  Department,  PO  Box  1460, 
Portland,  ME  04104.  EOE, 


RETAIL 
ADVERTISING 
SALES  MANAGER 

Northwest  Pennsylvania  Newspaper 
seeks  an  experienced,  result-oriented 
professional  to  manage  a  14  person 
Retail  Advertising  Department  includ¬ 
ing  4  office  support  personnel.  Quali¬ 
fied  candidates  will  have  minimum  of  3 
years  managerial  experience  plus  5 
years  practical  Retail  Advertising 
background. 

Previous  experience  will  include: 

*  Proven  administrative,  organizational 
and  leadership  capabilities. 

*  Ability  to  train,  direct  and  motivate  by 
example. 

This  challenging  career  opportunity 
offers  a  competitive  salary  and  excellent 
fringe  benefit  package.  No  phone  calls 
please.  Send  confidential  resume  with 
salary  history  to: 

Times  Publishing  Company 
205  West  12th  Street 
Erie,  PA  16534 

Attn:  Human  Resources  Manager. 


ARTIGRAPmCS 

California  weekly  has  position  available 
now  for  talented  computer/graphics 
artist  who  can  make  ads  sing.  Must  be 
experienced  on  Macintosh  and  color. 
Send  resume  and  samples  to  Sheena 
Berwick,  Country  News,  77  Marquita, 
Paso  Robles,  CA  93446.  Or  Fax  resume 
to  (805)  237-6066. 


_ CIRCULATION _ 

HOME  DELIVERY  MANAGER 
Small  Zone  9  6-day  AM  is  looking  for  an 
effective  trainer-motivator  to  manage 
district  sales  staff.  Good  people  skills 
essential.  Send  resume  and  salary 
history  to  Box  5453,  Editor  & 
Publisher. 


HELP  WANTED 


DATA  PROCESSING 

DATA  PROCESSING  MANAGER 

Experienced  DP  professional  needed  to 
manage  Data  Processing  department. 
Staff  of  5  includes  programmer, 
systems  manager,  operators,  and  end 
user  support  specialist.  Working  know¬ 
ledge  of  Collier  Jackson  software 
including  AIMS,  GL,  A/P  is  a  must. 
Knowledge  of  COBOL,  Layout  8000,  PC 
networks  a  plus. 

This  position  requires  an  experienced, 
hands-on  manager.  Competitive  salary 
with  excellent  benefits. 

Send  salary  history  and  requirements 
with  resume  to: 

David  R.  Kendall,  Controller 
News-Journal  Corporation 
PO  Box  2831 

Daytona  Beach,  Florida  32120-2831 
SENIOR  PROGRAMMER  ANALYST 

The  Denver  Post  is  seeking  a  person 
with  a  proven  background  in  problem 
solving.  COBOL,  image  data  base  and 
V3000.  Must  have  at  least  5  years 
Collier  Jackson  software  experience  on 
HP  3000.  Responsibilities  include: 
coding  and  modifying  programs, 
designing  new  systems,  testing  prog¬ 
rams  and  certifying  results.  B.S.  degree 
preferred. 

Please  send  resume  and  salary  require¬ 
ments  tO: 

The  Denver  Post 
c/o  Employment  Manager 
1560  Broadway 
Denver,  CO  80202 
Equal  Opportunity  Employer 

There  is  no  excellency 
without  difficulty. 

Ovid 

_ EDITORIAL _ 

Aggressive  40,000  p.m.  daily  seeks  a 
reporter  who  thrives  on  digging  up  infor¬ 
mation  and  then  crafting  it  into  a  well- 
written,  detail-packed  article.  Minimum 
requirements:  Three  years  of  newspaper 
reporting;  clips  that  demonstrate 
completeness,  creativity  and  investiga¬ 
tive  wiles;  and  a  commitment  to  the 
profession.  Competitive  salary  and 
benefits.  Opportunities  for  growth.  An 
Equal  Opportunity  Employer.  No  phone 
calls.  Send  resume  and  six  best  clips  to: 
Eileen  Lehnert 
Metro  editor 
Jackson  Citizen  Patriot 
214  S.  Jackson 
Jackson,  Ml  49201-2282 


ASSISTANT  METRO  EDITOR 

The  News  &  Observer  is  looking  for  an 
assistant  metro  editor  to  supervise 
specialty  reporters.  Should  have  plenty 
of  experience  both  as  reporter  and 
editor.  Emphasis  on  leadership  abili¬ 
ties,  writing  skills,  handling  difficult 
stories,  developing  ideas,  working  with 
graphics.  Beats  include  environment, 
medicine,  education,  health,  science.  A 
chance  to  lead  and  work  with  top  repor¬ 
ters  and  play  key  role  in  overall  metro 
coverage.  Write  (please  don’t  call): 
Anders  Gyllenhaal,  metro  editor.  News 
&  Observer,  Box  191,  Raleigh,  NC 
27602.  Include  resume,  samples  of 
editing  work  and  clips  from  your  report¬ 
ing  days. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


HELP  WANTED 


EDITORIAL 


Bureau  Chief,  Copy  Editor 
17,000-upstate  New  'fork  seven-day 
a.m.  needs  outgoing  chief  to  head  our 
county-seat  bureau  office  and  a  top- 
notch  copy  editor  with  pagination  skills. 
Bureau  chief  needs  photo  skills  to  cover 
eight  communities  and  produce  a  week¬ 
ly  section.  Copy  editor  will  work  on  our 
universal  copy  desk.  Send  resume  and 
clips  to  Kevin  Polzin,  News  Editor,  The 
Leader,  34  W.  Pulteney  St.,  Corning, 
NY  14830. 


Can  you  produce  creative  layouts,  with 
irresistible  heads  and  clean,  clear  copy? 
We  want  you  on  our  copy  desk!  Mid-size 
Zone  2,  7-day.  Resume  to  Box  5435, 
Editor  &  Publisher. 


CITY  EDITOR:  Seven-day-a-week, 
19,000  circulation  p.m.  seeks  ambi¬ 
tious,  organized  city  editor  to  lead  our 
six-person  reporting  team.  Duties 
include  layout  and  headline-writing  for 
the  daily  newspaper,  copy  editing  and 
working  directly  with  reporters  for  sche¬ 
duling  and  story  planning.  We  are  a 
Stauffer  Communications  Inc.  news¬ 
paper  located  on  the  beautiful  shoreline 
of  Lake  Michigan.  Please  send  a  cover 
letter  and  resume  to  Susan  Sopel, 
Managing  Editor,  The  Holland  Sentinel, 
54  W.  Eighth  St.,  Holland,  Ml  49423. 
No  phone  calls  accepted. 

CITY  EDITOR:  Aggressive  leader 
needed  to  direct  a  talented  reporting 
staff  at  the  Odessa  American,  a  grow¬ 
ing,  Pulitzer  Prize-winning  mid-sized 
daily  in  West  Texas.  Should  know  all 
phases  of  reporting  and  be  able  to  make 
copy  shine.  Emphasis  on  organizational 
skills  and  ability  to  motivate  others. 
Layout  and  head-writing  talent  a  plus. 
Send  resume  and  writing  samples  to 
Managing  Editor  Gary  Newsom,  PO  Box 
2952,  Odessa,  TX  79760. 


CITY  EDITOR 

Pacific  Northwest  18,000  six-day  daily 
(PM  except  Saturday)  seeks  a  city  editor 
with  solid  news  experience  to  direct 
talented,  congenial  seven-reporter 
staff. 

You’re  ready  for  a  move  -  up,  out,  across 
-  because  you  want  new  responsibili¬ 
ties.  You’ve  demonstrated  strong  news¬ 
gathering  abilities,  supervisory  skills 
and  news  judgment  in  your  present  job. 
You  like  working  in  a  rural  area,  close  to 
mountains  and  beaches,  but  producing 
a  vital  local  community  newspaper  is 
most  important  to  you. 

We’re  a  family-owned,  conservative 
newspaper  in  a  growing  county,  60 
miles  north  of  Seattle.  Please  write  and 
tell  us  why  you’re  the  best  person  for 
this  position.  Send  resume  with  salary 
history  to  Nancy  Erickson,  Executive 
Editor,  Skagit  Valley  Herald,  PO  Box 
578,  Mount  Vernon,  WA  98273. 

City  Editor  got  a  fire  in  your  belly?  Do 
you  find  yourseif  taking  charge  when 
others  around  you  are  moving  more 
slowly?  Do  you  try  to  stay  one  step 
ahead  of  your  staff,  your  bosses,  your 
competition?  Do  you  like  to  win?  You 
may  be  the  city  editor  this  60,000 
circulation  Sunday  and  Daily  Newspap¬ 
er  is  looking  for.  Aside  from  the  usual 
talents  -  great  editing,  assigning,  and 
people  skills  -  you  wll  need  to  be  a 
natural  leader  to  make  it  here.  Send 
resume,  letter,  salary  history,  copies  of 
your  current  newspaper  to:  Box  5457, 
Editor  &  Publisher. 


COPY  EDITOR  WANTED 
Call  Now! 

Abilene  (TX)  Reporter-News 
(915)  673-4271 

Ask  for  Danny  Reagan,  Asst.  M.E. 


FEATURES/GENERAL  ASSIGNMENT 
reporter,  7-day  a.m.  near  D.C.  Box 
5447,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  August  3,  1991 


For  fast  responses 
to  your  Help  wanted  Ads 
in  Editor  &  Publisher  — 

E&P  _  _ 

wUS%£  %£jiMirf£ir 

SERVICE 

The  newspaper  Industry's  24  hour  phone  resumO  hotline 

YOU'RE  IN  CHARGE  OF  THE  HIRING  PROCESS! 

Say  goodbye  to  unwanted  and  inconvenient 
teiephone  cans.  Cone  are  the  days  of  uncomfort- 
abie  and  time-consuming  interviews.  The  e&p 
vOiCE  CLASSiFiED  SERViCE  is  an  automated 
audiotex  telephone  feature  that  allows  you  to  use 
a  simple  touch-tone  phone  to  review  applicants 
and  schedule  interviews. 

E&P  VOICE  CLASSIFIED  SERVICE 

•  Enables  applicants  to  respond  to  your  e&p 
Help  Wanted  ad  24  hours  a  day,  7  days  a  week. 

•  Enables  you  to  review  and  respond  to  the 
applicants  phone  resumes  at  your  convenience. 

•  Relieves  you  from  having  to  answer  applicant 
phone  calls. 

•  Saves  you  time  —  and  time  is  money. 

•  Helps  you  to  fill  a  vacant  position  faster. 

•  Eliminates  the  response  delay  of  the  U.S.  mail 
and  the  restrictions  of  9  to  5  working  hours. 


CALL  NOW  TO  SIGN  UP  FOR 
THE  E&P  VOICE  CLASSIFIED  SERVICE! 
PHONE;(212)  675-4380  FAX;(212)  929-1259 

FOR  A  FREE  RECORDED  DEMONSTRATION 
CALL  (212)  230-222S 


E&P  Classified 

. . .  gets  results 


HELP  WANTED  | 

HELP  WANTED 

COPY  EDITOR-Demanding  position 
with  southeast  Pennsylvania  Metropoli¬ 
tan  PM  daily.  Must  be  skilled  in  working 
■with  experienced  reporters,  spotting 
and  correcting  weakness  in  stories. 
Sharp  headlines  and  layouts  a. must. 
Pagination  knowledge  helpful.  Good 
community,  solid  newspaper  where 
quality  counts.  Send  resume  to:  Person¬ 
nel  Manager,  8  West  King  Street,  PO 
Box  1328,  Lancaster,  PA  17603. 

JOURNALIST/P.R./MEDIA 

3  openings  in  Monrovia,  CA 

'Special  Public  Relations  Projects 
and  Events  Officer 
'National  Projects  Media  Relations 

Officer 

'International  Media  Relations  Officer 

•  10-15  years  of  proven  media 
experience 

•Print/computer/electronic  skills 
•Oal/written/persuasion  skills 
•Sawy/accurate/effective/aware 

World  Vision  is  a  Christian  relief,  deve¬ 
lopment  and  evangelical  organization. 

Send  resume  to: 

World  Vision 

919  W.  Huntington  Dr. 

Monrovia,  CA  91016 

COPY  EDITOR 

17,000  upstate  New  York  seven-day 
a.m.  needs  a  copy  editor  to  work  on  our 
universal  copy  desk.  Duties  include 
editing  and  design  on  a  full  pagination 
system. 

Resume  and  clips  to  Kevin  Polzin,  News 
Editor,  The  Leader,  34  W.  Pulteney  St., 
Corning,  NY  14830. 

COPY  EDITOR.  We  need  an  editor  who 
can  do  it  all  ~  edit  local  and  wire  copy, 
write  heads  and  assist  with  layout.  Work 
for  a  quality  newspaper  (70,000)  near  a 
northeast  city.  Mail  resume,  letter  and 
clips  to  Box  5456,  Editor  &  Publisher. 

LIFESTYLES  EDITOR 

For  a  progressive,  growing  daily,  Sunday 
in  a  university  town,  we  need  a  lifestyles 
-  features  editor  who  can  take  on 
management  responsibilities,  originate 
and  follow  through  on  assignments  on 
people,  food  and  health,  layout,  sharp 
contemporary  pages  utilizing  full  color. 
You  will  become  part  of  a  young,  spir¬ 
ited  staff  that  still  gets  excited  about 
spot  news  and  great  local  features. 
Please  send  resume,  samples  of  writing 
and  layout  along  with  a  500-word  state¬ 
ment  on  what  you  think  a  nineties  life¬ 
style  section  should  be.  Photography 
experience  a  plus.  Send  to: 

Ralph  Brem,  Editor,  Dominion  Post, 
Morgantown,  WV  26505. 

Copy  desk  chief  with  ability  to  heal 
dying  copy  and  resurrect  dead  pages. 
This  editor/teacher  will  take  pride  in 
rejuvenating  tired  news  section.  Quality 
daily  experience  preferred.  Zone  2, 
37,000  PM  daily/Sunday.  Resume  Box 
5436,  Editor  &  Publisher. 

EDITOR 

Are  you  a  working  shirt-sleeve  mature 
self-starter  with  people  skills  and  will¬ 
ing  to  assume  bottom-line  responsibility 
for  producing  and  managing  twin  week¬ 
lies  with  a  free  tourist  daily  in  an  invi¬ 
gorating  country  western  recreational 
setting?  Must  be  well  organized  with 
copy  Siting  skills.  Sports  emphasize  a 
plus  in  this  college  town  near  a  ski 
resort.  18-20,000  range  with  growth 
potential  and  fringes  under  new  owner¬ 
ship.  Send  resume  to  John  Thomas, 
218  No.  Wisconsin  St.,  Gunnison,  CC) 
81230. 

MANAGING  EDITOR 

We  are  seeking  a  talented,  authoritative 
person  to  fill  an  immediate  opening  in 
our  No.  1  editorial  position.  The  right 
person  for  the  job  must  1)  be  a  leader, 
someone  who  commands  respect  and 
inspires  our  editorial  staff  to  be  the  best 
they  can  be;  2)  have  strong  writing  and 
design  skills  and  believes  that  visual 
appeal  performs  the  crucial  function  of 
drawing  readers  into  the  content;  3)  be 
willing  to  become  involved  with  the 
community,  not  only  to  project  a  good 
image  for  the  newspaper  but  also  to 
develop  a  keen  sense  of  what  our  read¬ 
ers  want;  4)  have  a  commitment  to 
excellence  and  innovation,  and  his  or 
her  individual  performance  and  in  what 
he  or  she  expects  of  the  staff.  We  are  a 
13,000  circulation,  family-owned  daily 
(except  Sundays)  located  in  a  friendly, 
thriving  community  in  east  central  Illi¬ 
nois.  Send  resume,  copies  of  the  news¬ 
paper  where  you  are  presently  employed 
and  salary  requirements  to  Jo  Ann 
McNaughton-Kade,  Assistant 
Publisher,  Effingham  Daily  News,  PO 
Box  370,  Effingham,  IL  62401. 

Immediate  opening  for  hard-working 
aggressive  reporter.  100  year-old 

1  community  newspaper.  Must  have  at 

1  least  four  years  experience.  Send 
resume  to  John  Moeur,  Editor,  Ojai 
Valley  News,  PO  Box  277,  Ojai,  CA 
93024.  Absolutely  no  phone  calls. 

In  mid-August  we  expect  to  have  an 
opening  for  a  full-time  photographer. 
Duties  include  shooting  sports,  features 
and  spot  news.  We  feature  process  color 
on  page  one  every  day  and  on  several 
inside  pages  throughout  the  week. 
Applicants  must  be  self-starters  and 
have  good  news  judgment.  The  Inde¬ 
pendent  is  a  six-day  per  week  paper 
with  a  circulation  of  15,000.  Candi¬ 
dates  should  have  a  bachelor's  degree 
in  journalism  or  a  related  field. 

Please  send  resumes  and  work  samples 

tO: 

Tim  Knowles,  Managing  Editor 

The  Gallup  Independent 

PO  Box  1210 

Gallup,  New  Mexico  87305 

MANAGING  EDITOR 
Medium-sized,  independently  owned 
New  England  daily  seeks  a  seasoned 
newsroom  leader.  Only  take  charge, 
hands-on  individuals  need  apply. 
Resume  and  salary  history  to  Box  5458, 
Editor  &  Publisher. 

Nevada’s  largest  newspaper  is  seeking 
to  fill  two  management  positions  -  chief 
copy  desk  editor  and  editorial  page 
editor.  The  copy  desk  editor  is  responsi¬ 
ble  for  editing  and  layout  of  all  national 
and  local  news  pages  as  well  as  the 
supervision  of  copy  and  layout  editors. 
The  editorial  page  editor  writes  and 
supervises  conservative-oriented  daily 
editorial  and  op-ed  as  well  as  a  Sunday 
opinion  section.  Send  resume,  clips, 
work  samples  and  references  to  Manag¬ 
ing  Editor,  Las  Vegas  Review-Journal, 
PO  Box  70,  Las  Vegas,  NV  89125. 

PHOTOGRAPHER,  entry,  on  daily.  Zone 
3.  Box  5446,  Editor  &  Publisher. 

LIFESTYLE  EDITOR 

The  woman  we're  trying  to  replace  did 
the  following:  wrote  a  weekly  humor 
column  geared  toward  the  young,  single 
woman;  wrote  features;  covert  news 
events;  did  daily  layout;  edited  copy; 
assigned  stories;  some  administrative 
duties;  wrote  weekly  cooking  column; 
designed  daily  people/gossip  section. 
Can  you? 

Salary  range:  22-34K.  Send  resume  to: 
Edward  M.  Grant,  News  Editor,  Daily 
Evening  Item,  Lynn,  MA  01903. 

CLASSIFIED  ADVERTISERS:  If  you  doni  see  a  category  that 
fits  your  needs,  please  call  us  at  (212)  675-4380. 
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HELP  WANTED 


MANAGING  EDITOR 
15,500  ABC  Gallup  NM 

Motivator,  team  player,  educator,  local 
news  oriented,  tough  but  fair.  If  you 
have  these  qualities  and  can  utilize  our 
process  color  capacity,  we  would  like  to 
talk  with  you.  $41,600.  Send  resume, 
salary  history,  references  and  cover 
letter  to;  Bob  Zollinger,  The  Gallup 
Independent,  PO  Box  1210,  Gallup, 
NM  87305. 


METRO  REPORTER 
The  Indianapolis  Star  seeks  aggressive, 
enthusiastic  reporter  who  can  dig  out 
lively  news  stories  from  communities 
surrounding  our  city.  Several  years  of 
experience  preferred.  Send  resumes, 
clips  by  Aug.  10  to  Dennis  Royalty,  City 
Editor,  PO  Box  145,  Indianapolis,  IN 
46206-0145. 


Progressive  42,000  PM  daily  seeks: 

-  Assistant  city  editor  to  work  evening 
shift. 

-  Weekend  editor  to  spearhead 
challenging'  new  project. 

Applicants  for  ooth  jobs  should  have  at 
least  5  years  reporting/editing  experi¬ 
ence,  be  aggressive,  creative,  competi¬ 
tive  and  highly  motivated.  Send  resume 
and  work  samples  to; 

The  Knoxville  Journal 
P.O.  Box  59050 
Knoxville,  TN  37950 
Attn:  Betsy  Lumbye  (for  ass't  city  ed.) 
Larry  Aldridge  (for  weekend  ed.) 


RELOCATING 

Established  magazine  publishing 
company  relocating  to  the  Wakefield, 
Rhode  Island  area  has  three  full-time 
openings  in  the  editorial  department. 
Managing  Editor,  News/Technology 
Editor  and  Features  Editor,  3  to  5  years 
experience  required.  Interest  in  or 
experience  in  medical  technology  and 
equipment  is  desirable.  Dynamic  oppor¬ 
tunities  for  aggressive,  independent 
self-starters.  Non-Smoking  environ¬ 
ment.  Send  resume  and  salary  require¬ 
ments  tO:  Personnel  Department,  PO 
Box  9576,  N.  Dartmouth,  MA  02747. 


REPORTER:  Take  advantage  of  a  great 
news  town  at  the  Odessa  American,  a 
Pulitzer  Prize-winning  West  Texas  daily 
with  a  reputation  for  aggressive  report¬ 
ing.  Must  have  at  least  one  year  profes¬ 
sional  experience.  Send  resume  and  10 
clips  to  Managing  Editor  Gary  Newsom, 
PO  Box  2952,  Odessa,  TX  79760. 


Reporter  to  manage  4-person  newsroom 
office  of  a  satellite  4,000  circulation 
edition  of  a  6-day  morning  daily  -  circu¬ 
lation  12,500.  Write  Box  5420,  Editor 
&  Publisher. 


Reporter/editor  wanted  for  S.E.  Alaska 
national  award-winning  weekly.  We 
expect  quality.  Located  in  lumber/ 
fishing/mining  town.  Temperate 
climate.  Photo  skills  required,  dark¬ 
room  a  plus.  Call  Alvin  Bunch,  Wrangell 
Sentinel,  (907)  874-2301.  Start  Aug. 
19. 


A  new  job  i$  only  a 
phone  call  away! 

Raportw,  Managing  EdHor,  QropNet, 
Copy  GdNor  ft  Rwtographar  Job*. 
SoofolwhttefEnftvLwMilob*. 

Fact  (oivvard/R*wlnd  function*  lot 
you  bfan  to  what  you  wont. 

Updotod  doly  and  opan  7  day*  a 
vvaak  24  houn  a  dayf 
Daly  papal*  In  al  motkal*. 

1-900-786-7800 

'i^Newspaper 
»  JobUne 


HELP  WANTED 


REPORTER  FOR  GUAM  NEWS 
BUREAU:  A  rare  opportunity  for  a 
strong  writer,  editor,  and  versatile 
reporter.  Pacific  Stars  and  Stripes  in 
Tokyo  needs  a  solid  pro  for  its  Guam 
Bureau,  providing  news  and  feature 
coverage  of  the  American  military  and 
of  events  of  special  interest  to  military 
and  military-connected  readers 
throughout  the  Western  Pacific  region. 
The  right  person  will  have  at  least  four 
years  reporting  experience  on  a 
medium-sized  daily  newspaper.  Know¬ 
ledge  of  military  and  the  Far  East  would 
be  an  asset.  Compensation  includes 
starting  pay  of  $25,717  per  year,  plus 
20%  cost-of-living  allowance.  Benefits 
include  access  to  military  shopping, 
medical  and  recreation  facilities,  as 
well  as  free  family  travel  privileges 
around  the  Pacific.  Local  schools  are 
available.  Apply  by  sending  Department 
of  Army  Form  3433,  available  at  U.S. 
government  offices,  and  a  narrative 
describing  experience.  If  application 
forms  are  unavailable,  write  to  us  for 
one.  If  you  claim  veteran's  preference, 
include  documentation.  All  application 
materials  must  be  received  no  later  than 
20  September  1991.  Contact  Civilian 
Personnel  Manager,  Pacific  Stars  and 
Stripes,  APO  AP  96337-45002. 


SPORTS  EDITOR.  Northeast  mid-sized 
daily  needs  a  creative  editor  and  story 
planner  to  lead  9-person  staff.  You’ll 
direct  local  and  staff  pro  coverage  while 
remaking  our  entire  sports  section. 
Good  salary  and  benefits  in  a  booming 
suburban  area.  Send  resume,  clips  and 
a  letter  to  Box  5461,  Editor  & 
Publisher. 


SPORTS  WRITERS 

Get  your  start  or  hone  your  skills  at  one 
of  America’s  fastest  growing  daily  news¬ 
papers.  The  Post  Register  has  openings 
ror  sports  writers  and  an  assistant  sports 
editor.  Rush  your  clips  and  resume  to 
Rob  Thornberry,  Sports  Editor,  PO  Box 
1800,  Idaho  Palls,  ID  83403. 


SPORTS  COPY  EDITOR 
For  growing  daily.  Strong  page  design 
and  copy  editing  skills  a  must.  Will  take 
phone  calls  from  3-5  p.m.  Tuesday- 
Sunday  or  send  clips  and  resume  to 
Chris  Vivlamore,  Hudson  Valley  News, 
PO  Box  971,  Newburgh.  NY  12550. 
(914)  561-3000. 


HELP  WANTED 


We're  looking  for  a  spor.s  editor  who 
understands  that  the  quali^  of  the  writ¬ 
ing,  editing  and  headlines  in  his  section 
are  even  more  important  than  the  layout 
and  packaging. 

We’re  a  73,000  circulation  tabloid  in  a 
competitive  market,  and  local  sports  is 
a  key  to  our  continuing  success.  That 
means  Little  League  baseball  and  hock¬ 
ey,  recreation  softball  and  bowling 
should  get  attention  as  serious  as  that 
devoted  to  the  more  traditional  areas  of 
football,  basketball  and  baseball. 

Our  sports  newshole  and  the  resources 
devoted  to  sports  coverage  are  expand¬ 
ing,  and  we  need  an  aggressive,  enthu¬ 
siastic  editor  to  take  advantage  of  the 
opportunity. 

Contact  Gale  Baldwin,  Editor,  The  Tren- 
tonian,  600  Perry  St.,  Trenton,  NJ, 
08602. 

The  Watertown  Daily  Times  seeks  a 
reporter  for  its  2-man  sports  bureau  in 
Canton.  Coverage  is  primarily  high 
schools,  but  also  includes  college 
sports  (Division  I  hockey),  cake  Placid 
and  some  work  with  future  NHL  teams 
in  Ottawa.  Some  experience  preferred. 
Resume  and  clips  by  Aug.  17  to  Matt 
Dorney,  Executive  Sports  Editor,  Water- 
town  Daily  Times,  260  Washin^on  St., 
Watertown,  NY  13601. 


Sports/Editor 

Ready  to  assume  command  at  one  of 
the  best  mid-size  dailies  in  New  York 
State  that  offers  unique  coverage  oppor¬ 
tunities?  Scholastic  sports  is  our  life¬ 
blood  but  we  also  have  the  LPGA  and 
NASCAR  as  big-league  events.  A 
17,000  AM  daily  offers  a  state-of-the- 
art  computer  system  in  a  quality- 
oriented  newsroom.  If  you’re  the  No.  1 
or  2  at  a  comparable  daily  and  can 
provide  the  coverage  and  leadership 
we’re  looking  for,  send  letter,  resume 
and  clips  to  Box  5430,  Editor  & 
Publisher. 


WEEKLY  EDITOR  sister  weeklies  in 
Zone  5  seek  people-oriented, 
circulation-building  editor.  Small  town 
living  with  satisfaction  of  community 
impact.  Circulation  about  6,000  for 
both  papers.  Send  resume,  writing 
samples  and  introduction  to  Box  5451, 
Editor  &  Publisher. 


WRITER  for  security  consulting 
company  in  Miami.  Must  have  substan¬ 
tial  international  experience  and/or 
knowledge,  preferably  of  Asia  and/or 
Eastern  Europe.  Good  salary.  Call  (305) 
864-8900. 


WRITER  WANTED  -  If  you  can  write 
revealing  human  portraits,  tell  moving 
and  meaningful  stories  backed  up  by 
solid  reporting,  send  us  your  resume 
and  best  clips.  Your  time  will  be  split 
between  arts  and  general  assignment 
features  on  this  award-winning,  compe¬ 
titive  newspaper.  Five  years  daily  news¬ 
paper  experience  minimum.  Send  to 
Kathleen  McCoy,  do  Human  Resources 
Department,  Anchorage  Daily  News,  PO 
Box  149001,  Anchorage,  Alaska 
99514. 


Writer  needed  by  semi-weekly  paper. 
Professional  or  entry-level  person.  Can 
train.  Allan  Evans,  Russell  Record, 
Russell,  Kan.  67665,  (913) 
483-2118. 


Writer  -  slick  polished  pro  for  Florida- 
based  national  magazine.  At  least  5 
years  magazine  or  newspaper  experi¬ 
ence.  Excellent  pay,  benefits  and  work¬ 
ing  conditions.  Send  clips  and  resume 
to  Writer,  PO  Box  3089,  Boca  Raton, 
FL  33431-0989. 


U3RARY 


REFERENCE  LIBRARIAN 

The  Washington  Post  is  seeking  an 
experienced  research  analyst  to  work  in 
its  fast-paced  news  environment. 
Candidates  should  have  PC  and  on-line 
data  retrieval  systems  experience  (Data- 
Times,  Nexis,  Vu/Text,  Dialog  etc.). 
MLS  is  preferred.  Some  ni^ts  and 
weekends  can  be  expected.  Excellent 
salary  and  benefits  package  including  3 
weeks  vacation.  Qualified  candidates 
should  send  their  resume  with  a  cover 
letter  outlining  their  experience  with  on¬ 
line  data  retrieval  systems,  along  with  a 
salary  expectation  to: 

The  Washington  Post 
Personnel  MB-EP 
1150  15th  Street,  N.W. 
Washington,  D.C.  20071 
EE(5/AA  Employer 
No  phone  calls,  please. 

_ MARKETING _ 

MARKETING  SPECIALIST 
Lorain  City  Schools  Magnet  Project 
$26,000  -  $32,000 
BA  Degree 

Position  is  only  for  2  years 

Design  a  marketing  plan,  direct  and 
coordinate  related  activities,  including 
market  research. 

Apply  to:  Office  of  Human  Resources 
1020  7th  Street 
Lorain,  OH  44052 


HELP  WANTED 


PUBUC  RELATIONS 


MEDIA  RELATIONS 
COORDINATOR 

Distinguished  hospital  center  in  the 
Allentown/Lehigh  Valley  area  is  current¬ 
ly  seeking  a  Media  Relations  Coordina¬ 
tor  to  work  in  our  in-house  Public  Rela¬ 
tions  Department. 

In  order  to  help  maintain  a  positive 
image  for  our  800+  bed  acute  care 
teaching  hospital  system,  you  will  be 
directly  responsible  for  developing  and 
maintaining  a  positive  working  relation¬ 
ship  with  local,  regional  and  national 
print  and  broadcast  media. 

Our  successful  candidate  will  have  a 
Bachelor’s  Degree  in  Journalism,  Engl¬ 
ish  and  Communications  and  5  years 
directly  related  work  experience,  prefer¬ 
ably  in  a  healthcare  environment.  A 
history  of  effective  news  and  feature 
placement,  demonstrated  ability  to 
prioritize  and  follow-through  and  strong 
written/verbal  skills  required. 

TAH-LVHC  offers  an  excellent 
compensation  and  benefits  package. 
For  more  information,  please  send 
resume  with  salary  requirements  to: 
Employment  Manager,  TAH-LVHC,  PO 
Box  689,  Allentown,  PA  18105. 

We  are  an  Equal  Opportunity  Employer, 
M/F/H/V. 

THE  ALLENTOWN 
HOSPITAL  - 
LEHIGH  VALLEY 
HOSPITAL  CENTER 


PRODUCTIONITECH 


PRODUCTION  MANAGER 
State  of  the  art  daily  newspaper  produc¬ 
tion  facility  has  a  great  opportunity  for  a 
manager  to  coordinate  production 
department  activities  with  all  related 
operational  departments.  Position  avail¬ 
able  due  to  managerial  expansion. 
Bachelor’s  degree  required  as  well  as 
minimum  5  years  experience  in  news¬ 
paper  production  or  industrial  line 
management,  Competitive  salary  and 
benefits  and  enviable  quality  of  life  in 
rapidly  growing  mid-west  city.  Please 
send  resume  to  Box  5449,  Editor  & 
Publisher. 


Team  playing  ad  sales/marketing  rep 
needed  for  small  fast-growing  Carribean 
weekly.  Small  base-pay  plus  commi- 
sions.  Rush  resume  to  Box  5444,  Editor 
&  Publisher. 


FAX  YOUR  AD  TO  E&P 
(212)  929-1259 


POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER/AD  DIRECTOR 
Due  to  the  sale  of  the  Denver  Sentinel 
(19  publication,  15,000  circulation), 
the  Publisher  is  now  available  for  place¬ 
ment.  He  has  over  16  years  of  sales  and 
marketing  experience.  Originally 
trained  by  Gannett  (five  years)  then 
honed  razor  sharp  by  Cox  (eight  years); 
he  is  ready  for  bigger  challenges.  Has 
both  weekly  and  daily  experience. 

This  individual  is  available  for  place¬ 
ment  at  NO  cost.  The  fee  has  been  paid 
by  his  present  employer.  If  interested  in 
obtaining  more  information,  please 
contact; 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-9839 

&  PUBLISHER  for  August  3,  1991 


CLASSIFIED  ADVERTISING  RATES 

VOICE  CLASSIFIEDS  ADD  $25  per  insertion 
Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1991 

LINE  ADS  POSITIONS  WANTED 


1  week  —  $7.00  per  line 

2  weeks  —  $6.15  per  line,  per  issue. 

3  weeks  —  $6.35  per  line,  per  issue. 

4  weeks  —  $4.60  per  line,  per  issue. 


1  week  —  $3.95  per  line 

2  weeks  —  $3.25  per  line,  per  issue. 

3  weeks  —  $2.75  per  line,  per  issue. 

4  weeks  —  $2.65  per  line,  per  issue. 


Add  $650  per  insertion  for  box  sen/ice  Add  $4.25  per  insertion  lor  box  service 
Count  as  an  additional  line  in  copy  Count  os  an  additional  line  in  copy 

Count  approximately  54  characters  and  or  spaces  per  line. 
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POSITIONS  WANTED 


ADMINISTRATIVE 


PUBLISHER/GM/MARKETING  TALENT 
SEEKS  PUBLISHING  GROUP 
Innovative,  resourceful,  self-starter, 
with  energ^,  dynamics,  passion  and 
drive  to  stimulate  results.  Looking  to 
match  professional  skills  and  talents  to 
right  publishing  environment.  Profes¬ 
sional  references.  Will  relocate. 

Ron  Unger  1-(817)  370-1442  or  fax 
1-(817)  370-0034. 


Young  Publishing  Executive  with  14 
years  of  competitive  know-how.  Seen  it 
all.  Outstanding  references  and  track 
record.  Bob  Johnson  (602)  768-1868. 


ADVERTISING 


Advertising  Manager  5  years  in  active 
small  daily  seeking  new  market.  Box 
5433,  Editor  &  Publisher. 


Anger  is  a  prelude  to  cour¬ 
age. 

Eric  Hoffer 


ARTIGRAPHICS 


Award-winning  illustrator/Mac  artist 
with  2  years  professional  experience 
seeks  position  with  75,000-f  daily  in 
Zone  3,  4,  or  6.  Send  replies  to  Box 
5450,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  with  13 
years  experience  is  seeking  a  position 
where  hard  work  can  lead  to  advance¬ 
ment  within  progressive  company. 
Strong  on  sales,  service,  and  budgeting. 
Very  knowledgable  on  computerization. 
Box  5442,  Editor  &  Publisher. 


Circulation  manager  with  18  years 
experience  with  3  dailies,  8,0(j0  to 
20,  OCX).  High  energy,  positive  attitude. 
Box  5460,  Editor  &  Publisher. 


POSITIONS  WANTED 


Business  writer  in  Taiwan.  Experienced 
business  writer  moving  to  Taiwan.  Seek¬ 
ing  assignment  from  newspapers/ 
newsletters/magazines. 

Daniel  Kubiske 
AIT  Taipei/us  Dept,  of  State 
Washington,  DC  20521-4170 
Tel;  886/2/861-6593 
CompuServe:  72457,  3023 
MCI  Mail:  DKubiske 


NATIONAL  OR  FOREIGN 
NEWS  EDITOR: 

I  am  an  aggressive  editor  who  is  skilled 
at  supervising  reporters  and  producing 
excellent  national  and  foreign  news 
coverage.  I  am  an  experienced  editor  at 
a  major  metro  daily  who  has  also  been  a 
reporter  and  wire  service  editor.  I'm 
looking  for  a  medium  to  large  newspap¬ 
er.  Please  respond  to  Box  5438,  Editor 
&  Publisher. 


New  York  City  journalist  with  8  years 
business  magazine  experience  seeks 
feature  assignments.  Nancy  Lang, 
1456  Bell  Blvd.,  Bayside,  NY  11360. 
(718)  279-4592. 


RELIGION  writer/editor  seeking  Zone  2 
or  3  position.  8  years  daily  paper  and 
public-relations  experience,  edited 
seminary  weekly;  BA  in  journalism,  MA 
in  Christian  education.  (804) 
460-5012.  Leave  message. 


COPY  EDITOR/PROOFREADER 
Seeks  career  editorial  position.  Articu¬ 
late  and  computer-literate.  Please  call 
Laura  Linker  516-261-4938. 


Twenty-year  pro  seeks  challenging  high 
minor  league  baseball  or  hockey  beat. 
Have  juggled  overlapping  beats  for 
years  and  love  hard  work.  Ready  for  new 
challenge,  any  zone.  Box  5452,  Editor 
&  F*ublisher. 


WRITER/PHOTOGRAPHER.  6  years 
daily,  4  years  weekly  experience. 
Features,  spot,  outdoors,  courthouse, 
editorial,  investigative,  community, 
arts,  sports  -  take  your  pick.  Seeking 
new  location,  new  challeriges. 

James  Brooks  615/753-5288  or 
615/753-5141. 


FREELANCE 


Experienced  Journalist,  college  profes¬ 
sor,  researcher  seeks  news,  features, 
and  photography  assignments.  Have 
computer  and  camera,  will  travel.  Call 
or  write:  Stephen  T.  Holland,  PO  Box 
1072,  Muscatine,  lA  52761. 

(319)  263-8250. 


Experienced  reporter  wants  home(s)  for 
Ns  work.  Call  for  clips  and  proposal: 
(412)  297-5157. 


Veteran  Los  Angeles-based  reporter  and 
editor  seeks  news  and  feature  assi^- 
ments.  Former  business  editor,  but  also 
quick  and  reliable  on  general  news  and 
features.  Bob  Howard,  1438  l(Xh  St., 
Apt.  4,  Santa  Monica,  CA  90401. 
(213)  393-3516. 


PHOTOGRAPHY 


Award-winning,  young,  ambitious, 
multilingual  photpgrapher  looking  for 
job  with  daily.  Willing  to  relocate.  2  year 
experience  freelancing,  internship  with 
daily,  AP  stringer.  (212)  688-2356. 


PHOTOJOURNALISM 


PHOTO  EDITOR 

Experienced  Photo  Editor  desires  prsi- 
tion  with  100,000-plus  newspaper  with 
electronic  photojournalism  interest. 
Picture  committed  editor  searching  to 
join  motivated/hardworking  photo  staff. 
Box  5421,  Editor  &  Publisher. 


SHOP  TALK  AT  THIRTY 


American-Soviet  women  journaiists 


By  Rodger  Streitmatter 

Before  the  1917  Revolution,  only 
one  woman  worked  in  Russian  jour¬ 
nalism.  Even  by  1930,  women  repre¬ 
sented  a  mere  10%  of  Soviet  journal¬ 
ists.  Although  that  figure  has  now 
risen  to  40%,  few  Soviet  women  jour¬ 
nalists  are  in  management  positions. 

Because  American  and  Soviet 
women  have  had  similar  histories  of 
being  excluded  from  journalism,  it 
might  seem  likely  that  they  are  fight¬ 
ing  similar  battles  today.  They  are 
not. 

“The  situations  around  the  male 
question  in  this  country  and  in  the 
States  are  quite  different,”  said 
Eugenia  Albats,  political  writer  for 
the  independent  newspaper  Moscow 
News.  “We’ll  be  able  to  speak  about 
the  female  difficulties  somewhere  in 
the  next  century.” 

Albats  spoke  at  a  conference  on 
“Women  in  Journalism”  at  Moscow 
University  last  month.  The  one-day 
conference  brought  together  five 
American  and  five  Soviet  women 
journalists  to  discuss  their  experi¬ 
ences  working  in  the  male-dominated 
field  of  journalism. 

One  major  theme  that  developed 
during  the  conference  was  that 
Soviets  must  win  their  basic  human 


(Streitmatter  is  associated  with  the 
School  of  Communication  at  American 
University,  Washington,  D.C.  He  re¬ 
cently  returned  from  a  semester  of 
teaching  journalism  at  Moscow  Uni¬ 
versity.) 
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rights  before  they  can  fight  for  gender 
equity  in  the  newsroom. 

“When  you  have  enough  democ¬ 
racy,  when  you  have  enough  food  in 
the  stores,  then  you  have  time  and  the 
possibility  to  speak  about  these 
issues,”  said  Albats,  who  last  year 
spent  months  as  an  exchange  journal¬ 
ist  at  the  Chicago  Tribune.  “When 
you  have  the  problems  we  have,  it’s 
not  so  important  whether  you  are 
male  or  female.  It’s  a  question  of  sur¬ 
vival.” 

American  correspondents  in  Mos¬ 
cow  agreed. 

“When  you  live  in  a  very  advanced 
society,  you  can  become  more 
involved  in  the  problems  of  rising 
within  the  workplace,”  said  Esther 
Fine,  Moscow  correspondent  for  the 
New  York  Times.  “When  you  have 
much  more  difficulties  in  just  every¬ 
day  life,  those  questions  just  have  to, 
by  nature,  fall  to  the  side  a  little  bit  so 
you  have  time  to  discuss  more  funda¬ 
mental  questions.” 


The  Soviet  women  said  economic 
problems  and  political  tension  add  to 
the  difficulties  they  face. 

“Journalism  is  a  very  dangerous 
profession  now,”  said  Irina  Dem¬ 
chenko,  political  correspondent  for 
the  state-operated  newspaper  Isves- 
tia.  “People  who  are  talking  to  you 
may  use  force,  even  physical  force. 
They  may  call  and  frighten  you  or  say 
that  if  you  write  something  they  will 
take  your  life.  Or  they  may  say  that 
they  will  harm  your  children.” 

Demchenko,  who  is  pregnant  with 
her  first  child,  said  that,  because  of 
the  physical  dangers,  she  will  leave 
journalism  as  soon  as  her  child  is 
born. 

According  to  Eileen  O’Connor,  a 
CNN  correspondent  in  Moscow  for 
five  years,  there  are  some  advantages 
for  an  American  woman  journalist 
working  in  Moscow. 

“I  can  get  a  full-time  Russian 
nanny  —  who’s  a  fantastic  woman 
who  just  loves  my  child  and  is  com¬ 
pletely  devoted  and  is  a  wonderful 
child-care  giver  —  for  a  lot  less 


money,”  said  O’Connor,  who  has  a  6- 
month-old  baby.  “Yet  she’s  very 
happy  because  she’s  able  to  benefit 
through  things  that  I  can  give  her  that 
there’s  no  way  she  could  get  in  a 
Soviet  workplace.” 

The  most  obvious  similarity 
between  Soviet  and  American  women 
is  the  dual  responsibilities  of  being 
both  journalists  and  mothers. 

“We  sometimes  face  problems  how 
to  combine  our  kids  and  our  work,” 
noted  Nelly  Ramazanova,  editor  in 
chief  of  Soviet  Woman  magazine. 
“When  you  have  a  sick  child  and  you 
have  to  write  an  article  —  how  to 
combine  these  two  problems.” 

Ramazanova  said  a  major  differ¬ 
ence  between  Soviet  and  American 
women  journalists  is  that  Soviet 
women  rarely  are  allowed  to  become 
foreign  correspondents.  The  Moscow 
University  Journalism  Department, 
which  has  produced  half  of  the  coun¬ 
try’s  practicing  journalists  today, 
does  not  even  allow  women  to  major 


in  international  journalism. 

A  major  difference  in  attitude 
became  apparent  when  two  women — 
one  American,  one  Soviet  —  re¬ 
sponded  to  a  question  about  how 
being  a  woman  affects  a  journalist’s 
ability  to  do  her  job. 

O’Connor  commented  that  “Sources 
think  you’re  a  cupcake.  You  get 
treated  like,  ‘Little  girl,  you  don’t 
understand.’  I  don’t  know  what  the 
answer  is.  You  can’t  stand  up  every 
time  and  scream,  ‘That  isn’t  fair.’  It 
just  won’t  work.” 

On  the  other  hand,  Galina  Sher- 
gova,  a  correspondent  for  the  state- 
operated  newspaper  Pravda  and 
nightly  television  news  program 
Vremya,  declared,  “It’s  easier  for 
women  in  journalism.  Men  are  always 
the  people  you  need  to  talk  to,  and 
they  do  not  take  a  woman  seriously. 
So  you  can  always  get  the  interview 
you  want  and,  if  you  make  a  mistake, 
people  shrug  their  shoulders  and  say, 
‘Well,  she’s  only  a  woman.  What  can 
you  expect?’  They  wouldn’t  do  that  if 
it  was  a  man  who  made  the  mistake.” 
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“Sources  think  you’re  a  cupcake.  You  get  treated 
like,  ‘Little  girl,  you  don’t  understand.’  I  don’t  know 
what  the  answer  is.  You  can’t  stand  up  every  time  and 
scream,  ‘That  isn’t  fair.’  It  Just  won’t  work.’’ 
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The  Nonstop  Profit  MsKhlne 


“My  father’s  job  took  him  to 
Mexico  where  I  was  born  and 

LIVED  FOR  SEVEN  YEARS.  WHEN  WE 
MOVED  TO  Houston,  I  was  fluent 
IN  Spanish  but  spoke  little 
English.  So  what  did  my  teachers 
AT  Harris  Elementary  do?  They 

URGED  ME  TO  READ  IT  ALL — BOOKS, 
MAGAZINES,  NEWSPAPERS  AND  MORE. 
I  SOON  TURNED  INTO  AN  AVID  READ¬ 
ER,  AND  I’ll  always  be  thankful 

FOR  MY  teachers’  ENTHUSIASM. 

“Such  guidance  can  come  to  a 
child  in  many  ways.  The  Chronicle 

IS  NOW  ENGAGED  IN  A  PUBUC  AWARE¬ 
NESS  CAMPAIGN  TO  BOOST  EVERY 
PERSON’S  ZEST  FOR  READING.  ADS 
FEATURING  INFLUENTIAL  CIVIC  LEAD¬ 
ERS,  SPORTS  STARS — AND  EVEN  A 

Ninja  'Turtle — ^tell  families  that 

READING  IS  CRUCIAL  TO  LIFE  SUCCESS. 

“Learning  to  read  unlocked 
MY  MIND,  AS  A  BOY.  If  I  CAN  HELP 
THE  NEXT  GENERATION,  AND  SEE  OTH¬ 
ER  NEWSPAPERS  DOING  THE  SAME, 
we’ll  all  get  gold  STARS  ON  OUR 
REPORT  CARDS.” 
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Richard  J.V.  Johnson,  Chairman  and  Publisher  of 
The  Houston  Chronicle,  visiting  his  alma  mater, 
Harris  Elementary  School,  in  Houston. 


